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SECTION A
ANSWER THE FOLLOWING 




2x5=10
1. What is retail marketing?
2. Name any two pricing methods
3. What is market segmentation?
4. Define marketing management. 
5. What is supply chain management?    
SECTION B
ANSWER ANY ONE OFTHE FOLLOWING


5x1=5
6. Identify the current product life cycle stage of NOKIA phones. What are the key features of this stage?
7. Explain the factors influencing pricing decisions
SECTION C
ANSWER ANY ONE OFTHE FOLLOWING 


10x1=10
8. What comprises the macro marketing environment? Answer with reference to lifestyle store run by LANDMARK GROUP.
9. Write a short note on new product development process.
SECTION D

Case Study (Compulsory)






15 Marks
SPORTS MARKETING
Marketing, the tool to connect with customers, has been used across various fields to successfully understand the customer’s needs and satisfy them. Sports marketing, on the other hand, as elaborated by Smith (2008), is focused on meeting the needs of sports customers or consumers, including people involved in playing a sport, watching or listening to sports programs, buying merchandise, surfing a sports-related website to find out the latest about their favorite team, player or event.
Marketing through sports deals with the concept of using sports as a promotional tool or a sponsorship platform for various goods and services that may or may not be related to sports.
The importance of marketing through sports can be noted through various instances in the recent past where organizations have heavily spent in order to gain the acceptance of the customers/sports personnel. 
IPL – Indian Premier League, is a simple game of cricket, where players are not clustered into teams based on regions/nationalities, but are sold and bought by team owners like commodities. Several incidents of IPL bring to light the concept of marketing through sports.

Questions:
1. How does IPL target to gain such popularity
2. Explain the positioning strategy of IPL.
3. Enumerate various promotional methods of marketing in general and sports in particular. (8 Marks)
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