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2. This paper consists of seventy five multiple-choice type of
questions.

3. At the commencement of examination, the question booklet
will be given to you. In the first 5 minutes, you are requested
to open the booklet and compulsorily examine it as below :
(i) To have access to the Question Booklet, tear off the

paper seal on the edge of this cover page. Do not accept
a booklet without sticker-seal and do not accept an open
booklet.
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cover page. Faulty booklets due to pages/questions
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4. Each item has four alternative responses marked (1), (2), (3)
and (4). You have to darken the circle as indicated below on
the correct response against each item.
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where (3) is the correct response.

5. Your responses to the items are to be indicated in the OMR
Sheet given inside the Booklet only. If you mark your
response at any place other than in the circle in the OMR
Sheet, it will not be evaluated.

6. Read instructions given inside carefully.
7. Rough Work is to be done in the end of this booklet.
8. If you write your Name, Roll Number, Phone Number or put

any mark on any part of the OMR Sheet, except for the space
allotted for the relevant entries, which may disclose your
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white fluid, you will render yourself liable to disqualification.

9. You have to return the Original OMR Sheet to the invigilators
at the end of the examination compulsorily and must not
carry it with you outside the Examination Hall. You are,
however, allowed to carry original question booklet and
duplicate copy of OMR Sheet on conclusion of examination.

10. Use only Black Ball point pen provided by C.B.S.E.
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Instructions for the Candidates Ø÷∏ı÷÷Ÿ£÷µ÷÷Î ¤Í ◊ª÷ã ◊Æ÷§Ïø÷
1. á√÷ Ø÷È¬ö ¤Í â Ø÷∏ ◊Æ÷µ÷ü÷ √£÷÷Æ÷ Ø÷∏ ÜØ÷Æ÷÷ ∏÷Íª÷ Æ÷¥≤÷∏ ◊ª÷◊‹÷ã Ö
2. á√÷ Ø÷œøÆ÷-Ø÷°÷ ¥÷Î Ø÷ì÷∆¢÷∏ ≤÷∆„◊æ÷¤ ªØ÷µ÷ Ø÷œøÆ÷ ∆Ô Ö
3. Ø÷∏ı÷÷ Ø÷œ÷∏¥≥÷ ∆÷ÍÆ÷Í Ø÷∏, Ø÷œøÆ÷-Ø÷„◊√ü÷¤ ÷ Ü÷Ø÷¤ ÷Í §Í § ï÷÷µ÷Í›÷ Ö Ø÷∆ª÷Í

Ø÷÷—ì÷ ◊¥÷Æ÷ô Ü÷Ø÷¤ ÷Í Ø÷œøÆ÷-Ø÷„◊√ü÷¤ ÷ ‹÷÷Íª÷Æ÷Í ü÷£÷÷ à√÷¤  ◊Æ÷¥Æ÷◊ª÷◊‹÷ü÷
ï÷÷—ì÷ ¤Í ◊ª÷ã ◊§µ÷Í ï÷÷µ÷Î›÷Í, ◊ï÷√÷¤  ï÷÷—ì÷ Ü÷Ø÷¤ ÷Í Üæ÷øµ÷ ¤ ∏Æ÷ ∆Ó :
(i) Ø÷œøÆ÷-Ø÷„◊√ü÷¤ ÷ ‹÷÷Íª÷Æ÷Í ¤Í ◊ª÷ã Ø÷„◊√ü÷¤ ÷ Ø÷∏ ª÷›÷ ¤ ÷›÷ï÷ ¤  √÷ª÷

¤ ÷Í ± ÷õÃ ª÷Î Ö ‹÷„ª÷ ∆ „ á‘ µ÷÷ ◊≤÷Æ÷÷ √ô ¤ ∏-√÷ª÷ ¤  Ø÷„◊√ü÷¤ ÷
√æ÷¤ ÷∏ Æ÷ ¤ ∏Î Ö

(ii) ¤ æ÷∏ Ø÷È¬ö Ø÷∏ îØ÷Í ◊Æ÷§Ïø÷÷Æ÷„√÷÷∏ Ø÷œøÆ÷-Ø÷„◊√ü÷¤ ÷ ¤Í Ø÷È¬ö ü÷£÷÷
Ø÷œøÆ÷÷Î ¤  √÷”‹µ÷÷ ¤ ÷Í Üìî  ü÷∏∆ ì÷Ó¤ ¤ ∏ ª÷Î ◊¤ µ÷Í Ø÷Ê∏ Í
∆Ô Ö §÷Í¬÷Ø÷Ê÷‘ Ø÷„◊√ü÷¤ ÷ ◊ï÷Æ÷¥÷Î Ø÷È¬ö/Ø÷œøÆ÷ ¤ ¥÷ ∆÷Î µ÷÷ §„≤÷÷∏÷ Ü÷
›÷µ÷Í ∆÷Î µ÷÷ √÷◊∏µ÷ª÷ ¥÷Î Æ÷ ∆÷Î Ü£÷÷‘ü÷ ◊¤ √÷ ≥÷ Ø÷œ¤ ÷∏ ¤ 
°÷„◊ôØ÷Ê÷‘ Ø÷„◊√ü÷¤ ÷ √æ÷¤ ÷∏ Æ÷ ¤ ∏ Î ü÷£÷÷ à√÷ √÷¥÷µ÷ à√÷Í
ª÷÷Óô÷¤ ∏ à√÷¤Í √£÷÷Æ÷ Ø÷∏ §Ê√÷∏ √÷∆ Ø÷œøÆ÷-Ø÷„◊√ü÷¤ ÷ ª÷Í ª÷Î Ö
á√÷¤Í ◊ª÷ã Ü÷Ø÷¤ ÷Í Ø÷÷—ì÷ ◊¥÷Æ÷ô ◊§µ÷Í ï÷÷µ÷Î›÷Í Ö à√÷¤Í ≤÷÷§ Æ÷
ü÷÷Í Ü÷Ø÷¤  Ø÷œøÆ÷-Ø÷„◊√ü÷¤ ÷ æ÷÷Ø÷√÷ ª÷ ï÷÷µ÷Í›÷ Ü÷Ó∏ Æ÷ ∆ Ü÷Ø÷¤ ÷Í
Ü◊ü÷◊∏åü÷ √÷¥÷µ÷ ◊§µ÷÷ ï÷÷µ÷Í›÷÷ Ö

(iii) á√÷ ï÷÷—ì÷ ¤Í ≤÷÷§ Ø÷œøÆ÷-Ø÷„◊√ü÷¤ ÷ ¤ ÷ Æ÷”≤÷∏ OMR Ø÷°÷¤ Ø÷∏ Ü”◊¤ ü÷
¤ ∏Î Ü÷Ó∏ OMR Ø÷°÷¤ ¤ ÷ Æ÷”≤÷∏ á√÷ Ø÷œøÆ÷-Ø÷„◊√ü÷¤ ÷ Ø÷∏ Ü”◊¤ ü÷ ¤ ∏
§Î Ö

4. Ø÷œüµ÷Í¤ Ø÷œøÆ÷ ¤Í ◊ª÷ã ì÷÷∏ à¢÷∏ ◊æ÷¤ ªØ÷ (1), (2), (3) ü÷£÷÷ (4) ◊§µ÷Í ›÷µ÷Í
∆Ô Ö Ü÷Ø÷¤ ÷Í √÷∆ à¢÷∏ ¤Í æ÷È¢÷ ¤ ÷Í Ø÷ÍÆ÷ √÷Í ≥÷∏¤ ∏ ¤ ÷ª÷÷ ¤ ∏Æ÷÷ ∆Ó ï÷Ó√÷÷
◊¤ Æ÷ì÷Í ◊§‹÷÷µ÷÷ ›÷µ÷÷ ∆Ó :
à§÷∆∏÷ :
ï÷≤÷◊¤ (3) √÷∆ à¢÷∏ ∆Ó Ö

5. Ø÷œøÆ÷÷Î ¤Í à¢÷∏ ¤Í æ÷ª÷ Ø÷œøÆ÷ Ø÷„◊√ü÷¤ ÷ ¤Í ÜÆ§∏ ◊§µ÷Í ›÷µ÷Í OMR Ø÷°÷¤ Ø÷∏
∆ Ü”◊¤ ü÷ ¤ ∏Æ÷Í ∆Ô Ö µ÷◊§ Ü÷Ø÷ OMR Ø÷°÷¤ Ø÷∏ ◊§µ÷Í ›÷µ÷Í æ÷È¢÷ ¤Í Üª÷÷æ÷÷
◊¤ √÷ ÜÆµ÷ √£÷÷Æ÷ Ø÷∏ à¢÷∏ ◊ì÷≈Æ÷÷”◊¤ ü÷ ¤ ∏ü÷Í ∆ Ô , ü÷÷Í à√÷¤ ÷ ¥÷Êªµ÷÷”¤ Æ÷
Æ÷∆ ‡ ∆ ÷Í›÷÷ Ö

6. ÜÆ§∏ ◊§µ÷Í ›÷µ÷Í ◊Æ÷§Ïø÷÷Î ¤ ÷Í ¨µ÷÷Æ÷Ø÷Êæ÷‘¤ Ø÷úÃÎ Ö
7. ¤ ìì÷÷ ¤ ÷¥÷ (Rough Work) á√÷ Ø÷„◊√ü÷¤ ÷ ¤Í Ü◊Æü÷¥÷ Ø÷È¬ö Ø÷∏ ¤ ∏Î Ö
8. µ÷◊§ Ü÷Ø÷ OMR Ø÷°÷¤ Ø÷∏ ◊Æ÷µ÷ü÷ √£÷÷Æ÷ ¤Í Üª÷÷æ÷÷ ÜØ÷Æ÷÷ Æ÷÷¥÷, ∏÷Íª÷

Æ÷¥≤÷∏, ± ÷ÍÆ÷ Æ÷¥≤÷∏ µ÷÷ ¤ ÷Íá‘ ≥÷ ãÍ√÷÷ ◊ì÷≈Æ÷ ◊ï÷√÷√÷Í Ü÷Ø÷¤  Ø÷∆ì÷÷Æ÷ ∆÷Í
√÷¤Í , Ü”◊¤ ü÷ ¤ ∏ü÷Í ∆Ô Ü£÷æ÷÷ Ü≥÷¶ ≥÷÷¬÷÷ ¤ ÷ Ø÷œµ÷÷Í›÷ ¤ ∏ü÷Í ∆Ô , µ÷÷ ¤ ÷Íá‘
ÜÆµ÷ ÜÆ÷„◊ì÷ü÷ √÷÷¨÷Æ÷ ¤ ÷ Ø÷œµ÷÷Í›÷ ¤ ∏ü÷Í ∆Ô , ï÷Ó√÷Í ◊¤ Ü”◊¤ ü÷ ◊¤ µ÷Í ›÷µ÷Í
à¢÷∏ ¤ ÷Í ◊¥÷ô÷Æ÷÷ µ÷÷ √÷±Í § √µ÷÷∆ √÷Í ≤÷§ª÷Æ÷÷ ü÷÷Í Ø÷∏ı÷÷ ¤Í ◊ª÷µ÷Í
Üµ÷÷Í›µ÷ ë÷÷Í◊¬÷ü÷ ◊¤ µ÷Í ï÷÷ √÷¤ ü÷Í ∆Ô Ö

9. Ü÷Ø÷¤ ÷Í Ø÷∏ı÷÷ √÷¥÷÷Øü÷ ∆÷ÍÆ÷Í Ø÷∏ ¥÷Êª÷ OMR Ø÷°÷¤ ◊Æ÷∏ı÷¤ ¥÷∆÷Í§µ÷ ¤ ÷Í
ª÷÷Óô÷Æ÷÷ Ü÷æ÷øµ÷¤ ∆Ó Ü÷Ó∏ Ø÷∏ı÷÷ √÷¥÷÷◊Øü÷ ¤Í ≤÷÷§ à√÷Í ÜØ÷Æ÷Í √÷÷£÷ Ø÷∏ı÷÷ ≥÷æ÷Æ÷
√÷Í ≤÷÷∆∏ Æ÷ ª÷Í¤ ∏ ï÷÷µ÷Î Ö ∆÷ª÷÷”◊¤ Ü÷Ø÷ Ø÷∏ı÷÷ √÷¥÷÷◊Øü÷ Ø÷∏ ¥÷Êª÷ Ø÷œøÆ÷-Ø÷„◊√ü÷¤ ÷
ü÷£÷÷ OMR Ø÷°÷¤ ¤  õ„Øª÷¤Í ô Ø÷œ◊ü÷ ÜØ÷Æ÷Í √÷÷£÷ ª÷Í ï÷÷ √÷¤ ü÷Í ∆Ô Ö

10. ¤Í æ÷ª÷ C.B.S.E. ´÷∏÷ Ø÷œ§÷Æ÷ ◊¤ µ÷Í ›÷µ÷Í ¤ ÷ª÷Í ≤÷÷ª÷ Øæ÷÷á’ô Ø÷ÍÆ÷ ¤ ÷
∆ á√ü÷Í¥÷÷ª÷ ¤ ∏ Î Ö

11. ◊¤ √÷ ≥÷ Ø÷œ¤ ÷∏ ¤ ÷ √÷”›÷÷¤ (¤Ó ª÷¤„ ª÷Íô∏) µ÷÷ ª÷÷›÷ ôÍ≤÷ª÷ Ü÷◊§ ¤ ÷
Ø÷œµ÷÷Í›÷ æ÷Ÿï÷ü÷ ∆Ó Ö

12. ›÷ª÷ü÷ à¢÷∏÷Î ¤Í ◊ª÷ã ¤ ÷Íá‘ Æ÷¤ ÷∏÷ü¥÷¤ Ü”¤ Æ÷∆‡ ∆Ô Ö
13. µ÷◊§ Ü”›÷œÍï÷ µ÷÷ ÿ∆§ ◊æ÷æ÷∏÷ ¥÷Î ¤ ÷Íá‘ ◊æ÷√÷”›÷◊ü÷ ∆÷Í, ü÷÷Í Ü”›÷œÍï÷ ◊æ÷æ÷∏÷

Ü”◊ü÷¥÷ ¥÷÷Æ÷÷ ï÷÷ã›÷÷ Ö
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MASS COMMUNICATION & JOURNALISM   

Paper – III 
 

Note : This paper contains seventy five (75) objective type questions of two (2) marks each. All 

questions are compulsory. 

1. Communication is also defined as the symbolic production of _____. 

(1) Conviction (2) Tradition 

(3) Morality (4) Reality 

2. In communication, when some topics are off-limit to a person, it leads to _____ barriers.

(1) Emotional (2) Physical 

(3) Linguistic (4) Social 

3. In a ritual definition, communication is linked to _____. 

(1) Moral Panic (2) Connivance 

(3) Sharing (4) Exploitation 

4. American anthropologist Edward Hall developed the study of ______. 

(1) Graphics (2) Chronemics 

(3) Kinesics (4) Proxemics 

5. Icons are groups of interactive

(1) demands (2) demeanours 

(3) symbols (4) definitions 

6. Alvin Toffler used the term 

(1) massification (2) demassification 

(3) synthetic images (4) clinicalisation 

7. Roland Barthes, in textual analysis, identified

(1) easy words (2) difficult words 

(3) binary opposition (4) fixed parameters
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     

 – III 

 :     (75)          (2)        
 

1.                  

 (1)  (2) 

 (3)   (4)  

 

2.        ! "#  $%  &    "'   (    )  

 (1) *+ (2) 

 (3) , (4) "

3.       #(  -  

 (1)    (2)  + 

 (3) &  (4) ./  

 

4. *   , !00%      .1  *(       - 

 (1) +2  (2)  3 

 (3)  $ (4)  

 

5. *$      4 )  

 (1)  5+ (2) */

 (3)   (4) * 

 

6. !   62     .#   $     

 (1) 2  . (2) 02  .

 (3) 786 $" (4)    $". 

 

7. 9 . /   0 #8 %    *      -

 (1) :+ .# (2)  9 .#

 (3) ; + (4)  6 % 
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8. According to Hallin and Mancini, the Democratic Corporatist Model of media and politics 

is located in

(1) Sri Lanka (2) Belgium 

(3) Syria (4) Albania 

9. Herbert Gans argued that ownership control of newspapers was offset by 

(1) Community Newspapers (2) Government Control 

(3) Reader Fragmentation (4) Professionalism of Journalists 

10. Which of the following prejudices the due process of justice ? 

(1) Infringement of copyright (2) Trial by media 

(3) Seditious statements (4) Fair criticism 

11. For summoning and enforcing the attendance of persons and examining them on oath, the 

Press Council of India has the powers of a  

(1) Police Officer (2) Cabinet Minister 

(3) Non-judicial Officer (4) Civil Court 

12. Robert Merton advocated for the development of

(1) Long range theories (2) Middle range theories

(3) Low range theories (4) Amorphous theories 

13. Paulo Freire’s theory of dialogical communication is based on 

(1) Group Communication (2) Intra-personal Communication 

(3) Mediated Communication (4) Language of Communication 

14. The concept of development indicators became popular because of normative theories of

(1) Freedom (2) Control 

(3) Hegemony (4) Social change

15. Developmentalism as an ideology is rooted in the eighteenth century idea of

(1) Progress (2) Neo-liberalism 

(3) Welfarism  (4) Consumerism 
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8.   *   * : 0 * "     1 + <0   = . 
8  > 

 (1) ?    (2) # " 

 (3)   (4) * #  

 

9. #%6 +   % 8  1    1/   @4A  =  ;  " 8 > 

 (1) : 1 (2)   1/

 (3) 9 " (4) 1      

 

10.  =    3         

 (1)  <$6     B (2) 0 ; 6C 

 (3) "D  (4)   

 

11.      #: '   8   *% # * *     "#  .8  *(
         *(      ) -

 (1) :  *(    (2)  #6 1  

 (3) +E *(    (4)  *    

 

12. #6% 6%        8%   - 

 (1) F *   G (2) &  *   G

 (3) H 6 *   G (4) *     G 

 

13. <  2     /   G  =     !  *(  >

 (1)  4 / (2) *J /

 (3) ( / (4) /    

 

14.     *(/    G   /    :$%   

 (1) 1 (2) 1/

 (3) % (4) "  % 

 

15. ! (     K.    4  *9L .#    

 (1) +    (2) E1

 (3)   / (4)  
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16. The communitarian strategy of development emphasizes 

(1) Horizontal communication (2) Corporate democracy 

(3) Constant exploitation (4) Authoritarianism 

17. In development communication, a constant exposure to media images would bring about 

“a revolution of rising expectations.” Who advocated this concept ? 

(1) Lucian Pye (2) Walt Rostow 

(3) Wilbur Schramm (4) Daniel Lerner 

18. Use of mail, telephone and other non-personal contact tools to communicate with or solicit 

a response from specific customers is called. 

(1) Advertising (2) Direct Marketing 

(3) Sales Promotion (4) Public Relations  

19. The concept of ‘Vicious Circle of Poverty’ was propagated by 

(1) S. Ewen (2) E. Ewen 

(3) M. Ferguson (4) R. Nurkse 

20. The organic model of policy making for development prefers 

(1) Exclusive mass media (2) Advertising 

(3) Event management (4) Integrated media 

21. The phenomenon central to the acceleration of western media flows towards non-western 

countries is 

(1) Capital infusion (2) Globalization 

(3) IPR (4) Government subsidy 

22. Fox News was one of the first television channels to reject the idea of 

(1) Political bias (2) Political conservatism 

(3) Political evaluation (4) Political neutrality 

23. The source of a sample is called 

(1) Sample distribution (2) Research matrix 

(3) Respondent profile (4) Sampling frame 
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16.     : /    "    

 (1) @" / (2)   M6 "1

 (3)  ./ (4) *(  

 

17. ‘    0 1    + .% ‘#NO  :$% * @*    3    ’ 
 !+’ – $      *+ #NO - 

 (1)   :  (2)  6 

 (3)  # ? (4) 0     % 

 

18. % 8  +        *: 3     !  ' 6 2  8 *
  % (  +       ) - 

 (1) ,  % (2) @ /

 (3) 3  (% (4) "E%  

 

19. ‘+#  :.3 ’   *(/        8  

 (1) !P ! (2) $%P !

 (3) !P 2 +:% (4) *P  M  

 

20.     !  (%/  * <0      8   " ) -

 (1) .6 " (2) ,

 (3) $6 "6 (4) ! F  0
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22. 2  <  4"    6 "   8 "  =   *     8 > 

 (1) " 4%+ (2) " %

 (3) " 4   (4) " 68 

 

23. 4 Q       )  

 (1) 4 / (2) * :( 6C

 (3) 8R 2 $  (4) 4 2 
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24. In research, when imaginary things are treated as though they are real, it is known as 

(1) expected reality (2) representation

(3) reification  (4) re-inforcement

25. Data point means a/an

(1) decimal point (2) probable point 

(3) identifier (4) observation

26. The standard deviation of the sampling distribution of means is also known as 

(1) standard error (2) means of samples 

(3) deviation of means (4) sample deviation 

27. A qualitative research project has to deal with the error of 

(1) convenience (2) segregation 

(3) incursion (4) intensity 

28. An ordinal scale will have the property of 

(1) interval (2) equivalence 

(3) zero point (4) uniformity 

29. Categories in content analysis should display the property of 

(1) limitation (2) abstraction

(3) exhaustivity (4) conflict 

30. The given range with a known degree of confidence having an assertion of true values is 

referred to as

(1) inferential level (2) standard range

(3) confidence interval (4) descriptive census

31. Hard news is usually based on 

(1) insignificant eventuality (2) psychological proximity

(3) leastness (4) justification 
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24.   .(   "#    "      & " '      ) -

 (1) . 88% (2) (

 (3) 8R / (4) #  / 

 

25. 06 6   *8%  > 

 (1) .  7# : (2)  7#:

 (3) *(% (4) *  

 

26. (   #6       *     " ) - 

 (1)  1:6 (2)    (

 (3) (     (4)       

 

27.   +:/ .( "        1:6      0O  -

 (1) :( (2) F8 /

 (3) * 3 / (4) 3 

 

28.   *A0       = .   >  

 (1) *  (2)  @

 (3) . 4 7#: (4) !   

 

29.  66 . /   ?/     +:/   .%   ! -

 (1)  (%/ (2) F8 /

 (3)  4/% (4) B% 

 

30.  4   * 8  ' , .   K @1       ) - 

 (1) *:  (2)  "

 (3) . *  (4) / "+/ 

 

31. 0% 4" >   *(   

 (1) +EK4/ % B6 (2) ,  6

 (3) 4 (4)  
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32. Media texts are full of ______. 

(1) history (2) sub-ordination 

(3) domination (4) representation

33. Who coined the term “Pay Radio” ? 

(1) Chad Dyner (2) Walter Benjamin 

(3) Hans Magnko Enzensberger (4) David Pogue 

34. Cable TV and home computers are classified as

(1) indirect media (2) public video 

(3) neo-video (4) scattered media 

35. Rundown sheets are a technical script used for 

(1) light mixing (2) scene mixing 

(3) camera mixing (4) sound mixing 

36. If the camera cannot be placed away enough to include everything in the scene, change the 

lens to one with a 

(1) Lower ‘f’ rating (2) Higher ‘f’ rating 

(3) Longer focal length (4) Shorter focal length

37. Google uses a system called _____ to determine the importance of your page relative to 

the importance of other similar pages.

(1) SEO (2) Page Rank 

(3) Back links (4) Ad words 

38. When rumours or gossips are spread by unlinked, people that kind of grapevine 

communication is identified as 

(1) free flow (2) random flow

(3) restricted flow (4) critical flow
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32. 0   E:    0O   

 (1) $ (2) *(8

 (3) % (4) ( 

 

33.   ‘ 0’ .# +NO -  

 (1) 0 0 (2)  6 #"

 (3)  +  ! "#+ % (4) 0 0 + 

 

34.  #  6 * B  4  46     ?/  = "  - 

 (1) @ 0 (2) #  0

 (3)  0 (4) #= :* 0

 

35. ‘0 .6S’ !       * = ) "       !  :  ) -

 (1)  . ?/ (2) T. ?/

 (3)   ?/ (4) ( ?/ 

 

36.      $ 4 L 6 "    4 T.   6  '          +
  ! -

 (1)  ‘f’ 76+   (2)  ‘f’ 76+  

 (3)  # 2   4   (4) H 6 2   4   

 

37. +4+ '   ! /  $    ' " 4  "   :   * "  K
  ( %     

 (1) !P$%P*P (2) " )

 (3) # 7  (4) ! 0 0%S 

 

38. "# *2   + !  + ; 2  $% "  "   #( L  '  $    
"      " 

 (1)  :      (2) *      

 (3) #(      (4) *       
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39. Black propaganda is completely credited to a/an

(1) official source (2) diplomatic source 

(3) legal source (4) false source 

40. A clipsheet normally contains

(1) head-leaders (2) crosslines 

(3) publicity stories (4) scoops 

41. Fleishman Hillard is an agency for 

(1) Advertising (2) Public Relations 

(3) Book Publishing (4) Commercial feature films production 

42. In a news story the relationship between pieces of information and the central theme is 

established with the use of ______. 

(1) Tie-back (2) Lead 

(3) Trial balloon (4) Transition 

43. Most news sources have built-in 

(1) Checks and balances (2) Supply channels 

(3) Frames (4) Security systems 

44. ______ footage is the practice of choosing and naming short segments of video before 

editing. 

(1) Caputre (2) Logging 

(3) Importing (4) collating  

45. News is described as a historic 

(1) reality (2) illusion 

(3) belief (4) game 

46. A sidebar, normally ruled, that goes anywhere in a story is called 

(1) flimsy (2) flop 

(3) flat (4) float 
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39.    U#  +0V   ? 4       =    "  > 

 (1) .  Q (2) " Q

 (3) ( Q (4) +  Q 

 

40.    .6  *  .    >

 (1) 0  0 (2)  3 < $

 (3)  := 6 (4)  4  

 

41. W .   0 !  !"   

 (1) , (2) "%

 (3) :  . (4)  2  2   %/

 

42.     * +E* +  4 *. 8  D E:   #(   +  8
  "   

 (1) 6$E# (2)  0

 (3) 6C E#  4 (4)  3 /   U6C"O.V

 

43. *( .   Q   .     

 (1) " 5 * :  (2) *4A  

 (3) 2  (4) :@ / 

 

44.  2: 6"'   4% 0  H 6 +6   : *     8   

 (1) +/ U V (2)   <7++

 (3) $X6+ (4)   U  76+V 

 

45.    /% !        "   

 (1)   (2) 

 (3) . (4) =  

 

46. *    "   $0#   6   L  .    "    *    "  

 (1)  (2) *2  

 (3)  (4) W 6 
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47. A headline across top of a page above the mast-head is known as

(1) overline (2) skyline 

(3) topline (4) flagline 

48. Range in printing means

(1) To align (2) To support 

(3) To balance (4) To match 

49. Verso refers to as 

(1) First half of the page. (2) Middle of a page. 

(3) A right hand side page. (4) A left hand side page. 

50. Term ‘Rushes’ relates to 

(1) Newspaper editing (2) Sound editing 

(3) Film editing (4) News magazine editing 

51. Assertion (A) : The BBC 360° newsroom is a layered newsroom.

 Reason (R) : It has not only professionals doing multi-tasking, but also a variety of other 

professionals catering to different media and their outlets. 

 Codes :

 (1) Both (A) and (R) are true.

 (2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).

 (3) (A) is true, but (R) is false. 

 (4) (A) is false, but (R) is true. 

52. Assertion (A) : The defence of qualified privilege under the law of defamation is 

available to the publication of legislative committee reports.

 Reason (R) : The constitutional protection is not available for legislative committee 

reports, even if it is bonafide and correct. 

 Codes :

 (1) Both (A) and (R) are true.

 (2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).

 (3) (A) is true, but (R) is false. 

 (4) (A) is false, but (R) is true. 

www.examrace.com



J-63-16 15  Paper-III 

47. Y   Z   F9  .%  8 .%      "  

 (1) * $ (2)  $% $

 (3) 6< $ (4) W + $ 

 

48. 76+  "   *8%  > 

 (1) ! $   (2) 6%  

 (3)  :    (4)     

 

49. M   *8%  > 

 (1) F9     *( + (2) F9   ( +

 (3)  *   F9 (4) #L *   F9 

 

50. ‘."’O .#   #(   

 (1) 1  (2) 6# 0 

 (3) 2    (4)  1   . 

 

51.   (A) : ## 360° 4"  !  4"    

  (R) : $     #:    %     .  ) ' #  *    4 .  ) "
* +E* + 0 *  *6 6   "  4   )  

   :

 (1) (A) * (R)   )  

 (2) (A) * (R)   )'  : (R), (A)    = L   

 (3) (A)  '  : (R) +    

 (4) (A) +  '  : (R)    

 

52.   (A) : (    6 [   .    G  *+% .% .(   
:@  #(   

  (R) : (    6[   (  :@  #( L '     S4/% * 
 

   :

 (1) (A) * (R)   )  

 (2) (A) * (R)   )'  : (R), (A)    = L   

 (3) (A)  '  : (R) +    

 (4) (A) +  '  : (R)    
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53.  Assertion (A) : Soft news does not interest the newspaper readers.

 Reason (R) : Because it focusses much on intangible events. 

 Codes :

 (1) Both (A) and (R) are true.

 (2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).

 (3) (A) is true, but (R) is false. 

 (4) (A) is false, but (R) is true. 

54.  Assertion (A) : Qualitative researchers consider that quantitative research is affected by 

the demerit of reductionism. 

 Reason (R) : Because qualitative researchers opt for conclusions in the form of consistent 

interpretations of how something does not function. 

 Codes :

 (1) Both (A) and (R) are true.

 (2) Both (A) and (R) true, but (R) is not the correct explanation of (A). 

 (3) (A) is true, but (R) is false. 

 (4) (A) is false, but (R) is true. 

55.  Assertion (A) : Today film is a prime medium of cultural transmission. 

 Reason (R) : Because films capitalise on the commercial and psychological weaknesses 

of the society.

 Codes :

 (1) Both (A) and (R) are true.

 (2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).

 (3) (A) is true, but (R) is false. 

 (4) (A) is false, but (R) is true. 
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53.   (A) : E9    <W6  4"  *(   L  

  (R) :  $  2   H 6 B6*     

   :

 (1) (A) 8 (R)   ) 

 (2) (A) 8 (R)   ) 7 : (R), (A)    = L   

 (3) (A)  ' 7 : (R) +    

 (4) (A) +  ' 7 : (R)    

 

54.   (A) : +:/ *:(  %*      1 * :(  *  /  

   0O   

  (R) :  +:/ *:(  %    %      =      [    

L     

   :

 (1) (A) * (R)   )  

 (2) (A) * (R)   )'  : (R), (A)    = L   

 (3) (A)  '  : (R) +    

 (4) (A) +  '  : (R)    

 

55.   (A) : *"     2    F  /   K4/% (   

  (R) :  2  ' "   /" * ,  "    9 )  

   :

 (1) (A) * (R)   )  

 (2) (A) * (R)   )'  : (R), (A)    = L   

 (3) (A)  '  : (R) +    

 (4) (A) +  '  : (R)    
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56.  Assertion (A) : Copyright is transmissible by assignment in writing. 

 Reason (R) : Because copyright constitutes a right to property. 

 Codes :

 (1) Both (A) and (R) are true.

 (2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).

 (3) (A) is true, but (R) is false. 

 (4) (A) is false, but (R) is true. 

 

57.  Assertion (A) : Cultural transmission through mass media is more than inevitable.  

 Reason (R) : Because communication is a part of any individual’s experience, knowledge 

and continuous learning. 

 Codes :

 (1) Both (A) and (R) are true.

 (2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).

 (3) (A) is true, but (R) is false. 

 (4) (A) is false, but (R) is true. 

58.  Assertion (A) : The name of a newspaper falls under the preview of copyright. 

 Reason (R) : The relief is available under ‘passing off’ and ‘defamation’. 

 Codes :

 (1) Both (A) and (R) are true.

 (2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).

 (3) (A) is true, but (R) is false. 

 (4) (A) is false, but (R) is true. 
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56.   (A) :  =   )   $6      "     

  (R) :   $6' K  *(    %/      

   :

 (1) (A) * (R)   )  

 (2) (A) * (R)   )'  : (R), (A)    = L   

 (3) (A)  '  : (R) +    

 (4) (A) +  '  : (R)    

 

57.   (A) : " (  "!  F  / *%  *(   

  (R) :  /'     * :' , *  .@/   +    

   :

 (1) (A) * (R)   )  

 (2) (A) * (R)   )  : (R), (A)    = L   

 (3) (A)  '  : (R) +    

 (4) (A) +  '  : (R)    

 

58.   (A) :   1     $6    *  

  (R) : ‘7+ *<2 ’ * ‘’  *+% 1         

   :

 (1) (A) * (R)   )  

 (2) (A) * (R)   ) '  : (R), (A)    = L   

 (3) (A)  '  : (R) +    

 (4) (A) +  '  : (R)    
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59.  Assertion (A) : Media framing is using a central idea for making sense of events. 

 Reason (R) : Because media while reporting do not contextualize events to provide 

coherence. 

 Codes :

 (1) Both (A) and (R) are true.

 (2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).

 (3) (A) is true, but (R) is false. 

 (4) (A) is false, but (R) is true. 

60. Find out the correct chronological sequence of the launch of following newspapers. 

(1) DNA, The Telegraph, Deccan Herald, Asian Age. 

(2) The Telegraph, Deccan Herald, Asian Age, DNA. 

(3) Deccan Herald, The Telegraph, Asian Age, DNA. 

(4) Asian Age, The Telegraph, DNA, Deccan Herald. 

61. Write the correct chronological order of the establishment of the following media 

organizations.

(1) The Press Council of India (PCI), Registrar of Newspapers for India (RNI), The 

Press Trust of India (PTI), The Films Division. 

(2) The Press Trust of India (PTI), Registrar of Newspaper for India (RNI), The Films 

Division, The Press Council of India (PCI). 

(3) The Press Trust of India (PTI), The Films Division, Registrar of Newspaper for 

India, The Press Council of India (PCI)  

(4) The Press Council of India (PCI), The Films Division, Registrar of Newspaper for 

India (RNI), The Press Trust of India (PTI).  
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59.   (A) : 0 ;   :        *8% ' B6*   *8%K    

 ! !  D    +  

  (R) :  X6+    0 :+ #   ! B6*   A L     

   :

 (1) (A) * (R)   )  

 (2) (A) * (R)   )  : (R), (A)    = L   

 (3) (A)  '    (R) +    

 (4) (A) +  '    (R)   

 

60.  = *=#   .:\ *     3       > 

 (1) 0 ! !'  6 +2 ' 0   0' !. !"

 (2)  6 +2 ' 0   0' !. !"' 0 ! !

 (3) 0   0'  6 +2 ' !. !"' 0 ! !

 (4) !. !"'  6 +2 ' 0 ! !' 0   0 

 

61.  (   +9     3       > 

 (1)     *<2 $0 (PCI), "6C * <2 4"% 2 < $0 (RNI),  6C6 * <2 $0

U^_`V' 2   0" O  

 (2)  6C6 * <2 $0 (PTI), "6C 2 < 4"% 2 < $0 (RNI), 2   0"O' 

   *<2 $0 (PCI)

 (3)  6C6 *<2 $0 (PTI), 2   0"O' "6C 2  <  4"% 2 < $0 (RNI), 

   *<2 $0 U^a`V 

 (4)     * <2 $0 (PCI), 2   0"O' "6C *<2  4"% 2  < $0 (RNI), 

6C6 * <2 $0 (PTI) 
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62. Identify the correct sequence of the following concepts in development communication : 

(1) Dominant Paradigm, Organic Development, Communitarian Approach, Diffusion of 

Innovations. 

(2) Diffusion of Innovations, Organic Development, Dominant Paradigm, 

Communitarian Approach. 

(3) Communitarian Approach, diffusion of Innovation, Dominant Paradigm, Organic 

Development. 

(4) Dominant Paradigm, Diffusion of Innovations, Organic Development, 

Communication Approach. 

63. Write the correct chronological sequence of the following steps of the Retrospective 

Panel. 

(1) Select current sample, Collect current data on topic of interest, Locate archival data 

on sample regarding topic of interest, Compare data. 

(2) Locate archival data on sample regarding topic of interest, Collect current data on 

topic of interest, Compare data, Select current sample.

(3) Compare data, Select current sample, Collect current data on topic of interest, 

Interview sample about past recollections concerning topic of interest.

(4) Select current sample, Interview sample about past recollections concerning topic of 

interest, Correct current data on topic of interest, Compare data.

64. Match the following : 

List – I List – II

(Digital Product) (Digital Tool) 

(a) Map (i) Cartodb 

(b) Infographics (ii) WC video/Movie Maker 

(c) Digital stories (iii) Infogram 

(d) Timeline  (iv) Dipity/Tiki Toki 

 Codes :

  (a) (b) (c) (d)

 (1) (iv) (ii) (iii) (i)  

 (2) (i) (iii) (ii) (iv) 

 (3) (iii) (iv) (i) (ii) 

 (4) (ii) (iv) (i) (iii) 
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62.       = *(/*   *: 3       > 

 (1)  := ' "  '  T6 /' *   

 (2) *   ' "  '  := '  T6 /

 (3)  T6 /' *   '  := ' "  

 (4)  := ' *   ' "  '  T6 / 

 

63. 4 %     = /       3    = > 

 (1) %  4   ' "    % * 5 0O     ' "    " :0O  4 

#(  * = *5 0O     ' * 5 0O   : 

 (2) "    ":0O  4  #(  * = *5 0O     ' "    # 

% * 5 0O     ' *5 0O   : '  % 4   

 (3) * 5 0O   : ' % 4   ' "    % * 5 0O     ' "   

":0O *     #  @    4

 (4) % 4   ' "    ":0O *     #  @    4' "  

 #  % *5 0O   .:G  ' *5 0O   : 

 

64.  =       > 

 – I

  ! 

 – II

   "!

(a) 1 UV (i)  60#

(b) $6+2  (ii) 0# 4 0 b 2   %

(c) 0"6   5 (iii) $2 +

(d) 6$ $ (iv) 06 b 6  6 

  : 

 (a) (b) (c) (d) 

(1) (iv) (ii) (iii) (i) 

(2) (i) (iii) (ii) (iv) 

(3) (iii) (iv) (i) (ii) 

(4) (ii) (iv) (i) (iii) 
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65. Match the following : 

List – I List – II 

(Method) (Description) 

(a) Callout (i) Telephone Survey 

(b) CPM (ii) Measuring television advertisements

(c) Recall Study (iii) Cost per thousand 

(d) Forced exposure (iv) Testing music on air 

 Codes :

  (a) (b) (c) (d)

 (1) (ii) (iii) (iv) (i)  

 (2) (iv) (iii) (i) (ii) 

 (3) (iii) (iv) (ii) (i) 

 (4) (i) (ii) (iii) (iv) 

66. Match the following : 

List – I List – II 

(Author) (Concept) 

(a) McLuhan (i) advertising can help create a relationship

between a person and a product.

(b) Doyle Dane Bernbach (ii) is the way it is. 

(c) Barry Day (iii) the rear view mirror mentality. 

(d) Walter Cronkite (iv) attitude an advertiser took towards its product. 

 Codes :

  (a) (b) (c) (d)

 (1) (i) (iii) (ii) (iv)  

 (2) (iii) (iv) (i) (ii) 

 (3) (iv) (i) (iii) (ii) 

 (4) (ii) (iii) (iv) (i) 

 

67. Match the following : 

List – I List – II

(Brand) (Tag Line) 

(a) Nivea Men (i) Innovation for a better life

(b) GON (ii) Go solo 

(c) Hotstar (iii) Lets live limitless 

(d) LG (iv) It starts with you 

 Codes :

  (a) (b) (c) (d)

 (1) (iv) (iii) (ii) (i)  

 (2) (ii) (i) (iv) (iii) 

 (3) (i) (iv) (ii) (iii) 

 (4) (iii) (ii) (i) (iv) 
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65.  =       > 
 – I 

 ! 
 – II 

##"! 
(a)    *6 (i) 6 2  M@/
(b)   ! (ii) 6 "  ,   
(c)    60 (iii)  "  +
(d) 2 0% !" (iv)   +   @/

  : 

 (a) (b) (c) (d) 

(1) (ii) (iii) (iv) (i) 

(2) (iv) (iii) (i) (ii) 

(3) (iii) (iv) (ii) (i) 

(4) (i) (ii) (iii) (iv) 

66.  =       > 
 – I 

$% ! 
 – II 

#&"!
(a)   : (i) ,  !  *   # #( #      
(b) 0  0 #%# (ii) "    
(c) # 0 (iii) H  + %/  =    
(d)  6  3  $6 (iv) , ; *    * + T6 /
  : 

 (a) (b) (c) (d) 

(1) (i) (iii) (ii) (iv) 

(2) (iii) (iv) (i) (ii) 

(3) (iv) (i) (iii) (ii) 

(4) (ii) (iii) (iv) (i) 

 

67.  =       > 
 – I 

'(! 
 – II

) *!
(a)   (i) $. 2  #6  $2
(b) + (ii) +  
(c) 66 (iii)  6    6 
(d) ! " (iv) $6 66  4
  : 

 (a) (b) (c) (d) 

(1) (iv) (iii) (ii) (i) 

(2) (ii) (i) (iv) (iii) 

(3) (i) (iv) (ii) (iii) 

(4) (iii) (ii) (i) (iv) 
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68. Match the following : 

List – I List – II

(Ideator) (Idea)

(a) Newcomb and Hirasch (i) Media audiences are not ideologically subjugated.  

(b) Sonia Livingstone (ii) Television as a forum of normative debate. 

(c) Silverstone (iii) Sub urbanisation of public sphere. 

(d) John Thompson (iv) Media as a cultural forum. 

 Codes :

  (a) (b) (c) (d)

 (1) (i) (ii) (iii) (iv)  

 (2) (ii) (iii) (iv) (i) 

 (3) (ii) (iv) (iii) (i) 

 (4) (iii) (i) (ii) (iv) 

 
69. Match the following : 

List – I List – II

(Concept) (Originator) 

(a) USP (i) Ernest Dichter

(b) Brand Image (ii) Federal Trade Commission

(c) Corrective advertising (iii) David Ogilvy 

(d) Motivational research (iv) Ted Bates and company

 Codes :

  (a) (b) (c) (d)

 (1) (i) (ii) (iii) (iv)  

 (2) (iii) (iv) (i) (ii) 

 (3) (iv) (iii) (ii) (i) 

 (4) (ii) (i) (iv) (iii) 

 

70. Match the following : 

List – I List – II

(Type of Journalism) (Originator) 

(a) Penny Press (i) Adolph Ochs 

(b) Yellow Journalism (ii) Benjamin Day 

(c) Advanced Journalism (iii) William R. Hearst 

(d) Jazz Journalism (iv) Henry J. Raymond

 Codes :

  (a) (b) (c) (d)

 (1) (i) (ii) (iii) (iv)  

 (2) (ii) (iii) (iv) (i) 

 (3) (iii) (iv) (i) (ii) 

 (4) (iv) (i) (ii) (iii) 
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68.  =       > 
 – I 

#    ! 
 – II

#! 
(a) 4 # !0  (i) 0  ?b.%    *.%    *(8 L # "  
(b)   7+6 (ii)  #       6 "
(c)  6 (iii)   @1   *G% . /
(d) " < 8 (iv)  F       0
  : 

 (a) (b) (c) (d) 

(1) (i) (ii) (iii) (iv) 

(2) (ii) (iii) (iv) (i) 

(3) (ii) (iv) (iii) (i) 

(4) (iii) (i) (ii) (iv) 

 

69.  =       > 
 – I

#&"! 
 – II 

 ! 
(a) 4 !  (i) * M6 0
(b) #30 $" (ii) 2 0  6C0  .
(c) :( , (iii) 0 0 *+ 
(d)  *:( (iv) 60 #6S ! 0  
  : 

 (a) (b) (c) (d) 

(1) (i) (ii) (iii) (iv) 

(2) (iii) (iv) (i) (ii) 

(3) (iv) (iii) (ii) (i) 

(4) (ii) (i) (iv) (iii) 

 

70.  =       > 
 – I 

  $  ! 
 – II 

)+! 
(a)   (i) !0 2 *
(b) =" 1  (ii) #" 0
(c)  1  (iii)   *P 6%
(d) "" 1  (iv)  "P 0
  : 

 (a) (b) (c) (d) 

(1) (i) (ii) (iii) (iv) 

(2) (ii) (iii) (iv) (i) 

(3) (iii) (iv) (i) (ii) 

(4) (iv) (i) (ii) (iii) 
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Read the following passage and answer the Question Nos. from 71 to 75 : 

Modern journalism ethics was built upon the twin pillars of truth and objectivity. By the 

early 1900s, journalism textbooks, associations and codes of ethics cited truth and objectivity as 

fundamental principles of the emerging profession. Truth and objectivity have long roots in 

journalism, going back to the advent of the periodic news press. The claim to provide accurate 

and impartial reports or “relations” was made by the editors of the news books of the 

seventeenth century. Two centuries later, mass commercial newspapers displayed a “veneration 

of the fact”. Today, the pillars of truth and objectivity show serious wear and tear. To some, the 

concepts are antiquated, due to at least three factors : First, a corrosive post-modern skepticism 

about objective truth. Second, a cynicism about the ethics of profit-seeking news organizations. 

Third, a belief that non-objective journalism is best for an “interactive” media world populated 

by citizen journalists and bloggers. The result is an intense debate about the principles of 

journalism. Prima facie, it may appear nonsensical to question truth and objectivity. How could 

journalism ethics not include the duty to seek truth ? Shouldn’t journalists provide citizens with 

the most accurate information possible ? Truthfulness in communication is imperative for any 

responsible communicator, let alone powerful news organizations. How can journalists claim to 

inform citizens if they don’t follow objective standards ? These questions raise important 

considerations but they are an inadequate response. They are naïve historically, politically and 

epistemologically. Historically, surprise at such doubts forgets that objectivity, as an explicit 

doctrine, is relatively recent. For most of the 400 years of modern journalism, journalists were 

expected to be partisan, not impartial. Politically, incredulity forgets that a full-blooded 

affirmation of truth-seeking and objectivity in journalism is hardly universal. Support for truth-

seeking journalism is weak in authoritarian societies. In democracies, at times of insecurity, 

citizens may support a patriotic journalism that restrains truth-telling and takes the “side” of 

government. Epistemologically, the assertion that truth and objectivity are obvious principles 

fails to engage criticism in academia and in journalism. Perhaps other values, such as care or 

civil engagement, are more important than truth and objectivity. Therefore, any discussion must 

begin with the problem of truth and objectivity in journalism. The disagreements are too 

philosophical to admit of simple solution. One can, however, shed light on the problem by 

examining the evolution of the main theories and showing the way forward. 
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 >  = +c.   NO! * .= 71  75   K "! >

*( : 1    4   8 :9  *( )  deL   * 

1    9f : ' +9 8 * *   8 :9   $  :! . 

  G      :   +   .  *     ( E1   

  8 :9   + "0O c 8L   8 @ 6%  :      

‘#(’ L   E1    ;   + 8    # /" E1 

 8      .%    *"  8 :9  $ * #   2  646E24 6 "

*   : H  +   ! *(/!5   /  : 0O +$g'  ' :9     K

*( : @ ' .' 4  +9 ;  " % :     E.%'  

.  +E :9 1  6" "% 6 8 # +   $66 "% "   ! MK

'  #  + # H0O +$%   >  8  :9     . 9 #  +

      1         ="   %  .  L  -  1    " 

@ 8   4  #( L   ! -       "  % 

 ! * *. '   .  +9       1  :9  0  

4 L     "   $ *+             ) - $ .  +  

!    $  *@  3    *   !  ' " 8  (   

 4=%4/%   !  :9      !   =    4  "  )  :9   G

 :      *c   *(: 1   hii [  *( .   1   @

   #" @(    *@   +$%   "    * .    4  "  )

 E*/  1   :9  " %" L   *(  "  

1   " +   $% # "1  *:@   8  " 6C  1    8% 

  ' "    1/      *     @(      ,E.1   8

 :9  G  $% # *  : 8 1  U"+V  *  *    *2  

  )  * #  8 :9   #" " + *( K4/ %  " ' $ !

1         %  8 :9     *  !  (

 *  #   #" $  * .% *(    8' *   &

  ! := G   . 0  " ! 
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71. When did modern journalism ethics begin, according to the passage ?

(1) Early 1900s (2) During News press 

(3) In modern democracy (4) Because of textbooks 

72. Why is journalism ethics declining ?

(1) Due to time lapse 

(2) Because of cynicism  

(3) Owing to objectivity 

(4) On account of interaction with journalists by people

73. What is imperative for any communication  including the profession of journalism ? 

(1) Truth (2) History 

(3) Relations (4) Associations 

74. What is the explicit doctrine in the passage ? 

(1) Truth (2) Veneration of fact 

(3) Objectivity (4) Engagement 

75. Which societies do not support truth-seeking journalism ? 

(1) Modern democracy (2) Authoritarian

(3) Self-government (4) Commercial organizations 

___________ 
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71. +c.  *: *(: 1    4    .:\ *  #  :$%  -

 (1) 1900L   * 

 (2)    

 (3) *(: "1  

 (4) 9SE:    / 

 

72. 1    4   +   - 

 (1)    /

 (2) E.%   /

 (3)  :9   /  

 (4) 1  *  +  # #   / 

 

73.       ! " 1   .  '  *.  - 

 (1)  (2) $

 (3) #( (4) 8 

 

74. $ c.   :6 G   - 

 (1)  (2) 8   

 (3)  :9 (4) "

 

75.    "  1   + L   - 

 (1) *( : "1 (2) *( 

 (3) E. (4) /" +9

________
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