Signature and Name of Invigilator
1. (Signature)
(Name)
2. (Signature)
(Name)

DEEE1(5

Time : 2Y2 hours]

PAPER - III RollNo.
MASS COMMUNICATION AND
JOURNALISM

OMR Sheet No.:

To be filled by the Candidate)

Roll No.

(In figures as per admission card

(In words)

[Maximum Marks : 150

Number of Pages in this Booklet : 32

Number of Questions in tlps Booklet : 75

Instructions for the Candidates

1. Write your roll number in the space provided on the top of
this page.

2. This paper consists of seventy five multiple choice type of
questions.

3. At the commencement of examination, the question booklet
will be given to you. In the first 5 minutes, you are requested
to open the booklet and compulsorily examine it as below :
(i) To have access to the Question Booklet, tear off the

paper seal on the edge of this cover page. Do not accept

a booklet without sticker seal and do not accept an open

booklet.

Tally the number of pages and number of questions in

the booklet with the information printed on the cover

page. Faulty booklets due to pages/ questions missing
or duplicate or not in serial order or any other

discrepancy should be got replaced immediately by a

correct booklet from the invigilator within the period

of 5 minutes. Afterwards, neither the Queshon oklet
will be replaced nor any extra time will be g1v

After this verification is over, the Test Boo ‘gl(e)

should be entered on the OMR Sheet and th

Number should be entered on this Tesf Booklet.

4. Each item has four alternative responses marked 1), @), (3)
and (4). You have to darken the circle as indicated below on
the correct response against each item.

Example: ) @ @ (@® where (3)is the correct response.

5. Your responses to the items are td be indicated in the OMR

Sheet given inside the Booklet only s you mark your

response at any place other than in the circle in the OMR

Sheet, it will not be evaluated.

Read instructions given igside carefully.

Rough Work is to be done in'the end of this booklet.

8. If you write your Name, R*'II Number, Phone Number or

(ii)

mber
Sheet

(iii)

N

put any mark on any part off the ©MR Sheet, except for the
space allotted for the relevant entries, which may disclose
your identity, or use abusive language or employ any other
unfair means, such as change of response by scratching or
using white fluid, you will render yourself liable to
disqualification.

9. Youhave to return the original OMR Sheet to the invigilators
at the en(L of the examination compulsorily and must not
carry it withryou outside the Examination Hall. You are
however, allowed to carry original question booklet and
duplicate copy pf OMR Sheet on conclusion of examination.

10. Use only Blue/Black Ball point pen.

11. Use of any calculator or log table etc., is prohibited.

12. There are no negative marks for incorrect answers.

13. In case of any discrepancy in the English and Hindi versions,
English version will be taken as final.

e % T e
1. w@%wﬁmwﬂwmﬁaww{
2. WU 79 H Taew Tgfashedd T 1 |
3. TS YRR BN W, WO YREdeRT ST & SR | vEe Ui fiee
TR J¥ YRt WieH q9l S9! fFfaraa <= & fau i@
(i) 9 g G % foag gicer ol SwErs w1 He
FTE < gl g A1 o R T 1 gf e | #
@quﬁw@ﬁéwqwm—m%ggamuﬁaﬁ
[ T R 3Test e W i of foh A Q¥ | ool gt
f R T/ oot e 2 T AT o T @ e 7 E
f faedt oft wer =t Tfequl afent whenr 7 i aur
I AT 3ok TAT W TE TEl Uo-gfeaert of
forq smmuent ufer fie fod | swes s A
mmgﬁﬂwmﬁaﬁﬁaﬁﬁﬁmaﬁrﬁm
feam s
(iii) 39 319 & 91 J¥9 YRR H FoR OMR T T 3ifehd Y
3R OMR T3 &1 o) 39 9 qfdent R iferd w2 3|
4. g% 9H & faT IR SW fawed (1), (2), 3) 3 (@) i@ ™ €
MU TET ST % g9 1 U7 ¥ TR e F § 541 T =9
fe@mn T )
T[ET: D Q@ @ @ T (3) Wl IH LN
5. TRl % ST hae Y9 YRaeRt o 1T fed T OMR U3&h W&
3ifhd & §1 Afg 39 OMR 7% W g8 T g7 & o1arman forst
3T I T I Faweifehd &Xd €, 1 SHeR! Jedishd Tal o |
6. 3T fed m faduit &1 eAge® 0% |
%=l %M (Rough Work) 38 &l & 31f<d 98 T |
8. 9fg 34 OMR 9% W 7o = & 3TaTren 3791 9™, UeT T,
T TR 1 A oft U fog food skt vew € Uk, SifRd F
T ST 219 TN 1 YA A ¥, A FE ST S WeE #
AN X ¥, 9 o oifRd fRd T S A faem 1 wihe @ @
ST @ Then & ford s wiftd fRd S TR €
9. 3T W& FHH B R g OMR T3 e HeIed &1 dlem
SATERTF © SR TRIaT THIH o 916 36 ST |1 THET 7o § el
T R S | gTeifeh 319 UiaT SHIH R g U giaent a1 OMR
T HY GAThe I ST 1 & S Hehd € |
10. A Fel/hTA STA WIES U T & TEHTA il
11. fereft oft YRR ST WIUTER (heTgeret ) AT @ A TG T
v afsia ¥
12. TTeTd ST ok ToTT hig TehTTcTeh 3feh &l & |
13. =fe st = el faawo § i fowfa 21, @ sl faawo sifom
M1 ST |

N

-

s |

P.T.O.

www.examrace.com



MASS COMMUNICATION AND JOURNALISM
PAPER - I1I

Note : This paper contains seventy five (75) objective type questions of two (2) marks each. All

o-ass [N

questions are compulsory.

pe

Media texts are considered as ] p

(1) Confabulatory (2) Paradoxical (3) Stable 4) Unconfif(ed'
lp' r

When most of us believe that other people are much more likely to be affected by media than

ourselves, it is called y

(1)  First person effect (2) Second ﬁérson effect |
*
(3) Third person effect 4) I personal leffect

."I | f
j J

According to semiologists, myths, artworksfand sul%cu '.ures are considered as
(1) co-alitions (2) non—var‘éﬂes V.
(3) languages "4 non—culfu;alL forms
. ﬁ){

says that media fﬁ) hot influence the audience in any meaningful manner.
(1) Revivalism (2) . New revivalism (3) Orientalism (4) New revisionism
-
The dominant code clonveils the society’s

(1) subsidiz‘irzg;I readings (2) preferred readings
(8) non - selective readings (4) incompatible readings
The Hawthorne foect says that we do not always need to communicate.
(1) = words .| (2) media
(3) communigcators (4) action
L]

.
A systém of ideas, assumptions and beliefs in communication is known as

(1) Genre (2) Ideology (3) Code (4) Convention

N

Paper-III
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8.  The editor of DNA is
(I) Aditya Sinha  (2) Deepak Rathi (3) M.D. Poddar (4) C.P. Surendran
9.  The English newspaper that decided to drop the publication of editorials in 2010 was
(1) The Times of India (2) The Evening News
(3) DNA (4) The Hindu {
4
{
10. Zee TV had content partnership with . | [
(1) NHK (2) Sahara (3) Media pro (4) Media Lab
11. The Bombay Times, the forerunner of The Times of India, was initia‘lly a
*
(1) weekly (2) fortnightly /(5‘)?" montllnly (4) quarterly
/ , /
/ f
12. The post - positivist theory recognises that human beh%vi ur is not like the elements
of the physical world. J? ;
(1) transient (2) ambigucius (3) ne'gative 4 (4) constant
%
<
13. The cultural and creative meckiah products are referred to as
(1) virtual power - (2) economic power
(3) horse power _ (4) soft power
{ -
14. Normative media theory explains how a media system should operate to realise
(1) . economicygoals (2) political strategies
/(3) ideal social-Prah_Jes (4) legal frameworks
15. The goal of critical theory in communication is deemed to change the existing
1" administrators (2) realities
(3)l societal priorities (4) exchange values
vy
16. A television programme becomes a text when it activates
profit motivates meanings (3) producers (4) channels
s \||\|\|H||H\|IIH\II\IHHHIIIHIHHIIHHIHII ‘
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17. The Human Development Index was created by :
(1) Mehbub-ul-Haq and Meghnad Desai.
)  Mohammed Yunus and Amartya Sen.
(3) Amartya Sen and Mehbub-ul-Hagq.
) Manmohan Singh and Keith Griffin.

18. The Diffusion of Innovation Theory recognises non-adopters of innovations as
(1) majority (2)  minority (3) late adopters  (4) _laggards rr‘
19. Identify the person who defined development communication for the first time in 1970s.
(1) Christina Ogan (2) Rosemary Righter ’
(3) Nora C. Quebral (4) William Hachteny — -

-

20. Identify a major element of research design fr?g the following :

(1) history (2) instrumentatiorrl"r(?)) mani}')ulation (4) maturity
21. Analytical studies aim at interpreting i {é :
(1) history (2) relationships
(3) confounding variables j_: “(4) publicity programmes
-«

22. Informal interviews with e>gpe41enced persons in the area of research form the basis of

(1) experience survey (2) literature survey

(3) non- descriptiv‘le surYey (4) non - contributory survey
23. In research, abgiract models are not applied to
(I) non - causal relations (2) conceptual issues

(3) elements of eaéoning (4) real problems

24. In social science research, the concept of Verstehen was promoted by .
(1) James CarLy (2) James Curran (3) Max Weber (4) Leslie Fielden

\

25. The 1iist of population elements from which the sample is drawn is called

(1) propulation register (2) sample register
(3) sampling frame (4) population frame
o-sas [ AN 6
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26.

27.

28.

29.

30.

31.

32.

In media research, conclusions from induction are

(1) illogical (2) tentative (3) eternal (4) non-operative
The constant comparative analysis is involved in approach.

(1) the agenda - setting (2) personal effects

(3) positivist (4) grounded theory

P
i
"

The test normally used to find out the significance of mean difference among four indéggr{dent
variables is

(1) Z-test (2)  Chi - square test y
(3) Partial correlation (4) Analysis of Vari-aJnce - f
s & \ (

-

The probability of rejecting the null hypothes'%/v(vhen it is true, is called

(1) co-variation (2) assumption r."r(3) powg'r (4) chance value
The biggest television network of the world is {é c
(1) MTV (@ CNN Irfte}n'ati;nal
(3) Discovery - d.j': (4) BBCTV
Vi
Harold Innis published the ‘work
(1) Mass Communication Theory (2) Introduction to Mass Media
(3) Power Elite { ( (4) The Bias of Communication

What is the stafidard ratio of inserts to script in a documentary ?

/(1) 2 minutes iE inserts for every minute of script.

(2) 3 minutes of inserts for every minute of script.
(3) 5 minutes of inserts for every minute of script.
(4) 4 minutes of inserts for every minute of script.

\

Wh;rt is the ideal distance between the lips and the microphone to record good quality

33.

sound ?

(1) 03 inches (2) 04 inches (3) 05 inches (4) 06 inches
o-con [ ORI 8
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34.

35.

36.

37.

38.

39.

40.

Identify the person who said, “I don’t want to live in a world where everything that I say,
everything I do, everything I talk to, every expression of creativity or love or friendship is
recorded.”

(1) Julian Assange (2) Luke Harding
(3) Edward Snowden (4)  Eric Schmidt

In the age of Television Journalism visual reporter is synonymous with :

Ty

¥

(1) Camera person (2) Non - linear editor /
(3) TV producer (4) Output editor ¢ { 3
Advertising reflects the ideology of . 3 ’
(I) consumers (2) regulators (3) publicists { = “(4) market-place
. N L |i
*

The Starch test is applied only to edia ads.|

|'I |
(1) print (2) outdoor / (3) broadcast (4) transit

A rational message with a strong argument calling f&} actionsis known as
(1) market sell (2) hardsell | (3) soft sell (4)  clear sell
<J

A document that outlines the Ithssage strategy decisions behind an individual advertisement
is known as .-

(1) creative concept (2) creative platform

(3) creative synopsis =~ (4) creative document

A single frame-ig)f a commercial that summarises the core message is labelled as

() gist 4 (2) basic themes (3) canned copy (4) key frame

41. People and media organisations that move products from producers to consumers are called
(1) sellers | (2) conduits (3) suppliers (4) channels
II'.
42. An index that identifies the demand for a brand within a region is identified as
(1) brand deposition index (2) brand demand index
brand development index (4) brand disposition index
ts HIH\I\HII“ JHHAN R 1
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34.

35.

36.

37.

38.

39.

40.

41.

42.

freifera e foraem €, H <8 gfean & 72 w1 =mean st it 3o # wear g, 5 39 # wwar g, o
et 9 # a1a 3 §, 58T R TARHS ATl A1 AR A1 Gt Wt Hi St 21

(1) Sferr s (2) I A

(3) TsaS EreA 4) = fme

SettersT TaehTiat o I H fogjstal Ry o T A B e ©
(1) 80 9 2) M fafmR @ y
(3) el dregEm 4) TR TEHR -.r‘;

IEFILE &1 foamemn =1 yefifa & Tl y

(1) Sasiernei (2) fafamsi () WERE @) TR
= e i e fret 4 g 1
1) fie (2) SMSLER r.‘ 3) rsn@aqw 4) gifse

39 Tk & 91 ek dlfher Ty, 5o swrdemel 1 erden g, % ®Y H ST S8
1) wEe ¥a () I, 3) w(re'ﬁa 4) FfRreR T

; |
foh e fod 3 9 1 ¥ SO 1 T e o1 e e 3
(1) TEHS STTLROM - (2) TEAHE H4
(3) LIS W9 (4) TEATCHS TEES

{ -~
Wﬁm‘w‘mmﬁmﬁl{ﬁwmﬁr&a@m% HE ¥
(1), X W4 2) A FA

FLE) e gl (Zanrl_led copy) (4) =T WA

SCUTE! 1 ScUeH B Uesh dh TgaM arel At 3R Hifgar e+t 1 ERAS G

(1) foaww | (2) Hameh (3)  emyfefeh (4) TeE

'.
ferdll, w4 % i forelt sife =1 | 1 A T A g HEAT & |
(1) s & YErRiw (2) i | YAHIR
(3) e T geehis OVCIERELKSCEIED

o-ess [ LM m

www.examrace.com



43.

44.

45.

46.

47.

48.

49.

An advertising scheduling pattern that has a period of intensified activity is popularly called

(1) experimental schedule (2) flight

(3) intensive burst (4) focussed campaign

Mechanical reproduction in communication leads to

(1) denotation (2) connotation (3) notation 4) selection

rd
has written the book, Newsman’s English. f f
(1) Mitchel V. Charnley (2) Bruce Westley | {
(3) John Hohenberg (4) Harold Evans ; l !
s & \ (

" Mild

Demy octavo is a size suitable for printing / -

(I) newspapers (2) posters [ (3) 'book_;{l (4) tabloids
f \ {é
Image transfer onto the rubber blanket is done in i /'printing.
(1) rotary (2) offset W (3) glfivure (4) screen
. J: |
Who developed the method_gk ’Reading Ease Score” as related to news agency copy ?
(1) Robert Gunning (2) Charles Brown
(3) C.D. Mac Dod%all 4 (4) Rudolf Flesch
|
The widely uisecli writing technique for an interview copy is
. (1) descriptive‘ (2) anecdotal (3) interrogative (4) metaphorical

50. Syndicates decides
(T) » Which nev'irs stories to publish or reject.
(2) Which subjects should be reported in media.
(3) "y Which news articles or features should be released to newspapers and other news
=~ organisations.
r
(4)  Which copy of Press Information Bureau should reach news media and which should
not.
o-con [ ARHLHEA AU 5
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44.

45.

46.

47.

48.

49.

50.
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51. Assertion (A) : Electronic media have sidelined the traditional folk media and there is a
fear of their disappearance from India.

Reason (R) : The visual element of electronic media has its ‘opium effect’ on the masses
and it is but natural that traditional folk media will become a thing of the
past.

Codes :

(1) Both (A) and (R) are true. §

&

(2) Both (A) and (R) are true, but (R) is the correct explanation of (A). {

I’ r
(3)  (A) is true, but (R) is false.
(4) (A) is false, but (R) is true. 4
ki
g |i
52. Assertion (A) : FM radio in India is an urban('ﬂ’ henom‘::non

Reason (R) : Lack of advertising revenue 1s one 'of thé major reasons for the present flux
in FM broadcasting in India. \

Codes :

(1) Both (A) and (R) are true. %4 f

(2) Both (A) and (R) are tru_e,"’b.u\t_-{R) is not the correct explanation of (A).

Y4
(3)  (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
" o
|
53. Assertion (A) : | The professional organisations of media have not done much to improve
* 4 the standard of media education in India.
/ Reason (R): fhe iprofessional organisations of media do not have committed professionals
o work for the cause of professionalisation of Indian media education.

Codes :

(1) Both (A) and (R) are true.

(2)' , Both (A) and (R) are true, but (R) is not the correct explanation of (A).

(3) ; (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

o-osis | [N A 1
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51. SAFURIT (A): SAwReh Hifedn 3 TR ol Hifear &t 3UeT &1 § oI 9Ra # @ Hifean &
EkEREIRCES

HNT (R) : A AT W A Hifedr &1 79 & gare’ (Sfifrem s%eae) ®, iR shfen
T TenHTtas ¥ for wWuwnTa Hifean o 2 s

e :

(1) (A) ¥R (R) 31 w& & i
(2)  (A) ¥R (R) T T, WY (R), (A) FT W A T (s
(3) (A)¥E T T (R) Tor T ( [
(4) (A) T €, R (R) T T

s N |i
52, IFUSRYT (A) : Wﬁw@‘@?ﬁ@wﬂajﬁ% ’

qeh (R) : Wﬁm@mﬁaﬁﬁﬂﬂmwwmwmwﬁww
HIE 7| I \ _

7 E .

1) (A) 3R (R) I T ) 44 f” .

<>wﬁWMWﬁm®mmemﬁ%
G) (&) E g @ T s
(4) (A) e § Y (R) T T
{ ’{
53. 3MMUeReA (A) : | Hifean & EEia® §edl 7 9Ra § Hifear fan 1 TR gur | ®E 9™ &
ﬁﬁfm"aﬂ%l
/ U (R): 1 & AHIAE S ok U R Hifear faan wi cerwfa® €9 <4
o1 wfda Hifean g &l €1

1) (A) ¥R (R) I T T

; ‘,.(A)aﬂ'{(R)aﬁﬂff%,W(R),(A)ﬁﬂ@wﬁ%l
3) " (A) ¥ & WY (R) T

4) (A) T €, WY (R) & T
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54.

55.

56.

o-ass [

Assertion (A) : The measurement of variables, both social and psychological, in media
research, is a tough proposition.

Reason (R) : Because most properties and objects in social science disciplines are abstract.
Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A). :
(3) (A) is true, but (R) is false. {

(4) (A) is false, but (R) is true.

r
Assertion (A) : Media distribution and consumption reflect a process of de-territorialisation.
*

Reason (R) : Spatial location is not a justifjﬁe argument for the dominance of the US in

the distribution of media products, {

| |
[} |

Codes : \ (l

(1) Both (A) and (R) are true. 4

(2) Both (A) and (R) are true, but }}{)‘is not the CorI(ect explanation of (A).
-
(3) (A) is true, but (R) is falstle.’1I <

(4) (A) is false, but (R) is true.

|

Assertion (A) i India’s film factory has become a global player, both economically and
_culturally.

Reason (R) : [he Indian film industry has adjusted its format to the global popular culture.

Codes :

(1) Both (A) akd (R) are true.

(2)IIIk 4 Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) - (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

NI 1
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54, AfemeT (A): Hifem srdam™ & A qeon AR SHi w3 S A9 U Hicd fawa ¥
HTT (R) : Fiifer GmTfSIeh T 1 fauneii # sifusmisn o7 iR SR o1eq= B €1
e :

1) (A) &R (R) A ¥ B

2)  (A) 3R (R) T T2 ¥, WG (R), (A) FT T =18 T B

(3) (A) W& &, W (R) T €|

)

(4) (A) 7 €, WG (R) TEl T .r

55. USRI (A) : Wwﬁwamwﬁwwm(@&aﬁmﬁﬁm) F1 gisha
TRefad w T (

HIT (R) : Hifean 3amg o foaaeo lﬁawmyﬂgﬁ%m Siafket Haet T &1 Toh 3fea Tl
d /

He \ .
(1) (A) 3R (R) T & E »'/
) (A) R (R) T T T, HY (R), MLﬁWwﬁﬁu
(3) (A)H%%%W(R)W%w J

) (A)W%W{@(R)ué%|

{
56. aTFuT:Heﬁ(A): .Wﬁ%wmaﬁmamwmﬁwﬁa‘mwm

EHTW%\'I
/ HIUT (R) : ,u‘trr{?ﬂ'q TheH W A 91 T€9 (WHS) Fi fava & dehiya 95hid 9 qamEitad
Fw%l
e :

1) (A) 3R (R) AT &t T
@) (A) ¥i (R) 1 5 ¥, W (R), (A) F1 T o T 3
3) * (4) T &, T (R) T E

) (A) 7 ¥ WY (R) W T

o-ess [ LM 1
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57.

58.

59.

Assertion (A) : There is an urgent need for a law of privacy in India.

Reason (R) : As most media outlets, especially electronic, have opted for blatant
sensationalism, the proposition needs a global consideration.

Codes :

(1) Both (A) and (R) are true.

Ty

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

£
AN L
Assertion (A) : The Press Council of India haﬁ,.éutlivedr its utility.

|
Reason (R) : The new technology has made ethigal issues of the press even more complex.
|

| |
[ j

Codes : \ (l

(1) Both (A) and (R) are true. —_—
%
(2) Both (A) and (R) are true,gut }fR;\is not the correct explanation of (A).

(3) (A) is true, but (R) is falde]

(4) (A) is false, but (R) is true.

|

Assertion (A) : | The mass media and politics in India are intertwined.

Reason (R) : jIndian masses are highly politically charged in their day-to-day affairs, and

fep‘end upon mass media for the purpose.
Codes :
(1) Both (A) and (R) are true.

(2)"~ Both (A) and (R) are true, but (R) is not the correct explanation of (A).

of

(3) ™ (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

o-ass [N s
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57. SMfURYIT (A): RA H TSI % FHTA HT TAEIIHA T |

58.

59.

WHIT (R) : Fiifer Afereanier Hifean mredi (emsearel), fovue sotgerTe Hifean 3 fhat e
F G IR T GG I 1 fashey aiferar fFan §, 39 | afves w1 9

foam fFa 9 &) a2
HE
(1) (A) &R (R) < @& E
(2) (A) ¥R (R) S T ¥, W (R), (A) F FE wEn w6 ; -:";
(3) (A)®E &, g (R) T 2|
(4) (A) e 8, WY (R) ¥ 2

' :

AR (A) : W%Wﬁmﬁm?ﬁ%éﬂﬂg,‘%l

WO (R): v ST S e 3 S A g e wew @ fe

7= A
1) (A) 3R (R) ST =& 44 ' Al

(2

) (A) 3R (R) I T E mﬂA)aﬁﬂﬁ S T
Y4
() (A) W& &, TR (R) TeTok
)

(4) (A) 7T €, TR(R) FL |

iu
|

AFMURYT (A) :, | SHHAR IR TSHIT R H Th T 379G R |
"4

I (R) : T ST &7 ek fomamhetrdl # TSTien &9 9 o8 STTeeh ¢ AR 386 FareH

#W%mu‘wmﬁmw%

) (A) IR (R) ST w&

2;‘ ;) #R (R) ST 92 &, TR (R), (A) T &l AT T Ll |
)
)

" (A) TE ¥, HR (R) T |

(A) TTETd ®, TR (R) €|

o-ess [ LM L
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60.

61.

62.

Assertion (A) : If opinion polls are obscene, exit polls are vulgar, especifically in the Indian
context.

Reason (R) : Indian media have their own limitations to conduct opinion and exit polls.
Codes :
Both (A) and (R) are true.

)

2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
) (A) is true, but (R) is false. -
)

(A) is false, but (R) is true. { F

Write the correct chronological sequence of the following edité)*rs of-The Indian Express :
(1) Frank Moraes, V.K. Narasimhan, Shekhar upt;,' Rajkan-1al ]H.a

(2) V.K. Narasimhan, Shekhar Gupta, Ra]k,amal Jha, Frank Moraes

(3)  Shekhar Gupta, Rajkamal Jha, Frank Moraes, V. KJ Narasimhan
(4) !

,dghekhar Gupta

F
Fd

Rajkamal Jha, V.K. Narasimhan, Frank Morae

-

. |

4
Write the correct sequence of th% fo&vowing theories : |

(1)  Social learning theory, sogial i&entity theory, social representation theory, social cognitive

theory -
(2)  Social cognitive theory, social learning theory, social identity theory, social representation
theory F ol
(3)  Social representalltion iheory, social cognitive theory, social learning theory, social identity
theory |
(4) Social icilentity theory, social representation theory, social cognitive theory, social learning
theory ‘f
63. Write the correct chronological order of the following newspapers :
(1} Deccan Herald, Deccan Chronicle, DNA, Asian Age
) J Deccan Chronicle, Deccan Herald, Asian Age, DNA
(3) DNA, Deccan Herald, Deccan Chronicle, Asian Age
(4) Asian Age, Deccan Chronicle, DNA, Deccan Herald
o-sas | [N 2
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60.

61.

62.

63.

AMYFRAT (A) :  IRATT TRGea § afe S9a wderm faefs € @ e dier s1vefia |
HTOT (R) : G Feer iR Tfiste i A % fau wrd wifean s et g €
e :

1) (A) 3R (R) I T 1
2) (A) 3R (R) I TE &, TR (R), (A) FT FEl AT T BT |
() (A) W@l &, TR (R) T |
)

(A) TeTd €, TR (R) T&T | £
I’ [

4

"7 Sfeem wHuE’ % fefefad qeaeshl 1 ST Wel Tt A 4 fafes ©

(1)

(2) =%, TAEE, IE T, Tewwe o, ek Al 1
) ||
)

Ter HikE, off.%. TG, IR @, ASTFAA A 4 (

3) IR W, TSTRAS o, Teh ORd, o, Hﬂ%ﬁ‘-v .

4)  TSTHAS 3, A1F. Wﬁmﬁiﬂﬁ@%w \‘./

Frevif fergiel o Wt e ford © o

(1) s st fagia, Wﬁﬁﬂm fggia, amifser gfaffue fagia, TS damcds
fagia Vi i

2) TR ST Fagi, T ST Rt S stherr i, e gttt
Ny Ny

(3) wrR Wrafe fagi, Qe S fasi, Tt SR fasid, S e
fasa |

(4) g e fagia, s gfafifue fagia, S ST fagia, S T

frefafed FHr=R o= Sl 3T W& HargsRiae wH | fafed
1) T S, T IR, ST, T T

", TR hIHd, THR S, TP TS, ST

)
3)  LUAY, THFRT WCS, THFRA HitThd, TRE T
) TREA TS, kA HifTehd, SLTAT, SFh slce

o-ess [ LM 21
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64.

65.

66.

Identify the correct order of the following newspapers circulationwise, as per ABC (2014)
figures :

(1) Dainik Bhaskar, Dainik Jagran, Hindustan, Malayala Manorama
(2) Malayala Manorama, Dainik Bhaskar, Dainik Jagran, Hindustan
(3) Dainik Jagran, Hindustan, Malayala Manorama, Dainik Bhaskar
(4) Hindustan, Malayala Manorama, Dainik Bhaskar, Dainik Jagran i
rd
Write the correct sequence of the following committees : { r

(1) Vidyalankar Committee, RR Diwakar Committee, Kuldlp Nayyar,Committee,
Parthasarathi Committee ¢

(2) Parthasarathi Committee, Vidyalankar Commlttee, RR ]ﬁlwalfar Committee, Kuldip
Nayyar Committee // P

(3) Kuldip Nayyar Committee, Parthasar?“chl Commlttee, Vidyalankar Committee, RR

Diwakar Committee [

(4) RR Diwakar Committee, Kuldip Nayyar C‘)?'mttee, Parthasarathi Committee,
Vidyalankar Committee

F 4

-

B (

Match the following : X J: '

List - I M List-n

(Author) (Idea)
a) Roland Barthe;{ s (i) Negotiated code
b)  Stuart Hall { (i) Communication test
¢) - John Fiské (iii) Radical system

(iv) Anchorage

d) F. Parkin ‘f

AT
(i) Gv) @) ()

)
@) O @) )
3) 'a) () Gv) (i)
4) (iii)
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64. TELHL. (2014) % 3THSl & ATIAR, FHATARET TAER T3 S Ik IRATH-TR (FRTH-ATE)
W FIeshias A § fafed

(1) < arsR, S SR, fegem, Heraren geRa
(2) HAATAT HARHI, SR 9Ty, <R SR, feegem

)
(3) efT IR, fegem, Heramen THRAET, e uTER
)

(4

L

65. TT=ifora Ffafaal = @& %9 o fod - Ir

(1) foramersr wfifd, s e feamm afufq, Wﬂﬁmﬂﬁﬁa qrwsﬁqﬁqﬁr'

(2)  efaTe Tt fETerER WA, e stm—wrﬁaﬁr e S

(3) e ot wfirf, wefameelt wfifo, feracigi wif, sR.em feaRe Wil

(4) FRIT mewmmwﬂf;ﬁmwm
66. frAfafed # gafaa i - %4 ( '

T - 1 1?{{ Tt - 11 |
(E® ) - (fa=am)

(a) Uarie g™ :‘ () ot g) ad Higar (frnfiees #wie)

b wEEa, | (i) TER T (FETRE )

(c) < fws‘d; (iii) Sfandt gomet (Yewa fawd)

/(d) TH kA '"f (iv) T
FE :
@ 0 |© @

@) @ @) 6 )

2 Vav) @& @) ()

@) @ ) @) G

4 ) ) @
o-ss [ ]1 |H 2
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67. Match the following :

List -1 List - 11
(Author) (Concept)
(a) Guy Debord () Media as cultural industry
(b) Theodor Adorno (i) Ritual view of communication |
(c) James W. Carey (i) Society of the spectacle ¢
(d) Umberto Eco (iv) Mediated hyper - reality I_' "{'
Codes ‘
@ ® © @ 2\ 7y
W 6 6@ G ) % N
@ @ G @) 6 AN
G G) O @) W [\ /
@ @) @ 6 @ ‘ / |
o if
68. Match the following : < ;' : (
List - I by ¢ List-mm
(Media Channel) (Country/Area)
(@) M- Net ‘i o (i)  Venezuela
(b) Televisora Del Sur | (i) China
(c) CCTV ,9; (i) France
d) TV-5 (iv) South Africa
coter: |
@ ®) (O @
aj o @ i) )
@' ) @) @) 0
@) @ @ o @
@ (v 0 @) ()
o-cass |11 AILA A 24 Paper-
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67. TA=ifRa

I YAferd &

@@ (b)) (o (d)

1

3
4

(1)
(2) (i)
)
(4)

() @) (iv)
) ()

i)y (iv)
i) (i)

[
~"

68. T=AfARa

(b) é?»ﬁﬁwr%agd )

(Televisora Del Sur)

c) H.

- (@

a
@V i)
)
)

(3) (i

4

e [

(iv) (@) (i)

e J

f @ @ - 5 ‘f

b |© @
(i) » @) (@{v)
(i) @dv) (@)

) @) 0 G

(
l

iii)

T - 11
( 3TERTT )
i) WiERfdw 3EW % w9 H Hifem
i) HER ! & gfe
i) ST FEN
iv) AEAEY Afdemediehdl
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69. Match the following :

List - I List - II
(Model) (Elements)
a akobson’s i , E; an
(a) Jakobson’ (i) E E;andSE
estley and Mac Lean’s ii triangle
(b) Westley and Mac Lean’ (i) ABX triangl
(c) Newcomb’s (iii) ABXC [
erbner’s v onstitutive factors
(d) Gerbner’ (iv) Constitutive f 'f;‘
Codes [ F
(@ (b) (o) (d) 4
O O ) @ G . f
) . .. . =" . ! {
@ (v @) @ 0 4€°
@) ) @ @ @) / |
@ G O ) W j \
70. Match the following : __ &
List - I Sist-m
(Types of Validity) \ o, J: (Characteristic)
!
(a) Face validity - (i) The measuring instrument is checked against some
present criterion.
(b) Predictive Valia%ty -’ (i) Involves relating a measuring instrument to a
( theoretical framework.
(c) Concurrent validity (i) A measuring instrument should measure what it
" 4 should measure.
4 (d) Construct validity (iv) Checking a measuring instrument against some
' F 3 future outcome.
Codes :

@ 0 |© @
(1)l (i) © (dv) (i)
k) ~‘<> (i) @) @)
(3) (i) (iv) () (i)
()

4) (iv) (iii)

s [
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69. TrAfafaa & gafaa ST :

et - 1
(HiSeT)
(a) SihleEd H1 (i)
(b) A AT He A (i)
(c) :’Eﬁﬁr El (iii)
(d) TETH (iv)
e :
(@ () (o (d)
1 @ (@Gv) @) ()
(2)  (v) (@) @) @
3) @) @) @@ o (v)
4) @G) (@ @) (iv)
70. TrAfafaa wi gafeaa wiva - 4
Tl - 1 </
(erT F YHT) Vi

E3E |
\ (@ () () (d)
(1) g (@) (D) (v) (i)
(2) = @) @) @ ()
(3) (iii) (iV) (i) (ii)
4) i (iii)

D-6315

T - 11
()

g, T, 941 TEE.
TS T, T
(ABX triangle)

i) U.ST.T.El.

TTITHR FE "(r'
(FEgfea Thaed) Ir
(Constitutive factors)
e (
// &
.-'JIr l f
[ \ ._.-'
/
f
L gET - 11
(fagream )
() P Iufeerd AMce & Yfd W9 TR
i e 7 |
(i) TEH Sgifaw T F AU SUHH H Gy
wHe 2 |
(iii) AT SUHIT I FE HGT T BT Al
S 3 I = |
(iv) et afomm % 9fq OTee SUsRo &1 S
EXGIN
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Read the passage and answer questions from 71 to 75.

The use of oral and written communication techniques can be dated as far back as
human existence and were used to communicate a variety of needs, wishes, commands, and
information, including the types of risks humans were exposed to and as a means to warn of
impending crises. However, the science, practice, and specific techniques that form what is
currently known as risk and crisis communications have a much shorter history. Not much
has been written to accurately date the earliest forms of risk and crisis communications, but
many in the field would hesitate to go back any further than 25 or 30 years. .Attributions
often identify the introduction of the World Wide Web and other formg of digital
communication as a turning point in the need to provide messages to audiences that help
them understand the risks of their lives due to the sheer speed of Internet messages as well as
the substantial increase in the volume and type of messages available tofthe general public.
Much of what are considered contemporary risk and crisis communication activities have
stemmed from environmental clean - up efforts that began in the United States with legislation
in the 1980s. Vincent Covello and Richard Peters at The Center for Risk Comimunication in
New York, along with David McCallum from Focus Group ifi Maryland, trace the terms
“risk communications” and “crisis communications” and their widespread use back to William
Ruckelshaus. The first administrator of the U.S{ Environmental Protection Agency (EPA), a
federal agency formed in 1970 by President Richard Nixoh. Ruckelshaus’s first term, which
lasted until 1973, was noted for the developl['r’lent of the grganizational structure of the EPA
as well as its initial enforcement actions. But it was when Ruckelshaus returned to the EPA
in 1983 that his mandates to inform and involve the xV ic in decisions about environmental
remediation and clean - up activities through the use 6f risk - based decision making set the
stage for much of what is now common community involvement practice by the EPA and
other governmental agencies. Subsequent major federa!l legislative efforts continued to require
bureaucrats to involve the public il decision making. The 1986 Superfund Amendments
and Reauthorization Act (SARA)%added new requirements for such activity under the
Superfund program and am_e_ndéd certain existing provisions to reinforce them. SARA also
created a major public - private planning process for responding to emergency hazardous
materials incidents under, the Emergency Planning and Community Right to Know Act of
1986, also known as  Title‘Ill. The planning process is organized and managed by State
Emergency Response'Comjnittees (SERCs), whose members are appointed by the governor
and who oversee the state’s response to public and private hazardous materials emergencies,
and by Local Emergency Planning Committees (LERCs), whose members are a broad-based
representation from governmental agencies, local response organisations and community
groups. 7

71. What are the attributions for the rise of risk communication ?
(1) = Oral communication (2)  Written communication

(3) World Wicye Web (4) Human risks
i

5

72. How did “crisis communication” activities emerge recently ?

F
(1) Environmental clean-up efforts (2) New Environmental Act

(3)  Social Sciences (4) Human Wishes
o-sas
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Frefafaa Tenyt & ugwt W9d 71 9 75 % ST fatad

Hifge iR fafad Tor yonfaat g gerar & TRe § € Hivg W E | 37 sedTd =1 YRR &1
F TRl ¥ AT I 3ME F & g off T H < < @1 €1 ederd, 99 ot eq sifgw iR
IR el TR & &9 § 94 €, ST T, waw iR fafire aw-tet =1 sfagm smianga 7= 71

Shifgm 2IR eTaeT Feeht Tar % 3T % fawa H §o s 78 fowan mn 8, fes 35 89 % W e
2571 30 T TE F A T &1 oS A5E A9 SR Fefied FAR F o1 Wi F1 d: Awe F
3T STaA o @Al o 9K § HW <A AT YiHAT T STEH TS AT Sl € Hifh geie %h‘?:@sﬁﬁ q
ks 7fq ToRT I Bt € Sfesh FHET ST 1 YT B 16l Wi | v FeRa ﬁﬁ'{ﬁﬁrw off Bl T |
qHHTA STEH 3R AR Heel TR farareai 9 9 STenisn &1 3T STHEA | 1980 & <9 &
HIA 6 STTEON H Y[E T ol AR ® 9He S ¢ ‘g Hel B Ew Fien
=" % fodie Fraa ok fae died qan fdT & wiew g0 F fae Awhem & w@ § Sifew
IR’ SR STl HAR' Ug TR IAHT AT SIS fafera ™ Therend 3 FA1 IE fohan, it aegufd
= o g 1970 ¥ wafyd wa W9 T, ;ﬁﬁ?ﬁ TaRAeA JleRM Toidl (EPA) & T8cl
TS & | Hewid 1 e FREE, 197,éwa€fn i ¥ Wee 3 ¥ fwm o
Rk FercdA Geieft fopareharrdl & FRoT Selela o1 1 g 1983 T H Thawnd & AT
& Y e IR SgH- A1 i gfshan & 3uam Y YgieR0T SYER 3R wesdr Haet
AP § ST 1 e SR giad 3 % o ar 4t %qﬁE AR =1 TR T R g
IAHM ST HHEEE 1 99 A T Wﬁr?ﬂ'@ e Ghl'l"ll T el grt i
gfRar § ST ! IMHA HIAT UGS WM 1986 § IHe THSHH T ReTURESTH TR
(THTARTY) & IR GRES %mﬂéaﬁwﬁﬁmwaﬁiﬁwéﬁ%mw
ﬁmﬂmaﬁﬁwﬁmmwﬂ TECART, (AN) A TASH @l T w1t 5 2 A U,
1986, & 2Teed 111 % &Y | off ST ST €, & ded SATIashTe @il 9 f9ed & fa v Agerget
reisifTeh— i TSI Yomel] st €mae1 ot | TS Jomel &1 Jaed e TR il wHes (T8
3T o i), fores Te *lolvf{?;’l'{'r e ford Sia § oiR St wredeifes oi fsft staraerel™ @l &
gfa T &1 gfafskan =1 T d €, 3R diovd THRSIE! & ies (T3, R.H1. ), forgen
T N WS, T FiafshaneTs e SR SHeTe Sel § 91 9 8, et i ¢ |

: ‘Gﬁf@ﬁﬂ?ﬁ’%ﬁfﬂﬂ&%wm%?

" 1) wife® w 2) fafed §=r
(3) =S A1ES 9 4) FE SfEw
72. %ﬁﬁmwwﬁrﬁfaﬁ%wﬁmﬁa@?
(1)  qEfoR T S g (2) T qFeR HaHt T N
(3) A fogm g (4) TS 3= g
o-sss [ NHIHAAANIH 2
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73.  Who widely used the term ‘risk communications” ?

(1) Vincent Covello (2)
(3) David McCallum 4)

74. What is SARA’s contribution ?
(1) Public - Private Planning Process (2)
(3) EPA 4)

75. What is the achievement of EPA ?

(1) Risk taking (2)

(3) Community involvement (4)

o-ass [ NI 0

Richard Peters
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