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MASS COMMUNICATION & JOURNALISM
Paper — llI

Note : This paper containseventy five (75)objective type questions oo (2) marks eachAll
guestions are compulsory.

1. Sensational, often irresponsible journalism is identified as
(1) Parachute Journalism (2) Yellow Journalism

(3) Neo-Journalism (4) PartyPress

2. The ability to access, analyse, evaluate and communicate media messages is known as
(1) Cultural criticism (2) Critical theory
(3) Media dependency (4) Media literacy

3. Determinist and instrument view$ media see them as purveyors of
(1) Tolerance (2) Harmony

(3) Prosperity (4) Violence

4. Theory based on empirical observatganded by the scientific method is
(1) Post-positivist Theory (2) Hermeneutic Theory
(3) Grounded Theory (4) Axiology

5.  When codes of communication are nwaningfully shared, it leads to
(1) Physical noise (2) Mechanical noise

(3) Semantic noise (4) Psychological noise

6. A type of theory that describes an ideal way for media systems to be structured and
operated is referred to as

(1) Value system (2) Normative theory
(3) Scientific theory (4) Archaic theory
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7. The area of cover provided by bdzast media is referred to as
(1) coverage map (2) market area

(3) media depth (4) audience area

8. In communication, syllable sicture is technically called
(1) paradigmatic (2) syntagmatic
(3) paraglyphic (4) ideographic

9. Media of the second degree were dependent on
(1) oraldistribution (2) technical reproduction

(3) handwriting (4) internal distribution

10. Hierarchy of effects model is a theory related to
(1) social marketing (2) international communication

(3) public relations (¢ political communiation

11. In communication, cognitive dissor@nbrings about psychological
(1) Adjustments (2) Dynamism
(3) Conflicts (4) Passivity

12. In communication, content information is
(1) meaningless (2) emotional

(3) non-receptive (4) factual
13. The answerability model @hedia accountability prefers
(1) Administrativeaggession (2) Negotiation

(3) Non-material penalty (4) Moral binding

14. The researcher’s attempt to explain the effectsaititural or societal level is described as

(1) Macroscopic Theory (2) Microscopic Theory
(3) Media action Theory (4) Mid-level Theory
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15. A Normative Theory combining aspects ofditarianism and sociaésponsibility theory

is
(1) Eastern belief (2) Latin American value
(3) Western concept (4) Pluralism

16. The direct mechanical reproduction of behaviour is known as
(1) Imitation (2) Cognition
(3) Impact (4) Stimulus

17. Absolute and qualified privileges are discussed under
(1) Legislative protection (2) Criminal law of justice
(3) Civil law of torts (4) Defence of India Rules

18. Media institutions manufacture
(1) Marketable goods (2) Meaninglessness
(3) Representations (4) Development

19. The idea that “media affect others, but not me” is called as
(1) Personal effect (2) Second person effect
(3) Third person effect (4) Demonstration effect

20. Who is the author of the book, ‘Durbar’ ?
(1) Tavleen Singh (2) T.N. Ninan
(3) Arun Shourie (4) Barkha Dutt

21. A search for truth through accurate observadiod interpretation of fact is described as
(1) Method of mysticism (2) Method of tenacity
(3) Method of authority (4) Method of science

22. The prevailing thought or theory of the timeaiscientific disciplie is identified as

(1) Dominant paradigm (2) New paradigm
(3) Alternative paradigm (4) Impactless paradigm
Paper-Il| 6 JA-063-17

www.examrace.com



15. 3RRAER 3R FHEIEF e & Fgid & Tae]el o Stig- aret e (HEid &
(1) df <eT & favarg (2) wifeT R goa
(3) ufv= it HehouT (4) <R
16. SIER o WedeT Fiteh I TR i et ©
(1) g (2) =
(3) w9 (4) =
17. RUeT Y 3@ fomioniushr sl == frmfatad o 9 T ot ot STt € 2
(1) foumt g (2) TRy = oty
(3) U™ =l fafee faty (4) ¥RA % @l HEm
18. Tifear Gwret gRT Fetated | & e fafmtor fam s & 2
(1) fomom A awg (2) FRefa
(3) wfarreca)/ TR (4) Taeg
19. =% foe Tt “wifean o=t @1 e e &, S To T et &
(1) =t T (2) Tsdr =t e
(3) = Al g9 o (4) vEEH T
20. ‘AR YEH % EH DI & 92
(1) o e (2) 2T ATH
(3) U R (4) =@
21. T % A S R P % W W 6 FY @ e
(1) SRR faty (2) eI fofa
(3) wfueer fafy (4) = fafy
22, el i o § W 1 ferer ferei o il
(1) et Feee (2) =1 FRem
(3) SHfeu e (4) wERH e
JA-063-17 7

Paper-Ill

www.examrace.com



23. A bonafide list of subscribers iecessary for a newspaper to get
(1) The postal benefit (2) The private donations

(3) The state subsidy (4) The free quota of newsprint

24. When a company moves sideways buyaogoss different media, it is called
(1) Expressive integration (2) Natural integration

(3) Lateral integration (4) Collective integration

25. The civil law of defamatin in India is based on
(1) American common law (2) French common law

(3) Russian common law (4) English common law

26. Working journalists have the right to
(1) form trade unions (2) defame any one

(3) spread rumours against celebsti(4) support unfriendly countries

27. ‘Another Development also means
(1) cultural subjugation (2) surplus revenue generation

(3) sustainabldevelopment (¥ sidestepping cultural ecology

28. The controlled embedding of journalistsle armed forces was first invented by
(1) the United States (2) the United Kingdom

(3) the United Arab Emirates (4) the Philippines

29. The idea that media penetrate people’s mardkinstantly createffects is named as

(1) agenda-setting (2) violence on the media
(3) magic bullet theory (4) personal effect
Paper-Il| 8 JA-063-17
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30. Communication for sustainable development is not
(1) positive (2) motivational
(3) neutral (4) accountable

31. Panel studies are used to measuresémee sample of subjects at different
(1) Locations (2) Situations
(3) Levels (4) Points of time

32. Cohort analysis ikrgely used in
(1) Language research (2) Symbolic research
(3) Promotional research (4) Advertising research

33. Political affiliation is an example for
(1) Continuous variable (2) Discreet variable
(3) Anecdotavariable (4 Non-continuous variable

34. In order to provide the illusion of movemeat,what speed (frames per second) is a sound
film usually projected ?

(1) 16fps (2) 24 fps
(3) 20fps (4) 18fps

35. Which aspect of the movie hasdome virtually 100 percent digital ?
(1) Shooting (2) Projecting
(3) Editing (4) Distribution

36. Where can you view your editingggress in the video software ?
(1) Editing effects folder (2) File Folder
(3) Video Clips (4) Timeline

37. Shooting scenes and interviewih two cameras is known as

(1) Double shoot (2) Cross shoot
(3) Clinical shoot (4) Combine shoot
Paper-Il| 10 JA-063-17
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38. Media contents’ flow is directly related to
(1) International relations (2) Media production

(3) Language superiority (4) Economic power

39. Which of the following are online adves#ment methods through which advertisers
attempt to drive traffic to Internet sites ?

(1) Banner (2) CPM
(3) SEO (4) CPC

40. All of the following are top-level domains, except
(1) .com (2) .mil
(3) .amy (4) .org

41. What is the ideal angle for a table topcrophone to be placed before the speaker ?
1) 60 (2) 50
) 70 (4) 8

42. What should always be considered while filming a shot ?
(1) Battery power (2) Shot list
(3) Sound (4) Rule of thirds

43. The present perfect tense used inaatcast copy creates the phenomenon of
(1) Proximity (2) Fragmentation

(3) Immediacy (4) Staleness

44. One of the major elements of a titamhal public relatbns programme is

(1) Limiting expenses (2) Authoritarian observation
(3) Situation analysis (4) Income ceiling
Paper-lli 12 JA-063-17

www.examrace.com



38. Tifear # fqug-awg 1 v wegerd: fefeiad | 9 frad deifud & 2
(1) oTRI Gaet (2) dHifear 3ea
(3) I T (4) ik vl
39. frefefad § & i Ut AiHee fommom fafudt € i mreaw @ fammoear dee dred W
2fther SIST T T T € 2
(1) % (2) Wi
(3) wwgam (4) @@ ]
40. T=fetEa & fgeama o See. &g ST &
(1) =m () fo=
@) (4) amt ’
A1, T T T S AT 39T 21 AR % e S e i
(1) 60feit (2) 50feh
(3) 7oferh (4) 80fsh
42, T v T R e e A % R T m e  ae
(1) o= oer (2) i e
(3) =i (4) g e
43. g vERE Uid | UgeRT quT g9 el (USie Whde 3) 9 Fefaiad § 9 59 ush &1 9o
gAY ?
(1) wES (2) @WeA
(3) AT (@)
A4, TR S e e % TS T H Y U E
(1) = i (2) IR Feor
}) fef fwemm (4) @ = s e (e
JA-063-17 13 Paper-lIl

www.examrace.com



45. A good brand advertisement concentrates on
(1) Multiple selling ideas (2)
(3) One selling idea (4)
46.
identified as
(1) Extra offer (2)
(3) Buried offer (4)
47. Advertising is an activity thagtands for the ideology of
(1) power politics (2)
(3) narcissism 4)
48. In printing, a colour without shad or tones is considered as
(1) Solid colour (2)
(3) Single colour 4)
49. The amount of money allocated foethromotion of a brand is called
(1) Promotion spend (2)
(3) Exposure expense
50.
emphasise moralistic and democratic philosophy.
autonomous self-regulation.
Codes:
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R)not the correctglanation of (A).
(3) (A)is true, but (R) is false.
(4) (A)is false, but (R) is true.
Paper-Ill 14

Two selling ideas
Scattered selling ideas

A special offer to the consumer contalne the body copy ofin advertisement is

Extended offer

Creative offer

social control

market place

Flat colour

Straight colour

Advertising appropriation

Advertising allocation

Assertion (A) : Media ethics are reflected througlveral enlightenment assumptions that

Reason (R) : The enlightenment legacy does not insist on rational thinking and
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51. Assertion (A) : Media history will notachieve concrete stat@s a primary scholarly

locus in the present day circumstances.

Reason (R) :Until it develops a common set of problems and its own vocabulary as the
term ‘media’ itself is fluid today.

Codes:

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R)not the correctlanation of (A).

(3) (A)is true, but (R) is false.

(4) (A)is false, but (R) is true.

52. Assertion (A) : Media outlets provide preferentiabitment to corporate houses in their

news production.

Reason (R) :The internalisation of values is done through institutional practices by
promoting self-regulation.

Codes:

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R)not the correctglanation of (A).

(3) (A)is true, but (R) is false.

(4) (A)is false, but (R) is true.

53. Assertion (A) : The global news flow has not been atdeaffect the news values of the

developing countries.

Reason (R) :The developing countries have aosty cultural background and their own
value system.

Codes:

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R)not the correctlanation of (A).

(3) (A)is true, but (R) is false.

(4) (A)is false, but (R) is true.

54. Assertion (A) : The ‘unreal’ quality of digital infonation has far-reaching effects for

audiences, media companies, and the society.

Reason (R) :The digital media information has neither physical presence nor time
barriers.

Codes:

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R)not the correctglanation of (A).

(3) (A)is true, but (R) is false.

(4) (A)is false, but (R) is true.

Paper-Il| 16 JA-063-17

www.examrace.com



51.

52.

53.

4.

e (A) © AT & G | Hifedn i gl Tk ! sfgehar S ves ww Tél s
THAE |

% (R) : 98 F e qF TG T&l & 5 % Hifed W 10 Y&l 3T el i foshiaa @l
HLATE |

A

(1) (A) 3R (R)IH W€ |

(2) (A) 3R (R)IA Tel &, g (R), (A) 3 Tl =amen & ¢ |

() (A)TE ¢, AT (R)Tord & |

(4) (A) T &, A (R) Tel & |

A (A) : HifedT 310 FHER HH07T § $HiuRe SRT Bl SEH=IT 36l € |

% (R) : @-fafame #t g I Qe UETd & Ay | godi S SR fohar S & |
F:

(1) (A) IR (R)IAT T |

(2) (A) 3R (R)IA Tl &, g (R), (A) 3 Tl =ame =& € |

(3) (AT, g (R)To & | ) '

(4) (AT g, g (R)TE & |

- -

e (A) : e TR AT et 39t % THER g W At s T et i |
% (R) : ForepraeieT 29t 1 e P T 2 ¥ 3 S S e wone At ¥
A

(1) (A) 3R (R)IT & |

(2) (A) 3R (R) I Tl &, wAfh (R), (A) i Tt AR &l & |

(3) (A) T &, AT (R) o & |

(4) (A)Te £, AT (R) T E |

ATUHYT (A) : HiTHHT STHRT o “ ST (FRIFeA)” ToTe o1 Ae/Eeeh, Wiigar Hufar
3T THIST T G 9T Tl |

T (R) ; i Hifgar SHHRT 1 7 af ardfoss &9 § 3ufefa et & 71 & 568 $iE 97g &
ey € |

B

(1) (A) 3R (R)IH W& E |

(2) (A) 3R (R)IA @&t €, &g (R), (A) Tl W&t A= = € |

(3) (A) W%, B (R)Te@ ¥ |

(4) (Ao €, g (R) W & |
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55. Assertion (A) : In technological histories, the uolia seem to continually drift as
signifiers.

Reason (R) :Because media are instruments of “mass impression”.
Codes:

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R)not the correctlanation of (A).
(3) (A)is true, but (R) is false.

(4) (A)is false, but (R) is true.

56. Assertion (A) : The early analysis of media ttesent of women amounted to their
‘symbolic annihilation’.

Reason (R) :Because of power structures, womemnrevgystematically sub-ordinated and
in knowledge production, women are obgeittstead of active subjects.

Codes:

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R)not the correctlanation of (A).
(3) (A)is true, but (R) is false.

(4) (A)is false, but (R) is true.

57. Assertion (A) : Mass media technologies create dbads of political possibilities.

Reason (R) :Mediated messages propel public seytind debate of issues by providing
a public forum.

Codes:

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R)not the correctglanation of (A).
(3) (A)istrue, but (R) is false.

(4) (A)is false, but (R) is true.
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55. fueeE (A) : Wi siaer | UEr udid gidr € o Hifear Hehdes & €9 § RO @€ 3=
HA T |
% (R) : T wifear “amgfes @ o g ¥ |
F !
(1) (A) 3R (R) I W&l & |
(2) (A) 3R (R)IA @&t €, &g (R), (A) Tl W&t A= = € |
(3) (A)WElg, g (R) o § |

(4) (AT &, fohqg (R) Wl & |

56. At (A) : Hifear gRT Ofecnsti & Faed T ST &1 RS foveiuor 7% Ui
fammer o || ar |

% (R) : T P TIAT & HROT AieeAlsll i Ueh HaeT & ded T T@T ST o7 X A4
IR | AT ! HFE T ST Sl ST 9] TH ST € |

A

(1) (A) R (R)IH T |

(2) (A) 3R (R)IA Tel &, g (R), (A) 3 Tl =amen & ¢ |

@) ATERGRTAE

@) (A)TRE B (R)TEE |

57. aAtaweE (A) Ty T (STETS ATEH) i UFRal o Horaey ST GHIETeT i
feafg ST Bt &

qF (R) : &XI&IT aTct G391 § olih FalteT 3R =i o ang-faans ot areh T SueTed S Sgrd]
fean S |

F:

(1) (A) 3R (R)IT & |

(2) (A) 3R (R)IA Tel &, g (R), (A) 3t Tl =amem & & |
() (A%, g (R)Tom ¥ |

(4) (Ao g, Bhg (R) T E |
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58. Assertion (A) : Opinion polls and surveys are althougtiuable, are leagtreferred by PR
persons.

Reason (R) :These are not expensive for tioe public relations practice.
Codes:

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R)not the correctelanation of (A).
(3) (A)is true, but (R) is false.

(4) (A)is false, but (R) is true.

59. Assertion (A) : The emerging intellectual trendsraat new philosophical underpinnings
for viable media ethics.

Reason (R) :Reconceptualisations of speech freeddiring citizens from the margin to
the centre for positive human rights to communicate.

Codes:

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (B)not the correctlanation of (A).
(3) (A)is true, but (R) is false.

(4) (A)is false, but (R) is true.

60. Assertion (A) : Television does not make audiendbsk critically, pause and also
reflect.

Reason (R) :Because each television programisi@nmediate, dynamic and temporarily
engaging.

Codes:
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R)not the correctglanation of (A).
(3) (A)is true, but (R) is false.
(4) (A)is false, but (R) is true.
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58. ATHHAT (A) : AHA =TI TAT FATUT HewdqUl - o SES[g ST hidl §RT IS el
S & |
A% (R) : G S HEt & GO @ 98 9 @9 a1 8 € |
HT !
(1) (A) 3R (R) I W&l & |
(2) (A) AR (R) I &t &, AHA (R), (A) el A7 & € |
(3) (A)TEl &, AfFT (R) o & |

(4) (A) 7o g, AT (R)TET € |

59. f¥we (A) : WA TU Silgsh TAF & o T Hitedr Afdshdl % T AU qeiHeh sttted
a0 FEATE |

A% (R) : 91 @A Sl T Fehed=T U7 % FoRa®y AR ST & s H 3T FehRIcHS
AHETYHR BT TR 3 H T & U & |

& !

(1) (A) 3R (R)IH W&l & |

(2) (A) 3R (R) I Tl &, & (R), (A) i el e e ¢ |

@) (AT FERTARE

(4) (Ao €, g (R)FR 8 |

60. IfUHYA (A) : elifas & TTeam T 37 FHCIEATHS &9 F {6 H 3R fowd 799 & o

[T e & U ¥ |

aF (R) : i T AT HIhH dATehliete, TaHH S ST €9 & ST i AMHES &
Y I @A E |

T

(1) (A) R (R)IAT W& |

(2) (A) 3R (R) I Tl &, & (R), (A) i Tl e e ¢ |
(3) (A) w3, B (R)Te@ ¥ |

(4) (Ao €, g (R) W & |
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61. Find out the correct sequence of the following theories :

(1)

(2)

©)

(4)

Dependency Theory, Cultivation Theory, Critical Theory, Uses and Gratifications
Theory
Uses and Gratifications Theory, Critical Theory, Dependency Theory, Cultivation
Theory
Critical Theory, Uses and Gratifications Theory, Dependency Theory, Cultivation
Theory
Cultivation Theory, Critical Theory, Dependency Theory, Uses and Gratifications
Theory

62. Find out the chronological sequencdaifowing film producers of India :

(1)
)
®3)
(4)

F.B. Thanawala, Hiralal Sen, J.F. Madan, H.S. Bhatvadekar
H.S. Bhatvadekar, F.B. Thanawala, Hiralalsen, J.F. Madan
Hiralal Sen, J.F. Madan, H.Bhatvadekar, F.B. Thanawala
J.F. Madan, Hiralal Sen, F.Bhanawala, H.S. Bhatvadekar

63. Find out the correct sequencetio¢ following organizations :

(1)
®3)

NPA, IENS, AINEC, ILNA (2) IENS, AINEC, ILNA, NPA
AINEC, ILNA, NPA, IENS (4) ILNA, IENS, AINEC, NPA

64. Find out the correct sequence of following newspapers :

1)

)

®3)

(4)

India Gazette, Calcutta Gazette andefital Advertiser, Bengal Journal, Bombay
Herald

Calcutta Gazette and Oriental AdvestisBengal JournalBombay Herald, India
Gazette

India gazette, Bengal Journal, Bombhgrald, Calcutta Gazette and Oriental
Advertiser

Bombay Herald, Bengal Journal, CatauGazette and Orieait Advertiser, India
Gazette

65. Find out the correct sequence of following films :

(1)
)
®3)
(4)

Paper-Ill

The Wrestlers, Poona Rac&apoot Procession, Coconut Fair

Poona Races, Taboot Procession, The Wrestlers, Coconut Fair
Taboot Procession, Coconut Fair, The Wrestlers, Poona Races
Coconut Fair, Poona Races, The Wrestlers, Taboot Procession
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61.

62.

63.

64.

65.

fefefae fasidr = 98t 7 § T8 31X T 7Y foashedl § ¥ el 3 g

(1) TRer fagma, fawm fosid, e (Geid, STanT 3K aian fagid
(2) ST AR URAY fgid, THAHS i, FRar Mg, faem fagia
(3) HTCAEATH g, STANT SR uids fagia, e fagid, fowm fagia
(4) fTowm fagid, TometemTTs fagid, R fagid, ST ik uian fagid

ffefad YR fther FmTdTeT o HAHAER T 3R U M0 fgsweat § ¥ 98 3w 90 -

(1) U, JHEETeT, R 9, S.0%, BEH, U909, JeareH]

(2) TATUY. YeATSH, Uh I, AHTETEAT, SR 9, ST, T3
(3) ERIGTST T, .U, TS, TH.UY, YIS, Uh . 2ATTeTet
(4) SUF M, ERICTCT O, TS, SHTEe, T6.0d, YearsHh

fretfeafiae G =1 Té s H GoTeT 3k R e foreho F W T S 9 -
(1) vy em ey e T, s T U
(2) FEICTH TARTALH, MTATAT W H T
(3) TR sE AT T s T
(4) TETATY AR T E TAR S, AT

ﬁm%f@awamﬁa%aﬁﬁﬁwaﬂrﬁqwqﬁwﬁﬁ@aﬁwqﬁm
(1) 3= TSI, FHetshdl ToTe UUE SRT USHRiEsR, Silel S, Sl aXieg

(2) eI TSI TS SNRTISH USHTESK, Set SHe, S 2dies, SgdT Teie
(3) e TN, ST S, S 2T, HeThdl TSI UUS RUUSH USHegsR
(4) = TS, T S, Herhal TS T0E NUUSH USHeEsR, e TS

ettt frert 1 T 9 3 ToMET SR Rw M freed # & W SO g -
(1) = 3T, T I8, S9E WEYH, Hihiag Hal

(2) AT T, T UETYH, T A, HIhHAS B

(3) 9L IHRH, HihiE Ha, T {&eTd, AT T

(4) FEFAS I, TAT W, T [T, g2 TEvH
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66. Match the following :

List — | List—1I
(Instrument) (Inventor)
(@) Phonograph ()  Wordsworth Donisthrope
(b) Celluloid (i)  John Logie Baird
(c) Video Camera (i) George Eastman
(d) Film Camera (iv) Thomas Edison
Codes :

@ () (© (d
@ @ () (i) (@v)
(2) (v) (i) () ()
3 (i) (@v) @) ()
4 (Gv) (i) @) (@)

67. Match the List-1 with List-1l :
List—1 List—II ,
(Author) (Concept) . 2 "
(@) John Fiske 0] Audiem/ﬁerceptiop of reality
(b) Herbert Schiller (i) Semiotfc power |
(c) John B. Thompson (i) Corporatisat n of culture
(d) Greg Philo (iv) Soel Theory fﬁledia
Codes :
@ () (c) (d)
1) (Giiy (v) (@) ()
) (v) (@) (i) (i)
@) () (i) (v) ()
4 (@) (i) (i) (v)
68. Matchthefollowing:
List—lj % List — I1
(Brand) (Tag line)
(@ Phillips LED lights (i)  Your journey our passion
(b) Skoda«#y (i) Go further
(c) Ford f \ (i) Its simply clever
(d). Bridgestone Tyres \) Innovation and You
Codes :
(@ (b) (c) (d)
1) (v (i) (@) ()
2 @) (i) (v) (i)
() @) @) () (v)
4) (i) (v) () (i)
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66. a1 3R FA-11 P AT BT |
-1 -1
@) (SfaTsHIYR)
(@) AR () TSHad =T
(b) TegEE (i) ST o aTE
(c) difearsmr (i) S s=eud
(d) TFeEFRT  (iv) oW e
YA

(=N

(@ ((b) (c) (d)
1 @ (i) (i) (v)
(2) (v) (i) () (i)
) (i) (v) (i) ()
4) (v) (i) @) ()
67. -1 3R G-I Sl FAfAT HIT |
-1 -1 I {

()
(a) i frer 0 mwwqéga

(b) & R (i) fore=afe /[
(c) S amE=  (iii) Waﬂﬁmﬁw
(d) o e (iv) Hitear s amsTs

&<

(@ (b) (c) (d)

(1) (i) @v) @) @)

(2 (v) () (i) (i)

Q) (i) (i) (v) ()

(4) (@) (i) (i) (v)

68. S I AT HINTT 3R & faehed gHT

et -1 =it — ||
L) (&)
(@) Wﬁ%ﬁﬂ@ () TR e dvm
m)w@}g (i) T w
C) W& | (iii) 3= Fowmwdt Ften
(d) e e (iv) eeH we g
—

1. .

@ () (© (@

@) (v) (i) (i) ()

2 @) (i) (v) (i)

@ () @) (i) (@v)

@ (i) @(v) (@) @)
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69. Match the following :

List—1I List — Il
(Newspaper) (Language)
(@) Deshdoot () Bengali
(b) Udayavani (i) Malayalam
(c) Mathrubhumi (i) Kannada
(d) Dainik Pratidan (iv) Marathi
Codes :
g
(@ ((b) (c) (d)
1 @ (i) (i) (v)
(2)  (v) (i) () ()
|
() (i) (v) (@) ()
4) () (i) (@) ()
L
70. Match the List-I with List-11 : ’
List — | ;'“List—u f
(@ ‘Our Village Chatterfl::" «Ji Deccan Development Society
(b) ‘ldentify Backward" (i) MKSS
Village Programme’
(c) Rightto Infermation (i) The Hindustan Times
Movement
(d) San_g%;m Radio (iv) Udayavani
Codes :
Ty
(@ ((b) (c) (d)
1 @ (i) (i) (v)
(2) @) (i) @) (v)
) (i) (v) (i) ()
4 (i) (i) (v) ()
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69. SiIE % Gl HIST ;

(@)
(b)
(©)
(d)

(1)
(2)
®3)
(4)

-1
(RPHTI- T)
KRG
ELeC il

g
EEAC IR

(i)
(ii)

-1

(=N

(HTET)
Fmedt

HAATAR

(i) F=Te

(v) TR

@ () (© (@

(i) (i) (i)
(iv) (i) ()
(i) (iv) (i)
(iv) (i) (i)

(iv)
(ii)
()
()

70. A1 T FA-11 T GHTT HIT ;

(@)
(b)
(©)
(d)

(2)
2)
3
()
JA-063-17

-1

ST Tt B
m@ﬁm%ﬁ%ﬁﬁm
$mwﬁmw%m

T e
@ () (o)
(i) (i) (iii)
iy (i) (i)
@) (iv) (i)
(i) (i) (iv)

(d)
(iv)
(iv)
(i)
(i)

F

4

¥

-1
() < feaciiz drmEe
(i) WHTETE
(i) T RgewH e
(iv) SIFaTof
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Read the following passage and answer questionsfilam75 :
The increasing market orientation of newsdia by private media forces the public

service broadcasting sector to chase for audience rather than present quality news. The days
when reporters got stories because they were good stories that people ought to read have now
almost completely gone and stories are now agath because they will interest the target
audience and tempt them to buy the magazinenewspaper. The marketable stories are
desirable enough to tempt journalists to behavéehicadly more often tan would be the case

were their motives for pursuing the story lessrnied with commercialism. Celebrity is now a
major selling point for a newspaper or magazine. An interview with a major celebrity is very
hard to come by and can take months to seFaps are sometimes paid and prior questions are
given to them. This is where the star’s public-relations managers are able to select the pictures
to be used with the interview and to reaé ihterview, giving approval and, if necessary,
making amendments in the questions. This mehatstop stars are able to determine which
media carries their words and pictures, where #mgears, and thatehstory very carefully
maintains their carefully-crafted image. Stars aften heard complaining about intrusion into

their privacy. Major stars are not only ablelitait their appearances to key media with prior
guestions’ approval but they are also able tifiently protect their privacy to ensure that
those are the only stories thgét out. Less talentedelebrities are obliged to seek media
exposure in more salacious magazines or newsgpdpd still the principles are the same. Many

of the so-called snatch picture§ celebrities are carefully posed to ensure maximum publicity

for the star involved. As most press relationpegis will tell you, there’s no such thing as bad
publicity. With celebrity ruling tB news agenda, and manufactureglvs ruling celebrity, it can

be no surprise that the temptation is there fimuanalist, working for a publication that is not

on the top celebrity’s reading requirements, to bend the rules themselves to get work. It is all
very well for the elite — politicians, academicgelfectuals and others — to complain about the
dumbing-down of newspapers, the replacemensasfous political discussion, international
news and mind-broadening information with celigtaitbits, but whilstcommerce is the driving

force for the media, the media will continuedovide people with what they want and that
often means celebrity gossip.

Paper-Il| 28 JA-063-17

www.examrace.com



frrfefia et i wied SiX 9R e 719 75 % ST AT

TTEee Hifedr FRT FHER % MY aRAgE! 8 % IR SR & & TR0
TUTERATYOT THTER 1 Tl i ST I Sl @IS el § | Toh 9T o1 576 Ruiex aieehi o e
ST GHE ST ATel THTER S Ha¥ B o foheg TF I T 370 81 77 & 3R UH FHER UHT {5
STt € S ATt ISR/ ST/ e st SITETe 21 st TTeT 81 37 o UfAeRT A1 WHTER-U TRig
o0 va & | ISR | {1 9 A (FETER) UHT BT § ST USRS ST TRt SeAshy i
FHA FHA h STUHA ITeh FFER FH 90 H ¥g e § | ufalg o9 fordt TmeRus
Ut & feTT TR Sl W SgH Al TE HRE ¢ | R a8 @nfd ur St ¥ Heieh
TATY T BT Hie & 31T T0H o HelH o Wohdl & | F-adl I T &1 STl & 37 WeTeshie
T Teet B 3 TSl SUH Y & S & | FET ARl T Ui MUAH AR o S
TEYe QIEThR H ST & aTel aealiRl o1 =g Y U & 37 TIeIehR & Ug & Ty § ST
T € IR AR SATEH & A T H GO H A § | T 37 I & o IMU-wR & AR ()
T I & o B | Hifear 37 geied iR Fom T A FHROT SN, F€ FT G ST K
SO 3R 39 Fay | ot Mo v € T gigd/saia wHem § s a9 g8 sfa gueEd o+ i @
3T FFART FRT S o1 & geaqeiq fohu ST ot ot oottt € | 9€t efeat ga & &t et
WFHA & A 7 Haet TG HiedT & FHA = § Tehia Hdl § dfch I 10T FHeTar & ot efl-
Tifd HrEH TG UT € ek T GHvad fohar ST Heh o TeRia/saia T9rEr weel JHER & W© |
T WTE Rt 3Teetier Ufehtstl a1 THER-TAT | HfedT TRIdisR & 3o Tl & fheq ad ot
Tosid o& & A © | 95 T UTGg iqal i T T e (YT o aTell a&aii) | -
AT 29 TR e St € fo Haited fadr i s1fess & Sifueh afsfael fet @k | S fof smmaent
STTYeRIYT U HOeh o=t | Ul Foi “SHER” Sl i 9ISt 761 & | STel 1 W e FHra)
W A & O € SY gfedl SHe TR o e | ST o € a9 39 IS Seed el §
U TR ISR TR / Gfehl INHe &t i e+ gl | INfer el e &, Tsehiar o &
% foIT T oo femt § aRae o 3d € | SIS ot TG, forenfag, giaster o o o
T TR % RA TR S0 TR ASHiaer o, SR THER i THass TSR &
T W GART & WETEER 1 o) 3 % aR § R1ehad w1 3tad &, fheq Sta saaam Hitgar &
oTH= & 7T &, HiedT AN Bl ST TUeT 3R ST % SET & g8 FHER Id1 W@ S

STHGT BT Tl THesT @l ¢ |
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71. What is the impact of marketientation of news media ?
(1) Increasing the number of good reporters.
(2) Lack of quality news.
(3) Providing oft-beat stories.

(4) Boost to ethical journalism.

72. How is marketing orientation inflmeing the profession of journalism ?
(1) Compromising with news sources
(2) Not pursuing real news stories
(3) Not getting celebrity news

(4) Paying fees to attract talent

73. How is celebrity news changing in the face ofr new news outlets ?
(1) Less talented celebdas seek media exposure
(2) Increase in media freedom
(3) Increase in audiences’ preferences

(4) Emergence of new rules for talent hunt

74. Who are ruling the news agenda ?
(1) Manufacturers of news
(2) Newspapereaders
(3) Celebrities

(4) Salaciousnagazines

75. Identify the emerging trend in news productiorthe wake of media market orientation.
(1) Dumbing-down of news
(2) Serious political discussion
(3) Academianalysis

(4) Mind-broadeningnformation
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71.

72.

73.

74.

75.

ASTRINGET €1 T =T Hifear WX T T UgT € 2
(1) O H TN AT T T |

(2) TR THTER T 3T & 747 € |

(3) h-slic TAMER fe@m / qixd fT 9 € |
(4) e TR i ST e € |

TG €1 % Foreey TNl e 0 7 T 7l § 2

(1) TR & &I & THeiar a1 S @& |

(2) 3T= GHMERI S HaX el [HaAT ST T/ T |

(3) Il U At b1 THER el fe@man < w1 € |

(4) wiHTET ST i STHIT HT o FoTT BT T Ga= 1 T @I E |

T TR WA 3 A W S W st QG GHER Al o e SR a8 o
W@E?

(1) 9 vfaure shear difear 3§ Suferd giqr aedt § |

(2) wifean =l e 98t € |

(3) /eI B TS gE T |

(4) vfaurEE ST i e # & o Ju g sF e E |

i

TETER 1 HE gl (TSN q‘{%qwiuac—or%?
(1) TEER §H ot

(2) THER-TA & UReH

(3) foam i 72 efert

(4) 3Teei qrERT

ﬁh%méo‘mamﬂgé“r B9 % 1% FHER ) W § SR g S i TEE i ;
(1) TUER H 3 Jorsti | i

(2) TR TSI =@l

(3) retforer fawetsor

(4) G fomiad S arett TRl
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