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Instructions

1. [bookmark: _GoBack]This paper is meant for VI semester students of BA-EJP course who have opted for the Development Journalism elective
1. You are allowed to use a Dictionary.
1. You will lose marks for exceeding the suggested word-limit.
1. This paper contains FIVE pages and THREE sections

I. Read the following piece by John Paul Katz and answer the questions that follow.
Does Israel “Blackwash” to deflect international scrutiny?
It would be an understatement to say that Israel’s international standing is not so spectacular at the moment. Between the continued occupation of Palestine, last year’s war in Gaza, and a belligerent government, there is little doubt that fewer and fewer of the world’s citizens hold a positive view of the country. The Israeli government, determined to fix what it considers an image problem rather than its underlying causes, has embarked on a mission of hasbara: to “explain” Israel’s policy positions to the international community, and engender sympathy for Israel.
One axis of this response – colossally ineffective as it is – concentrates on Israel’s role in development and aid projects across Sub-Saharan Africa. The press promotes Israeli medical efforts in the “Ebola zone” in West Africa. They celebrate the supposedly vital role of Israeli firms in irrigation projects in Malawi. Informational media is replete with stories like Israel’s “heroic” rescuers in Madagascar. All this despite the fact that Israel gives a lesser proportion of its national income to aid than similarly wealthy countries – even less than debt-laden Greece.
Is this “blackwashing?” i.e, using black bodies to justify Israel’s military aggressions and human rights violations.We are now familiar with “pinkwashing” – efforts by states to distract attention from human rights abuses by concentrating on a supposedly-progressive LGBT rights record. Though most known in the case of Israel, whose record of using gay rights to justify or distract from the Occupation is well established, it has also been well-noted in the Netherlands, Britain, and Scandinavia. Yet blackwashing is a term that has also surfaced. In the Israeli context, it describes state efforts to market a country known to have forcefully given birth control to its citizens of Ethiopian descent as friendly to blacks. Here, however, I think there is another angle of blackwashing: Israel vis-à-vis African countries.
Israel blackwashes by marketing itself as a development savior to African countries. It seeks to portray itself as a “good country” through the tired trope of “helping Africa.” This is a contentious if not specious depiction of Israel’s relations with African countries. Let us leave aside Israel’s horrific domestic racism; blackwashing is aimed at a foreign audience – not least, a young Jewish American public, increasingly skeptical of Israel’s actions.
What does “blackwashing” entail? The discourse pivots on two figures: technology donation and the white savior.
Firstly, blackwashing is closely tied to Israel’s marketing as a “start-up nation.” The work of technology firms such as Netafim in providing irrigation drips to countries like Senegal is frequently celebrated in Israeli media. Israel advocacy groups produce clickbait-laden paeans to technological aid with titles like “The Top 12 Ways Israel Feeds The World” or detailing how Israel “restored carp to Lake Victoria.” In short, Israel is portrayed as the “big tech brother” helping Africans have a normal life. I imagine many of the writers of this article think, “in this framework, how could Israel be colonial?” (Little do they know…)
Israel’s defenders also deploy the figure of the “white savior.” The Ministry of Foreign Affairs details how Israeli assistance was apparently more than that of other Western states and emphasizes a narrative of continued assistance from Israel to newly independent African states. They are silent on Israel’s continued financial, military, and political support for South Africa’s apartheid regime, or that African governments balked at Israel’s policies after the Yom Kippur War. Rather, the focus is on Israel as the helper, the essential assister, and the carrier of the new white man’s burden of “assistance” and “investment.” This robs agency from the Africans who have by and large managed these projects. In addition, the Israelis profiled in this effort are overwhelmingly Ashkenazi and white –the work of Ethiopian Israelis is well…whitewashed.
I do not want to dismiss the potential positive benefits of these projects – although, as amply noted on these pages, such initiatives often hurt more than help.  Rather, I want to return to a central point: that the Israeli state is using these projects to raise its international profile and image. Yet a central truth remains: no number of aid initiatives or stylish projects can undo the scar of the Occupation. To use the tired trope of the technologically-advanced white savior on a civilizing or aid mission to the poor black body as a marketing ploy appropriates African experiences to serve a colonial project. Call it blackwashing, call it inappropriate, but this emphasis in Israel’s rhetoric on “the aid-giver” distracts from the wider implication of this state’s policy.
I.A. Answer the following questions in 150 words each: (4x10=40)
1. Explain the terms ‘blackwash’ and ‘pinkwash’ in the above feature?

2. The practice of offering aid has been criticised for not being an effective tool in promoting development, do you agree with this perspective? Draw from the article to make your argument.

3. Frame ten questions you would ask Israel’s prime minister Benjamin Netanyahu at a press conference on his country’s policy towards foreign aid based on your understanding of the feature story. 

4. ‘…(T)he tired trope of the technologically-advanced white saviour on a civilizing or aid mission to the poor black body as a marketing ploy appropriates African experiences to serve a colonial project’ Does the Indian state adopt a similar paternalistic attitude towards any other nation or towards a group within the nation? Explain your answer.  


II. Read the following piece by Jan Tomas.

There is nothing as human as the act of dressing up. However, there is little that is humane about the industries that surround the act.
The collapse of the Rana Plaza building in Bangladesh on April 24, 2013, which killed 1,129 garment factory workers, has been perhaps the strongest manifestation of the moral decadence of the system that spits out cheap, low-quality clothes produced under very few regulations in third-world countries. Has anything changed in the past four years?
Whose responsibility?
Despite newly implemented sustainability and social responsibility programs by "fast fashion" brands such as the Swedish clothing giant H&M, which recognizes Germany as its biggest European market, the industry looks very much the same it did four years ago.
According to a recent study by Sarah Labowitz and Dorothée Baumann-Pauly published by New York University's Stern Center for Business and Human Rights, 3,425 inspections have taken place since October 2015 in Bangladesh, for example - but only eight factories passed them.
"There are two reasons why so few factories are successfully being fixed. First, the most essential upgrades to make factories safer, such as electrical improvements and moving to purpose-built facilities, are expensive," says the research, estimating the average cost of remediation to $250,000 - $350,000 (230,000 - 322,000 euros) per factory. The second reason, according to the research, is that brands see it as the suppliers' responsibility to pay for these expensive factory repairs.
Similar trends in the EU
Low wages, hazardous conditions, poor legislation, a lack of transparency in production lines and the brands' denied responsibility are not only characteristic for the industry in Bangladesh, however.
Jost Franko's photo series "Cotton Black, Cotton Blue" (a photo series) shows how the failures of the garment industry are systematic. In 2015 and 2016, Franko visited Bangladesh and Burkina Faso but also Romania, and his experience was similar in all countries. "Employees in the garment sector are one of the lowest paid workers in the European Union. Their wages are often lower than in factories in China," he told DW.
Chains such as Primark, Zara, or H&M are not the only ones to outsource their production. According to the "Wall Street Journal," about 20 percent of all goods by Prada, the leading Italian luxury brand, are made in China, and several lines by Burberry, Louis Vuitton, and other expensive names are produced in Cambodia and Romania, among others.
Democracy embroidered with slavery
The phenomenon of low-cost and instantly available clothes, which has cynically been named "the democratization of fashion," is both a social and ecological disaster.
Although it has given people in developed countries the possibility to wear watered-down runway fashions for a fraction of the designer price tag, the overproduction required to constantly satisfy consumers has also severely impacted tens of millions of people in the rest of the world.
On April 1, for example, a factory in Karachi, Pakistan, caught fire, and just two weeks later, an explosion in an unregistered sweatshop killed two in Cambodia, as reported by the local paper "Phnom Penh Post."
Disposable clothing, disposable lives
When asked whether they were aware of the conditions under which their freshly purchased clothes had been made, shoppers on Berlin's main shopping boulevard, Kurfürstendamm, - both Germans and tourists alike - typically answered, "But I thought they've already resolved that!" 
The truth is that very little has been done in spite of various promises made after Rana Plaza. The numbers and incidents do not seem to have a strong impact on customers.
"The problem is the ever-increasing demand for fast fashion. Fast fashion will never be sustainable as its business model is based on producing huge volumes, incredibly quickly, very cheaply so that we can buy more clothes," said Livia Firth, founder and creative director of Eco Age, in a "Business of Fashion" survey about fast fashion.
Amy Hall, director of social consciousness at Eileen Fisher, added that "very little has substantively changed for the factory workers. Wages are still obscenely low, hours obscenely high, and overall transparency unbearably murky."
Fashion has played a fundamental role in the social, cultural, and biological identity of our civilization. In the last decades, clothing has been reduced to mere rags. The lives the industry employs have become just as disposable as the collections it churns out.
As the popular saying goes, fashion is indeed the mirror of our times.
II. A   Answer ANY ONE of the following questions in about 200-300 words: (15 marks)
1. ‘Fashion has played a fundamental role in social, cultural and biological identity of our civilization.’ What is your understanding of this statement? Support your answer with examples drawn from both the article above and your own readings and experiences.
2.  Do fashion brands have a responsibility towards ‘sustainability’ and ‘social responsibility’? What is your understanding of the same? Substantiate your answer with examples drawn from the article and your own readings and classroom discussions.
III. Solution journalism seeks to redefine the goals of reporting, by reporting on solutions being offered for specific social problems rather than focus on the problems. Solution journalism attempts to train reporters to record how people have found innovative solutions to identified development issues and how they have petitioned and commanded the state machinery to respond to these problems. Write a pitch for a feature piece that fits this description. You answer should not exceed 350 words. (15 marks)
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