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This paper contains ONE printed page and ONE part

I. Answer any FIVE questions in 100 words each.                                (5X7 = 35)

1. A creative brief is the start point for any creative work, but does every piece of creative require a brief? Please take a clear position on this issue and explain the position you take.
2. Is the visual element important in a print ad? Justify your view.
3. Which of these options is more effective in getting the most out of the creative team: (a) provide them with a lot of information about your brand and the competition, or (b) provide them details in a narrow selection of facts on your brand and competition? Please take a clear position on this and explain the position you take.
4. After the brief is discussed and agreed, how does the process of creating a campaign begin? Please describe
5. What would be the three key points that you would keep in mind while creating a TV Commercial for a sales promotion?
6. “Radio ads are more effective than Press ads as they directly engage the right side of the brain.” Do you agree or disagree? State reasons.
7. Do longer ads help establish the benefits and the brand identity better than shorter ones? State your case cogently.
8. Can outdoor digital displays be an impactful primary creative medium? Give reasons and examples in support of your answer.
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