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MASS COMMUNICATION AND JOURNALISM
PAPER - 11

Note : This paper contains fifty (50) objective type questions of two (2) marks each. All questions
are compulsory.

9
1.  The only English language newspaper that figures in the top ten daily newspapﬂers of/India
in terms of circulation, as per MURC is i

(1) The Hindustan Times (2) The Hindu [ f
(3)  The Indian Express (4) The Times of India d
J &
2.  Internet.org is initiated by : "% B \
*
(1) Mark Zuckerberg (2) ?g’:'ya Nadendla
(3) Tim Beerners Lee 4) r-"lBill Gates |
3.  ‘Reference news’ is the most popular newspaper in "j y ¥
(1) China (2) Thailand: (3) Indonesia (4) Malaysia
</ '
4. In a market-oriented media ehviiroﬁment, audiences are considered as
(1) Planners (2) . Consumers (3) Deviants (4) Sellers
g,
5.  The new source of televisibn news in the United States is

(1) Comedy 2ews (2) Tragedy news (3) Passive news (4) 360° news

a

6. | Media output is fominated by
(1) _Documentaries (2) Ethical contents

(3) 7 Humour | (4) Genre texts

\
L]
7.  Mint has an exclusive partnership with

(1) " The Washington Post (2) The Wall Street Journal
(3) The New York Times (4)  The Financial Times
o-sas | 1MV : Faper
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(1) e (2), U (3)  foaermet (4) fosra

i.
5. SR H Telfas™ THER &1 7 S g |

(1)  ¥re FEER (2) TS HHER (3) fifsra ¥9ER (4)  360° HHER

6. nﬁmw&zﬁf VO e e 2
@ Fafe 2) e o
(3)" ™= | (4) 3N (Genre) TTS1

|
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(1) e W Q) T e s
(3) T = IR (4) T IERE T
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10.

11.

12.

13.

14./

15.

The audience’s evaluation of alternative creative strategies is labelled as
(1) Concept testing (2) Audience test

(3) Option matrix (4) Concurrent test

Which of the following statement is incorrect ?

(1) ‘Transition” can be described as changing one shot from another

()

(3) ‘In Camera Edit * means recording your shots in the order in which you want td( present
)

4

o
f
In news “cut’ is the most commonly used method of transition

A ‘Dissolve’ can be made between two shots during ‘In Camera Edit’

From the viewpoint of communication, myths are { K
(1) Unnatural (2) ?ic P !
(3) Dynamic 4) ..' on-controyersial

| I
f I
f i

The “Vernacular Press Act’ of 1878 was scrapped al%er . eing in force for

(1) Twenty years (2) Ten years (3) Five_ygar;‘r" (4) Three years
A (

The originator of limited effectsihegry of mass media is

(1) E.M. Rogers h i (2) Paul Lazarsfeld

(3) Harold Innis (4) Harold Lasswell

The hermeneutic theci')ry aims at systematic of texts.

(1) Rejection | (2)  Acceptance (3) Interpretation (4) Predication
o

a
What should be tf\e level of the Sound of a professional audio recording ?
(1) Between 30 and 40 db (2) Between 40 and 50 db
(3) ... Between 50 and 60 db (4) Between 60 and 70 db

|

\
Segmentations identified by the appeal of the product to their personal interests are known
as: '

(1) Benefit segmentation (2) Target segmentation
Reach segmentation (4) Access segmentation
\IHIHII\H MIMHI ‘
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16.

17.

18.

19.

20.

21.

The highest number of Internet users per 100 inhabitants in the world are in

(1) Sweden (2) The United States (3) Japan (4) Iceland

Image advertising that changes the experience of buying and using a product is identified
as

(1) Ideal advertising (2) Transformation advertising

Ty

(3)  Experience advertising (4) Trade advertising

The main objective of Public Relations is to
(1) Increase the sale of manufactured goods ) ¢

2)  Enhance the image of organisation in public domain |

-

()
(3) Make internal politics public
(4)

|
| I
f |

Keep the channels of grapevine open ..'f |

The first research effort on war propaganda was cl‘n cted by
(1) Daniel Lerner (2) Elihu Katz £

-

(3) Carl Hovland . “(4) Walter Iﬁippmann
\ - <
Name the author of the book, ’Rllse of Network Society” from the following :
(1) Rupert Murdoch (2) Steve Jobs
(3) Manuel Castell!i " (4) Bill Gates

Images of people are reflected through

#T) Neutrality;f ~ (2) Philosophy (3) Stereotypes (4) Spiral of silence

22, Critical theories of communication are considered as
1) Conventional (2) Non - traditional
(3), Non - cultural (4) Political
23. The Cﬁanakya Award for excellence in the field of Public Relations is given by
(1) INS (2) PRSI (3) CIC (4) PRCI
o [ [N 6 Fapertl
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16. Y& 100 Fafadi W geie &t gen « feue 9 g o g 3 R

(1) e (2) FMWEE®RE (3) VME (4) mEEds
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. (s
18. S % 1 &A T € f .
(1) TafHa aeget =t fost agrm
(2) WTESTE TR W G & Bfa gur
(3)  STidfiek TTHA ol HrelsTTeh Tl = €, |
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f
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(
21. SAfREl 1 BfE, o wegH O glafde i Sl 2

& :
L) TR L (2) ERENI (3) wifeerw (4) 99 g

22. HUR & AEAEHAHS faSidl ol U ST B
(1) = TR .I (2) eTURUf®
(3)1 3 - HiThidsw (4) TSR
¢
23. SHUHF &7 H Ikl % fA A qERR g1 feon s 71

(1) omEuiTy 2 WeRTER (3) W (4) T SR G e
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24.

25.
26.
27.

28.

29.

o-as [ ]I

Media texts have
(1) Material benefit (2) Borders

(3) Representations (4) Obtrusive strategies

Which one of the following is a social book marking site ?

(1) Facebook (2) Delicious (3) Baidu (4) WhatsApp .«
f

Which Hindi film actress was originally named as Mahjabeen ? f .
(1) Meena Kumari (2) Madhu Bala (3) Nargis (4) Geeta Dutta

L

The largest market for American television and film_centents, as of now, is

(1) Africa (2) Latin America (}f’ Europe (4) Australia
4 .
£ | |

Assertion (A) : Digital India programme has a stro‘.g;;‘otential of increasing the number of

Internet users in India.

Reason (R) : Initiatives like broadband connectivity, niobile coverage and Internet
access will provideda fillip to the usage of Internet in India.

Codes : ‘\ |

(1) Both (A) and (R)are trub |

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A)is true, but (R) is false.

i
(4) (A) is false, but (R) is true.

Assertion (A) : Today’s newspapers have adopted compartmentalisation in planning their

ages
Reason (R) : ﬁ he modern technology has enabled designers to experiment with their crea-
tive ideas of formatting.

Codes : |

(1) Both (A) and (R)are true.

(2) 1:" Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (5\) is true, but (R) is false.

(4) (A) is false, but (R) is true.

(e ]
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30.

31.

32,

Assertion (A) : Developmental communication needs a complete overhaul to meet the
changing economic environs of the developing world.

Reason (R) : The corporatisation of media management and the domination of electronic
media, particularly television, has prompted a re-think in this direction.

Codes :
(1) Both (A) and (R)are true.
I
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A). I' p
(3) (A) is true, but (R) is false. f o
(4) (A) is false, but (R) is true.
g ™ |i
*
Assertion (A) : Big newspapers of the countny contain more advertisements than news and

views. / \ i
| | )

Reason (R) : The union government has ideaio e - introducing the price - page
schedule to limit the wastage of pregious newspaper space.

Fd

Codes : e
A f
(1) Both (A) and (R)are true. o | §
: <
(2) Both (A) and (R) are tru‘e,-tbut (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.
(4) (A)is false, but(R) iS true.

Assertion (A) 4 Typetaces selected for printing a newspaper enable its distinct appearance.

" Reason (R) : jE‘yp‘@faces of different fonts have their own personality, which in turn
. eflects the newspaper’s personality.
Codes :
(1) Both (A) and (R)are true.
(2)" ’ Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.

o [ [N 1

www.examrace.com



30. IfUwYT (A) :  fohETHS HUR % AR St STEvThdT © difeh forhraeiia <9 & seerd sTfefew

R 9 39T diqd fI8/n S 9 |

®IUT (R) : Hifean gaiem o et iR soraeie Hifedn, fasivet SefifasH, & 99& &
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He :

1) (A) 3R (R) I ¥ T |

2) (A) 3R (R) T T B, TR (R) (A)S! Tel ATEAT &l Hdl | s

(3) (A) F& €, R (R) e | ! f

(4) (A)TTE@ B, TR (R) ¥

= L |i
31. 3feRu (A) : ém%aéwwﬁﬁaﬁ%ﬁﬁﬁmﬁam@%%ﬂ
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1) (&) R @) TR N4 (
2) (A) &R (R) T W &, mf?f{)d'(&)ﬁ eI SATEA A&l L |
(3) (A) W&l &, R (R) Terd
4) (A) A T, WT{"‘(R) T |
- |
32. 3IfueRed (A)‘:'d; frdt sTEeR & qeu1 & fore w=fd ereuthg sus fafite ¥u =1 dvya a9 ¥ |
/ &R0 (R) : -3 Whie & TRl I ST feioa 2t € S STEaR i 3§ fafime
| GRS
> | .
() () o R} E
(2;‘ , (A) S (R) T W T, TR (R) (A)FT FE S T
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33.

34.

35.

36.

Assertion (A) : The language of English magazines in India is only for the elites, not for
common masses.

Reason (R) : Since the English educated are rich, their language level is high and
naturally these magazines use impressive language.

Codes :

(1) Both (A) and (R)are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A). r ;
(3) (A) is true, but (R) is false. -
(4) (A) is false, but (R) is true.

Assertion (A) : The readability tests have no relevance as far as Indlan newspapers are
concerned. {

Reason (R) : In a multi - lingual context, s:@a aﬁ ef‘f‘prt is difficuit.
Codes : ,-f .'
(1) Both (A) and (R)are true.

(2) Both (A) and (R) are true, but (R) is not the cc; H?bt explanatlon of (A).
(3) (A) is true, but (R) is false.
(4) (A) is false, but (R) is true. .4 f
-« q.{ '
Assertion (A) : The Indian 14w of copyright needs a thorough revamp.
Reason (R) : The digital.t_echnology has made the people adopt unfair means for privacy
especially in the film industry.
Codes : { x{
(1) Both (A) and (R)are true.
(2) © Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is truePut(R) is false.
4) (A)is false,,Ejut (R) is true.
Find out the correct sequence of the following radio stations :
(1}\ FM Chennai, FM Jalandhar, FM Rainbow, FM Gold
(2) ¥ FM Gold, FM Chennai, FM Jalandhar, FM Rainbow
(3) EM Rainbow, FM Gold, FM Chennai, FM Jalandhar
(4) FM Jalandhar, FM Rainbow, FM Gold, FM Chennai
o [TV 1 Faper

www.examrace.com



33. AMURAT (A) :  9RA H AU ufzrmred wt urw fadh stfisrer =t & fow € 7 6 o = & for

T (R) : <fer s & forfera ot ok B, safay wfas €9 @ STt 9T %1 SR S el
T 3R A UfSeRE gYTet T o1 AT il © |

(A) 3R (R) SH 9t €|

(A) 3R (R) T TE §, TR (R) (A)h! Tl = -T&f |
(A) W&l &, TR (R) 7T |

(A) TEE T, TR (R) e |

f

34. AMIHAT (A) : WRAH ST@AN & URUEA H TeAad TH& w1 HhIg HHATHT Tl & |
ST (R) : T T oy §, TW e A wfgT B (0
i AN
1) (A) 3R (R) < &t / |

2) (A) 3R (R) I T& T, W(R)(A)ﬁﬂéw?ém|

(3) (A) W& B, AR (R) TTed | ﬁf

4) (A) W 2, TR (R) G| o

35. 3fema (A) : W%W“Hﬁéﬁwﬁqﬂfwﬁw%

HIUT (R) : f@%rzauﬁ@ﬁa%aﬁﬁmw TrEeR fthen e H, faeiar & faw safed 9l
eﬂﬂ"ﬂﬁ%|

(

%< { F

1) (A) 3R (R)aﬁ‘éﬁ%i
2)  (A) aﬂmﬁaﬁ TE & TR (R) (A)H! TE AT TEl |

;) (A) T T, FR(R) T |

@) (A) T 2, 3 (R) &

36. faeAifera e %él%ldfaﬁ‘eﬁrwﬁ’%r@:
(1) U TH ¥R, Th TH SelR, Th T4 6, Th T Tiee
(2>\3-wm1ﬁﬁ,wm%%‘,wmwﬁmwm*ﬁ?ﬁ
(3) UH TH eI, TR UH Tiee, TH TH o, TH TH Sl
(4) T® TH SR, TF TH e, TF T Ties, T T =%
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37. Write the correct sequence of the following woman’s magazines :
(1) Woman’s Era, Femina, Elle, Manushi
(2) Femina, Woman’s Era, Manushi, Elle
(3) Manushi, Elle, Woman’s Era, Femina

(4) Elle, Manushi, Femina, Woman’s Era

38. Write the correct sequence of the following theories : ]

(1) Diffusion of Innovation, uses and gratification, agenda - setting, cultivation

r

(2) Agenda - setting, cultivation, diffusion of Innovation, uses and gratification
(3)  Cultivation, diffusion of innovation, uses/-é'fld gratification, agenda - setting

f i
(4) Uses and gratification, cultivation, age_ﬁda - setting', diffusion of Innovation
j ]

39. Write the correct chronological order of the following st_atutes'J‘

(
(1) Right to Information Act, Coriempt of court Act, Official Secrets Act, The Press and
Registration of Books Act™

i
(2) The Press and Registration of Books Act, Official Secrets Act, Contempt of Court Act,
Right to Information Act.

(3) Official Secrets Act, Contempt of Court Act, Right to Information Act, The Press and
Registration of Books Act.

(4) Contempt of Court Act, Right to Information Act, The Press and Registration of Books
Act, Offidfal Secrets Act.

¥ jf |
40. Find out the correct chronological order of the following readability tests :
(1) ; Cloze procedure, Flesch’s HIS, Flesch’s RIS, Fog Index
|
(2)% _Flesch’s HIS, Flesch’s RIS, Fog Index, Cloze procedure
(3) " BKog Index, Flesch’s RIS, Flesch’s HIS, Cloze procedure

(4) Flesch’s RIS, Cloze procedure, Fog Index, Flesch’'s HIS

o [ [N u
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37.

38.

39.

40.

FrevifeRa wifgen afsemetl =1 @& e § foad -
(1) A9 T, i, Ted, el
(2) T, F T, A, Ted
(3) =, Tedt, o, i
) e, W, e, e

(4

Freifera fagial =1 @& &8 ¥ fag |
(1) TaraY H e, ST IR 9qfte, Tsier fuRv, fawms (cultivation)
(2) TuSer U, {9 (cultivation), %ﬁrﬁﬁrwﬁwa Waﬁw‘gﬁ
(3) f9®M (cultivation), =TT &1 et W wﬁe Telel ﬁ%ﬁ{m
(4) ST oiR wafe, fFE (cultivation), qﬁ:@ fiereon, aaﬁvaﬂ %1 e

4

\/
FreAifora AT 1 Wet wrersRd | fad

(1) o1 1 ARIHR FTH, =TT HGTTA B, WWW U9 AR &I H
FfTeRRUT HTA | « 1

<
(2) U9 3R IRl H Lfcﬁqo_{yl %Tl, LRI T T, =TT hi STHA HA, o 6l
AfYRR T |

(3) Wﬁﬁm!m:wﬁww,wwﬁww,ﬁvaﬁ?wﬁw
o FEAL |
(4) TR HR] STETHFAT B, YA T AFR FA, T AR TR 1 ISR HLH, THR

freifeRd Ta=aan kel 1 e w9 | fod

(1)' A JUTCH, T B T ST TH, Tel¥l 1 SR IR T, Wi 2
o

(3) BT S, TN T AR A TH, T I TH TS TH, FAS JomeA!
(4) TRIY I AR S TH, FAS JOel, BT 34, FA 61 TH 318 T

|, RIS 1 U 3TTE TH, Ti¥ &1 3R 7% UH, B SS94, Fellsl JoTet!

o5 || [N s
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41. Match the following :
List - I
(Author)

a) Marshall Mac Luhan

b) I.A. Richards

¢) Jurgen Habermas

d) Byron Reeves

Codes :

@@ () (o (d)

® @ @) (@) ()
(2) @) @Gv) @O @)
G) G @) @) @
4) (v) @) G @)

42. Match the following :

List - I
(Author)
(a) CS. pierce 5
(b) Ferdinand, de Saussuse
(c) Roland-Bérthes
/

d) Stuart HalFf

~ @ (b) |( (d

(11 (iii) (iv) I(i) (if)
@) O G
@) @ @) (v o
@ O G @) @)

(
s [N

(ii)

(i)
(i)
(iv)

List - II

(Book)
The Media Equation
Discourse Ethics
Meaning of Meaning

Media Ecology

List - II
(Country)
Switzerland
France
Great Britain

The United States of America
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41. freifera 1 gafea =<
et - 1
(TEF )

TRTA AR
SRR IR

42, f=ifera w1 gafad &

@ ® 0 @
(1)! (i) @dv), (1) (i)
@OV O @ @)
) @ @ o
) O G

ii) (i

) (i) (iv)
o5 || [N

(q& )
iy < difedn swmE

17 Paper-11
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43.

44.

D-6315 \||“|H||‘||

Match the following :
List -1

(Film Festival)

(a) Golden Horse
(b) Golden Apricot
(c) Golden Bear

(d) Golden Peacock

@@ (b) (9 (d)

1 @) Gv) @O )
) G@v) @ @) ()
G) @ @ @G (@)
4 @) (@) @) @

Match the following :
List - I

(Newspaper)

/ (d) Straits Tim{f

~ (@) (b) .I (© (d

al i) (iv)
@) () O )
@ & O @
@) (v) (i) @) @)

(@) The Economist {

(b) The Wall $treet Journal
(c); Bild " 4

(

%\
</
A

(i)
(iif)
(iv)

List - IT
(Country)
Germany
India
Taiwan

Armenia

List - II
(Country)
Singapore
Germany
The United States

Great Britain

18

Paper-11

www.examrace.com



43, T=fafea w1 gafaa wie

44, T=fafEa &1 gafaad ST

/@) @wa%ref

@ ® |0 @
@ O 66w
@V @) 6 G
) ® o 6 @)
) (iv) (i

i) ()

) (
o5 || [N

19
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45.

D-6315

Match the following :

List - I List - I1
(Media) (Mode)
(a) Interpersonal media (i) Net chat rooms

(b) Inter - active play media  (ii) E - mail

() Information search media (iii) Computer gaming {
(d) Participatory media (iv) Net search engines ( f
Codes : : y i

@ ® © @ R
W @ G 0 y A
@ @ O @ G [\ /
@ @ @ @ V :
@ O @ G 6 Y g

1? a_:{

Read the following passage and-answer questions from 46 to 50 :

The argument ‘that news and other genres such as documentaries and current affairs
straightforwardly trahsmit [an obviously biased view of the world has been rejected in most
quarters of media studies. Nevertheless, while majority acknowledge that television has no

overt, direct aniﬁl unambiguous effects, research has focused on the idea that television can

‘set the agenda’. In other words, just as the agenda of meetings is set with more important

items placed primi"nently on the agenda, television programmes can help define the
boundaries of what audiences talk about and think. By the same token, other texts and
meanings, for instance, radical political views or more explicit sexual imagery, may be kept
off the agenda. It is argued that television is especially vulnerable to those wishing to set the
agenda because ‘audiences, given the predetermined quality of the text and narrative, have
less opportunity to structure their consumption in the way that newspaper readers can.
This-implies that agenda setting is always covert or taken for granted. Certainly research on
television news has backed this up but broadcasters, as with the early BBC, may be open in

their intent to structure the agenda in ‘our” interests.
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45. Tr=fafea # gafaa s :

T - 1 Tt - 11
( Hifear) (fafir)
(a) SIS Hifea (F=iadTa Hifean) () Te=ewd
(b) TR Gisha shiel Hifean (F=I-Ufaea w Hifedn) (i) -9
(c) F= vy Hifea (shreE @ Hifean) (i) P A /.
(d) et Hifemn (wféfatedt Hifean) (v) e ud <R :
%<
@@ () (¢ (d 4 *E_
1) G @) @ (v Vi ’
(2 Gv) () @G (i) [ '
(3) () (@) @) @) / ‘ /
@ @ (v G () Hd |

\ (
ﬁmﬁvw@ra’?wmw@fﬁ%o TH & I e :

%ﬁﬁﬁwaﬁwgﬁﬁq\r}éﬁ gafas SR THAMIE HEEE WY TR W T T 5

Y geraraqul gftesho g & | T §, Hifedn stemed wi sifyenien el gR Wik fohan S
IH T | @, TH c;;wh STeT SATIRIY T T2 HHd © T SoAlfas &1 hig Joael, T 3R arwfery
Joe T 2, 35 AR TR b Teffa  wote 0 R wehdl ¥, W B i e e ¥ o ueldt
#, S g &5 e  aife weepd ol 1 e s & quen o ¥, S o et
, T TRe] T Fa-STR amatard w1 S i g s Thd 1 39S W, o7 W18 q e,
\ @'@a@?‘wﬁﬁﬁfgﬂﬁ'mwl g I fesr 1 uSiel ¥ W W@ o gehal g1 98 oft Fe o § R
efifeT R AR T ST o e g @ e S T o e e § i i % e, e
3T 7oA I YEMHIRG THfa B % R, STEAN & qSH! HI gorT ° ST ITAN H T w0
% BRH STETEY B/ | SHRT TN € § foh SISl 79 T o1 T g Tl w9 § AR i weneifershan
Y fohen a1 8 1 90y oIR efifos™ wmem 3 e 9k W 38 9 95H R 8, 7R yEReed, S|
TSl SR S, i eR fedi # Fasifa w0 F o gt e AR W vefii R ww

gl
o-eaus {111 MHATAIANI 21 Paper-I
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The concept of agenda - setting can be applied to any genre, including, for example,
the ability of MTV and other music video networks to set a pop music agenda. However, it
is in the field of television news that it has gained particular currency. News programmes, it
is asserted, are able to set the agenda in choice and ordering of items, by the privileging of
one voice before another, in more or less combative interviewing techniques, in allocation of
‘The last word’, and in any number of other techniques embedded in the everyday, practices
of the profession. Some journalists reject this position claiming that they 51mply select what

is most significant on any given day or even that they have ‘an eye for a story’. p

{
46. Some media studies reject : ! f
(1) Effects of television 3 .
(2) Agenda - setting d £,
(3) Biased view of TV news // | ,, !
(4) Journalism as profession ..'f | .'II
/ I
47. TV programmes can define agenda - setting like : \
(I) Agenda of meetings (2) Audience _plgog-fémmes
(3) TV genres . “(4) Currentr affairs
Y . |
48. Agenda - setting is always :__h J
(1) Overt (2): Direct (3) Ambiguous (4) Covert
£ ‘
49. Agenda in choice, accordir{g to the passage includes :
(1) Audienced;choice (2) BBC News
#(3) Combative,?ntefviews (4) Current affairs
50. On what criteria/do journalists select news stories ?
(1) Music conlfent (2) Political views
(3)\ Significance (4) Research
1 -00o0-
o-sas | 1MV 2 Eae
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TSl 79 A T TR FRat off faen & r] 1 S Gehell €, SRR % IR W, TH I off 3R
311 HffSeh ifedl Jedehd & R Ui HfSe Teiel Feifid &3 &t amadi | TR, $Heh1 ST <el
efifas TR & &9 § ¥ U gEn e 9 TR T W F SR g W A alE § O,
TShTH TR hi Siferal o g1, * offaw o', e o1 HishT Soh TR USTHRT b1 U9mmTa fearfean o
G 3T 3HF TRkl & AEAY W, AR FTEHT I Hoit 3R 76 F qdTaeh TSigl ad HA
1 T TE@d &1 FB TR $H TITI 1 98 Hed g WIS w3d & foh o fack 57 faogil = ga €
it 3 fo erferer wewEol B © A 3 oft STt frme <@ faww # fwer & 7@’ W fewt g

; ,

46. o WSAT AT TH A I WIS F ¢ % -

(1)  SclfasH 1 99 8 B

(2) TSiel qF foma S HeRa 7 y 4 A

(3) 2 o TR P gfes gare g ¥ /‘J =

(4) SARINGT T UM R / |
2. aaﬁawmﬁmﬁmmﬁmmﬁwﬁwﬁ!ﬁjm%

(1) 3H H TeHe (2) T % A

(@) <t faur < ; @) HHHIHrqrch CARER:
.

(1) JOH8@e _ (2), WRHME () dwieudae (4) TRETLAE
49. TEIE % STIHER, Qﬁ@;ﬁwjf{a? g B frifena & @ o wfiret drar € 2

(1) < ] e () =

: (3) TS ww (4) wHHERIHT

50. W@aﬁwwﬁw YR T HW & 7

(1) o FHI BT A (2) TSHfdw Ta

(3) W | (4) Ny

-00o0-

o-sss [[[[HTHIITANI 2
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Space For Rough Work
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