Signature and Name of Invigilator
1. (Signature)
(Name)
2. (Signature)
(Name)

18

Time : 2 hours]

PAPER-II Rronno.
MASS COMMUNICATION AND
JOURNALISM

OMR SheetNo.: ..........coooemiciricctrcecsce e
(To be filled by the Candidate)

Roll No.

(In figures as per admission card)

(In words)

[Maximum Marks : 200

Number of Pages in this Booklet : 40

Number of Questions in thi,l_s Booklet : 100

Instructions for the Candidates

1. Write your roll number in the space provided on the top of
this page.

2. This paper consists of hundred multiple-choice type of
questions.

3. At the commencement of examination, the question booklet
will be given to you. In the first 5 minutes, you are requested
to open the booklet and compulsorily examine it as below :
(i) To have access to the Question Booklet, tear off the

paper seal on the edge of this cover page. Do notaccept

a booklet without sticker-seal and do not acceptan open

booklet.

Tally the number of pages and number of questions in

the booklet with the information printed on the cover

page. Faulty booklets due to pages/questions missing
or duplicate or not in serial order or any other

discrepancy should be got replaced immediately by a

correct booklet from the invigilator within the period

of 5 minutes. Afterwards, neither the Question W,;Oklet
will be replaced nor any extra time will be given.%,

After this verification is over, the Test Booklet Number

should be entered on the OMR Sheet and the'OMR Sheet

Number should be entered on this Test Booklet.

4. Each item has four alternative responses marked (1), (2), (3)
and (4). You have to darken the circle as indicated below on
the correct response against each item.

Example: ) @ @ (® where (3)is the correct response.

5. Your responses to the items are t({ be indicated in the OMR
Sheet given inside the Booklet only. | If you mark your
response at any place other than in the circle in the OMR
Sheet, it will not be evaluated.
Read instructions given imside carefully.
Rough Weork is to be done in‘the end of this booklet.
If you write your Name, I Number, Phone Number or
put any mark on any part of the ©MR Sheet, except for the
space allotted for the relevant entries, which may disclose
your identity, or use abusive language or employ any other
unfair means, such as change of response by scratching or
using white fluid, you will render yourself liable to
disqualification. |

9. Youhave C{o return the original OMR Sheet to the invigilators
at the end| of the examination compulsorily and must not

carry it withryou outside the Examination Hall. You are

however, allowed to carry original question booklet on
conclusion of examination.

Use only Blue/Black Ball point pen.

Use of any calculator or log table etc., is prohibited.

There are no negative marks for incorrect answers.

In case of any discrepancy in the English and Hindi versions,

English version will be taken as final.

(ii)

(iii)

*® N

10.
11.
12.
13.

Titerfefai o fere frder

&
w@#wmﬁwmmﬁﬁwm{f'

2. 3@ UE-I9 § 9 sgfaskeda weA

10.
11.

12.
. fe STt = fét fereror & whrg forgmfa &1, <t Ut feremor Sifaw

el TR B W, Y- YfGdehT SAThT < & SR | Tt uTe e
ST e~k WieH dd1 SH! fAfafed sie & fau
(i) S-gfETeR Gon < foam gRce W @ wES & Hd 6

FTE o [ gt 2 A1 o S -iet Y Rl T e A |
ﬁwﬂm@ﬁwm—gﬁaﬂﬁa@awwﬁ

[ Hm STt aig U Yol R A gr ¥ Qrgut ufien

it g/ wowt 6w 2 ar qar o A A wfae § 7 8
et oft warre wt Ffegut gt @i 7wt qr
I TR SHeh T 0T g Wt Uo-gRaent o
o %mmm%zﬁﬁaﬁﬁlmmqﬁr
Tk Y91~ YfEehT aTod =it SRt i 1 & smueht afafts
feam S
(iii) 39 W= & o TA-I&ThT T TR OMR T W 3ifehd Hi
3T OMR 93 ol oR 30 Y¥-Jfdehl R siferd X T |
A% U9 & faT =R W fawed (1), (2), (3) 7 (4) fe& ™ ¥
3MIHT TEl IR F I Hl U7 F WAL FIeA A § S fF A=
fommn T 71
[MHOT: D @ @ @ v (3) W W
T % I hael U9 YRRt o 3T fedl T OMR Uoah W&
3ifhd A €1 9 3T OMR 9ok R 3 T8 g1 & oTarran foreht
3T WM R IN Fogiferd & §, O TR qediond T8 g |
a1 fad T fAdRTT ol e v |
= %M (Rough Work) 30 &l & 31f<H g8 T |
9fg 37 OMR s W 7o = & STolren 3191 M, U TR,
T TR A1 e oft U Forg forod sarueht e & O, Siferd
T A AN W H WA A €, A FE A (G A B
AR W €, S T siferd ford T IR 1 faer @ wthe @ |
SeerT df adien % T e siftd ford < gaRd ¥
39T TRI&T THE € W gt OMR T FRieTeh Heied &l et
ST © SR T 1Y & 918 39 79 1o WaT wad § sl
T TR ST | BTeAifeh 319 TRIeT T O o Te-gRient T |y
o T R € |
heIeT AT/ Tt STt @SS U ahT &f W& Shi
foret off YRR T ETUTHR (FAHere ) a1 T Sae i i
AT afsia ¥
TeAd ST o fTU g TenTTeeh 3ieh <&l &1

HHET S

J-06318 H|

!

P.T.O.

www.examrace.com



MASS COMMUNICATION AND JOURNALISM
PAPER - 11

Note : This paper contains hundred (100) objective type questions of two (2) marks each. All
questions are compulsory.

1.  Newspaper ‘Iskra” belongs to :  a

(1) Japan (2) North Korea (3)  The Phillippines (4) Russia .f‘;
2.  In the mediated world, temporary and incomplete consensus is called :
(1) Publicity (2) Public opinion (3) Public relations  (4) Pr?paganda
g1 -
3.  Cultivation analysis is a : B : {
(1) Hierarchal perspective (2) }ﬂ‘)ﬁﬁcal p‘:nlrspective
(3) Non-creative perspective 4) I"' Stalagmite Jperspective
4.  Mass media legitimise the audience’s : \ ‘j
(1) Family relations (2) Power structure
(3) Political connections » “(4) Prestige and status
< f
5. King and Cushman have dg:_s}_riioed grassroots participation, local knowledge and cultural
beliefs as :
(1) New myths « (2)~ Old myths (3) New fads (4) Cultural fashion
i.
6.  Walter Lippmann’s public opinion reflects the early perception of :
(1) . Direct media effects (2) Indirect media effects
4 (3) Passive megdia ?ffects (4) Unclear media effects
7.  Henri Lefébvere, in relation to mass media, proposed the concept of :
(1) . Social conflict (2) Media oligarchy
(3) Commonphace commodity (4) Spectacle
II'.
8.  For ﬁnzensberger, the phrase “The medium is the message’ is :
(1) A prominent thesis (2) A generalised production
Yet another message (4)  An aesthetic construction
poses \IIHIIHII“IH (AR 2 Paper
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9.  One of the emancipatory uses of media is :
(1) Collective production (2) Centrally-controlled programmes
(3) Depoliticisation (4) Production by specialists

10. The relationship between media institutions with social power and the ideas that they circulate
is often referred to as :

(1) Articulation (2) Stereotype (3) Ideology (4) Chairy C'oﬁcept
/

11. Immanuel Kant developed : f ( .

(1) Deontological theory

(2) Teleological theory : .

(3) Relativism y { Hli'

(4) Justice theory ; >

y A

12. A major recommendation of the Mac Bride ﬁfomnﬂésion_,.'lwas :

(1) Centralisation of media ownership i \ [

(2) Restriction on technology transfer fl y

(3) Democratisation of media 4 ( e

(4) Higher tariff for telecommuni&ation

Vi )

13. ‘Our village chhatera” was a*well-publicised :

(1) Column . (2) Cartoon

(3) Newspaper e (4) Weekly magazine
14. The inverted ‘p};ramid style in newspaper content is normally used for :

, (1) Features b (2) Society news
' (3) Editorials | (4) Hard news

15. The circle technique of feature writing is also known as :

(1) The tie-back (2) The recap (3) Customisation (4) Encirclement

II'.

16. Modillar design of newspapers pre-supposes :

(1) Lrong headlines (2) Short text

Running columns (4) Less use of white space

poses \IINI\\II“IHHNI\IHH\IHIHH\HH\IHII\I\H 4 2t
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17. Intaglio plates are used in :
(1) Letter-press printing (2) Screen printing
(8) Offset printing (4) Gravure printing
18. Neil Postman used the word * " to criticise the medium’s strong overtones of
entertainment.
(1) Rattling radio  (2) Insipid internet (3) Junk television (4) Wayward print
i
4
19. A continuous variable can take : {
(1) Any value including fractions (2) Any value without numbers
(3) Any qualitative assessment (4) Any superficial statement
r
20. The two-step model of communication ignores the diréet impact of :f
(1) the audience (2) t;l,:\é"opinio‘h leader
(3) the mass media *Ehe designei‘ media
|
21. ‘The already said is the still being said” - This stateme‘ ﬁ made with reference to the medium
of :
(1) Magazines (2) Newspapers (3) F?lk performance (4) Television
!
< 1
22. A large part of business and ftnandal news is :
(1) Advocacy - (2) Entertainment
(3)  Moralistic (4) Ideological
il -
23. Publications that are aimed at a certain level of employees across industries are known as :
(1) Vertical publications (2) Horizontal publications
(3)  Top-dow#i publications (4) Specialised publications
a
24.  Personality ]ournglisnrn is the other name for :
(1) Political Journalism (2) Development Journalism
(3) 7 Parachute I]ournalism (4) Celebrity Journalism
'.
25. Durlng the period of internal emergency 1975-77, the union government’s control of
advertlsement distribution was challenged at the Calcutta High Court by :
(1) The Statesman (2) The Jugantar
(3) The Telegraph (4) The Anand Bazar Patrika
vossss [ IANRLA AN ; Paper
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26. The main objective of national advertising is to establish of the product in the
consumer mind.
(1) the distributor (2) the reach (3) the value (4) the ethicality
27. After the introductory stage, the advertising spiral moves towards :
(1) the retentive stage (2) the new pioneering stage
(38) the competitive stage (4) the rejection stage {
rd
28. Telephone co-incidental is a broadcasting : { r
(1) Spot sheet (2) Research procedure
(3) Format (4) Empanelling = , -
.4
29. The International Public Relations Review is thefpublication of :
(1) IPRA (2) FAPRA II."(S) CERIT| (4) FAPRO
/ f
30. One of the sources of early public relations found in\t ; United States was :
(1)  School broadcasting (2) TV soap o_pgras"J
(3) Political broadcasting & “4) Religiov.[s preachings
-y |
31. For Mikhail Bakhtin, _h I was essential for development.
(1) Mass communication (2) Meaninglessness
(3) Social dialogue | (4) Entropy
N
32. Communication' for sustainable development focuses on :
(1) Transfoirr.ﬁative learning (2) Participatory rejection
" (3) Decision—nf?king at apex level  (4) Application of corporate techniques
33. In scientific research, the concept of co-variation is explained in terms of :
(1) ; Differencel (2) Suddenness (3) Third factor (4) Association
II'.
34. In cd_b'.mmunication research, formative evaluation includes :
(1) Need assessment (2) Cost-benefit evaluation
Secondary evaluation (4) Meta-analysis
posai \IIHIIHII“H (A 8 Paper I
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35. The accuracy of systematic sampling is dependant upon the adequacy of :

(1) the time frame (2) the operational frame

(8) the sampling frame (4) the knowledge frame
36. According to Kerlinger content analysis is :

(1) Unsystematic (2) Biased (3) Manipulative (4) Quantitative

=

37. In media research, measurement systems attempt to be isomorphic to : { é

(1) Persuasion (2) Contradiction (3) Negativism (4) [ Reality r
38. The convergence process of digital media has led to the development of : :

(1) Limited mass space (2) Critical impersonal space

(8) Personal information space 4) w-perse'nal economic space

/ |

39. is known as the patron saint of jthe eleltronilc colonialism.

(1) Steve Jobs (2) Marslll cLuhan

(3) Thomas Nashe (4) Thomas McPhail

44 {
40. Automation is critical to make eq:lmﬁ media :
: )

(1) Convertible (2) Pergonalised (3) Traceable (4) Impersonal
41. The main aim of narrowcasting is to :

(1) Expand the ged'grapx}'ﬁcal reach (2) Serve niche’s audience

(3) Access mare advertisements (4) Increase entertainment component

"4
42.  The final edited wersion of a television commercial prepared for the client’s approval is called
| as: |\

(1) Final print | (2) Approved print (3) Final cut (4) Answer print
43. InKheda rural television project, the programme production methods focussed on :

(1)I'n Disinforming the villagers

(2) y Post-testing the needs

r

(3) Maximum interaction with villagers

(4) Avoiding villagers
possns [N 1 Paperl
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44.

45.

46.

47.

48.

49.

50.

51.

The technical codes of television can be :
(1) Ambivalent (2) Precise (3)  Fluid (4) Complex

Media discourses are often described as :

(1) Power relations (2) Entrapment
(3)  Social fit (4) Industry text
f
Section 292 of IPC prescribes punishment for : ,r"
(1) Copyright infringement (2) Obscene publication { r
(3) Contempt of court (4) Prejudicial acts against national integration

L

r

When a media house buys other companies related to its core H'usin.efs it is called :

(1) Horizontal integration (2) Vertical integration
(3) Lateral integration (4) III;Collateral ilr'ltegration
/ ! _.-'I
Fabra is a news agency. \ .
(1) Spanish (2) Austrian (3) Héigarielﬁ (4) Romanian
A (

Media freedom should reconcilgﬂw?ﬁ :

(1) Political power Vi (2) Advertiser’s influence

(3) People’s arrogance ™ (4) Society’s collective interests

i,

Limitation on invasioh of privacy is founded on the common law of :

(1) Public safety (2) { Torts (3) Criminal wrong (4) Enforceability

Oscar awards are also known as :

(1) Gate awarf (2) Humphrey awards

(3) Academy awards (4) Grammy awards

52. The total amour!t of light that is captured by a camera is known as :
(l)l'u Aperture (2) Shutter speed (3) Focus (4) Exposure
r
53. The contra flow of information is symbolised by :
(1) CNN (2) STAR (3) FOXTV (4) Al-Jazeera
voses [ [HTNNIENN < e

www.examrace.com



44, AT 1 THART HS B TRl ©
(1) S9a9Et (2) 9= (3) YRl (4) wfea
45. Tifean Fumol %t g fg 9 § affa fen s & 2
(1) ifer Heie (2) e
(3) HHIfSh w9 9 3 (4) e faw-agg
46. R TUe Hiea i °w 292 fRwe fog gvs fwuifa et 772 H { s
(1) Yfdfrafienr Seeie 2) A FehTeH f
(3) AT i TR 4) T Thdl & foeg e
47. <4 FE e T wﬁmW@Wme&Wﬁﬁf%aﬁw%ﬁ%ﬁmw%:
(1) HHEFIR THH ) W qﬁww
(3) e TERIHT () i g
48. R 1 FHER TS ¥ : E\Téﬂ
(1) = (2) enfegm 3) FFW (4) T
. nﬁﬁmaﬁmm@ﬁaww‘;“ r
(1) TS vt Vi ¢ @ femEesi @ yE
(3) S 3EHR - (4) TES H AfEH feaq
50. e 3 e o Wi e A e w R 79T
(1) e et | ) { TTF (3) SUUferR QW (4)  WerdHrEd
51. Wwd%ﬁwwﬁaﬁaﬁ%?
(o) tegem | @) T
(3) wheH TR (4) e g
52. ﬁmwﬁmmﬁ@waﬁ FE T
(1), , T 2 = T (3) wH (4) TSR
53. ’GEF!T %1 Wfa-ware feres g wheid 2 € 2
(1) HLEAT. (2) KR (3) i 21 (4) ITA-SSI
rossss [ ITRNAN 1 Paper.i

www.examrace.com



54. Larger and expensive cameras which have a body to attach different lenses are known as :

(1) DSLR (2) Point-and-shoot (3) Disposable (4) DSSR

55. Which part of the camera indicates the field of view that is seen by the camera lens ?

(1) Camera body (2) LCD display (3) Lens (4) Viewfinder
P 1
56. What will be the depth of field if the subject will be in focus ? \
(1) Deeper Depth of Field (2) IsO {

(3) Shallow Depth of Field (4) Aperture f f

57. A photograph, movie or video taken at close range and showing the'subject n a large scale

is known as : y (
(1) Landscape (2) Close up (}f’ Portrait (4) Long-shot
,.'f | ,'I
58. The syndicated reality show programmes on TV ar knofwn as :
(1) Fast food programmes (2) Massj.‘#‘ure programmes
(3)  Fill-in programmes s (4) Mass line -pmgfémmes
.

59. The primary portion of the digét?f‘ camera, which contains the controls, the LCD, the internal
image processor, and the assotiated circuitary is known as :

(1) LCD display (2) Camera body (3) Viewfinder (4) Lens

il -
60. According to Marshall MdLuhan, telephone is a medium.
(1) Cool ! (2) Hot (3) Non-profit (4) Non-Plebian
"
61./ Assertion (A) : jfat'efkeeping has a significant effect on news processing.

Reason (R) :  [The gatekeeping chain in media does not allow much inter-personal
communication and as such it does not lead to any type of distortion.

Code : |

(1)|k Both (A) and (R) are true.

(2) W Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (&) is true, but (R) is false.

(4) (A) is false, but (R) is true.

vocns [T NANENI i
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54. =2 3R arfier WEN HH e STeT-STer of 9 o HWehd € S ETIASIG R
(1) STWETAAR  (2) W@E-Te-ye (3) feused (4) SILTETEAR

55. HHX 1 ShIF-TT YN S T &5 S § S e & <19 9 @ 51 2

(1) =T e (2) waHE fewm (3) o (4) FEE
56. ThicS i TEUs 1 SR ATG hig TS1d o] ke T 7 ?
(1) Thics i TeE AR Tea (2) STE.TE.S. { s
(3) Hiee % T TEw @) Tz (TR ( [
57. IS R, fRen a1 fafed i qmlqiﬁqTWW%aﬁTﬁﬂﬁﬁamﬂeﬁa%‘WWﬁ@W
%a%' ETIAS G (
(1) wveeHy (2) TS T (;jj” qﬁ?’ (4) -
58. éﬁﬁmmwwmﬁ@qaﬁm@fﬁaﬁsﬁ aﬁwmw%7
(1) R TS HEHRA () A a»‘raism
@) fwa-z7 Frdw (4) waﬁ?w
%4
59. %mﬁ%mmmﬁwgﬁa ma‘réwsﬁauﬁmaﬁimwﬂﬁaﬁﬁﬁ
A &, N kel ST © 2 Vi
(1) wEdd feed () w0 (3) HFEES 4) o=
60. Wﬁwéﬁa@q‘ﬁ,é@ﬂﬁﬂw ey ¥ |
(1) zma - (2) USSR (3) rv-fRus (4) =3
‘4
61. / AHLT (A) : ITUTT <hT HATER R T Heeerqul JHTe 8l € |
e (R) : wfifean § T =9 ogd S SR-GaiE GOR Hi Sl TE % € SR

UG H ot g ot foreaor & B € |
FE: |
(1), (A) 3R (R) <1 =& €1
(2) ¥ (A) 3R (R) T Wl €, @A (R), (A) FT T e T 2
3) (&) & B, afed (R) o
(4) (A) 7T B, AfRA (R) T8I T
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62. Assertion (A) : Democracy cannot survive if deliberative forces are arbitrary.

Reason (R) : In a representative democracy public discussion need not be a political duty,
as reflected in media.

Code :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

Ty

63. Assertion (A) : “A free press is free for the expression of opinion in all'rits phases.”

Reason (R) : It is because initially in Great Britain the concept of freedom was negatively
imputed. B F

Code : - \ (

(1) Both (A) and (R) are true. /.-‘ ,.;

(2) Both (A) and (R) are true, but (R) is no}"‘ the Clorrectl_' explanation of (A).

(3) (A) is true, but (R) is false. [ J

(4) (A) is false, but (R) is true. \ ‘/

F
Fd

-

64. Assertion (A) : Public relations is more an attitude than a technique.

Reason (R) : As it is an extegnal gvidence of managing internal affairs of an institution in
a way that rrialgesd._it maintain the status quo.

Code : -
(1) Both (A) and (R) are true.
(2) Both (A) and (I}) are-true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) isifalse.
(4)  (A)is false, but (R) is true.
o
65./ Assertion (A) : ‘ps a management function, public relations can evaluate the options,
dpinions and attitudes of both internal and external publics.

Reason (R) : Tt gives an opportunity of being sensitive to collective views of publics that
| differ from what is termed as public opinion.

Code : |
(1)I'a Both (A) and (R) are true.

() 1:; Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (I«\) is true, but (R ) is false.
(4

) ) is false, but (R) is true.

poca \II“||H||H|H||H||\HIHHH\H||\H||H\||\||\|H|| 1
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62. SR (A) : TIhas 1 SRS TRl 7l Feohdl, Afq fo=RIcH qhd Trw8T=RI Bl |

Tk (R) : gfafferes e | ciieh-==i I TSI e B i STl el o, S foh
Hifgan # wfafaftaa fan mn €1

< :

1) (A) 3R (R) < T&t )

A)
2) (A) 3R (R) S T &, AfHA (R), (A) T Tel A=A 7 ¥ |
(3) (A) W& T, Afh (R) Tod €

A)

(4) (A) 7o B, oAfehd (R) WRT & m
63. RTRU (A): T TR I o e =il # forem w9 et ¥ ol e g0
e (R) : a@ﬁﬁaﬂ?ﬁﬁﬁzﬁﬁﬁ{qdﬁdlaﬁa*wﬂﬁwluH%Wﬁaﬂﬂﬁﬁﬁmw
o | :
o i
1) (A) 3R (R) < T& ) ]
) (A)s?r{(R)a‘r—h’a%‘r%,W(R),(A)aﬁﬁgﬁmﬂg’f%
3) (A) W& T, Afh (R) Tod B | [ |
(4) (A) 7@ B, AAfehd (R) ¥ 2| )f}
64. AMURYT (A): TIETh dqﬁlohaﬁgp—uﬁaﬁﬂqﬁr
& (R) : %WW%WWaﬁwﬁﬁwawwmww%mﬁ
HW&TWTQ“\?[GTWI
<< :
1) (A) R (R) A T
) (A)Sﬁ'{(R aﬁmﬁr% AfHA (R), (A) T T =0 & € |
(3) (A)ﬂé%ém ) Tied B |
(4) (A)W%W(R LR

o
65. / STURYT (A) : UF FAYT FHRIHH o €I H STHUH AN SR SRl S o fohedl, Hal IR @l

Hooish R Hehdl ¢ |

e (R) : T ST o AT fGeh Hdl o Tfd HAGTRel B ol STIER UG Hidl &, il @leh 74 &
: | 72§ f= B
% : |
(1) (A) 3R (R) 3 w2t §1
(2) = (A) S (R) 1 I, AR (R), (A) #1702
3) (A) TR T, AfF (R) T B
(4) (A) 7T B, AfRA (R) T
yossis || 11 NMIAAN 17

www.examrace.com



66. Assertion (A) : Inmediaresearch, argumentation and language help objectivise experiences.

Reason (R) : Institutionalisation of objectivity in a systematic fashion is essential to
effective media research.

Code :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

Ty

"

{
67. Assertion (A) : The relationship between power and development cah be ignoredrwhile
strategising media role.

Reason (R) : Power is not uni-dimensional and asymmetrical and as such it works to
sub-ordinate identified groups of people for devel6pment.

Code : /-"( B E

(1) Both (A) and (R) are true. 4 -

(2) Both (A) and (R) are true, but (R) is not the Correct‘. explanation of (A).
(3) (A) is true, but (R) is false. f \ /

(4) (A) is false, but (R) is true. ‘/ :

68. Assertion (A) : In media managemé‘ht-, operating skiils and maintenance skills are one and
the same. -

Reason (R) : Technological lilde\dx"lelopments in both hardware and software of media
productionshave caused changes.

Code :

(1) Both (A) and ( l}) are true.

(2) Both (A)-and (R) areltrue, but (R) is not the correct explanation of (A).
(3) (A)is true, but (R) is false.
(4)  (A)is faldé, but (R) is true.

r
69. Assertion (A) : Lmanc:lpatmn from the present dominant social order is the major goal of
mass media.
Reason (R) : | The societies are also evolving and so also are the goals of mass media.
Code :
(1)|'* Both (A) and (R) are true.
(2) " Both (A) and (R) are true, but (R) is not the correct explanation of (A).
3) (;\) is true, but (R) is false.
(

4) ) is false, but (R) is true.
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66. SR (A): THifea TgHyR §, a&gfTss wam # qoh-foadeh iR 9o wemre e €1

e (R) : it e B SRqfTeaar o1 FEATeRTer guTet Hifedn sTHe™ & fau eevaes
gl

<

(1) (A) 3R (R) 1 =&t 1

) (A) R (R) E T T, AfHA (R), (A) T HE AR T T

3) (A) W& g fehd (R) o & | {

(4) (A) T T, A (R) T 7 {

[
67. MR (A): Fifean e Fiva wd T7a i IR fow & 7 day ToRsie fohan s

Tl B | - .

T (R) : et T STt 3R ereafa @ & o w0 H 9 fowr % for fafeq wpEl &
STefA T HIAT T | 4 - E

%< : / _-

(1) (A) 3R (R) 3F = E f 1/

) (A)ﬁ(R)ﬁW%,W(R),(A)HﬁE%’TET%ﬂﬁ%I

3) (A) W& T, wfehd (R) Tomd B | .

(4) (A) 7o B, &ifehd (R) T T ¢ " A

. i ' .
68. MR (A) : ﬁ%mwa,uﬁ%?awaﬂ?wwawwﬁ%n
e (R) : Hifean Icare & TR iR WiweaeR Sl § qeh-ieh! forehrd | = o1 ¥ |
<< :

1) (A) .
(@) (A) s (R) SR S E| 6T (R), (A) F W oA T 3
(3)  (A) TR, SR (R) oW ¥
(@) (A) e g, A (R) W T

69. AR (A) : Elﬁ'ﬂ%!ugcq%uvﬂ MRS Saee | Jfod S H9R &l §& 783 T
R) : T off e #R @ § iR 35 e 1 H9R & e off 9ed ® R |

(
¥ (A) 3R (R) 31 W& €, wfeh (R), (A) 1 & =0 2 €
(A) 2t B, R (R) T B
(A) T T, AR (R) T €1
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70. Assertion (A) : Indian cinema to the most extent has been influenced by Western films.

Reason (R) : Indigenisation of foreign films through a formula of songs, dance and
melodrama is staple of Indian cinema.

Code :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

Ty

"

(

[
71. Assertion (A) : Participatory communication is helpful in achieving structural changes in
certain specific areas.

Reason (R) : Participatory communication may be necessary but not sufficient to alter
power relations. { _
Code : i E
ode /‘4 >
(1) Both (A) and (R) are true. .

i i
(2) Both (A) and (R) are true, but (R) is not the cprrect explanation of (A).
(3)  (A) is true, but (R) is false. f ‘ /
(4) (A) is false, but (R) is true. HJJ

¥ F

J
F
Fd

-

72. Assertion (A) : Feminist media studies should rewfite the narratives of male dominated

binary oppositions¢

Reason (R) : For it is not necessary for feminist media narratives to have a new space to
revise the cur}t&ral narratives of the day.

Code :

(1) Both (A) and (R) are true.

(2) Both (A) and (li) aretrue, but (R) is not the correct explanation of (A).

(3) (A) is true, but (R) is false.

(4) . (A) is false, but (R) is true.

Ay S
73.1 Assertion (A) : E"‘lhe"rdiffusion model unflinchingly supported the linear transmission of
essages to atomised individuals.

Reason (R) : | The individual receivers were considered as the locus of all circular
' | communication.

que :

(1 ) Both (A) and (R) are true.

(2)w» B'_oth (A) and (R) are true, but (R) is not the correct explanation of (A).

3) (A) is true, but (R) is false.

(4) ) is false, but (R) is true.
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70. IMUHRYIT (A) : YR FEH FHIH TS Toh qaTe Fhed! | guiferd 7 |
e (R) : forceft fored! @1 7, T 3IR Tgehd] o T o TIEAH | QIR0 Al YRAE
g 1 g7 e ¥
<< :
(1)

(A R) THI &I T
2 (A

(

(

) 3T
)Sﬁ'{(R I T €, Al (R), (A) T HE AR T T
A) T& &, AfRA (R) TTerd {
A) T &, Wfe (R) T R L
I’ r
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e 4 { (
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(4)
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(
(
e ,
(A W%ﬁﬁﬂ(mﬂ%ﬁ%
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T I T |
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% : |
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74. Assertion (A) : Even to this day, newspapers are the only news source to a community.

Reason (R) : A newspaper’s credibility is more important than that of other media as it
has to compare itself with other media.

Code :
(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false. .
(4) (A) is false, but (R) is true. \ p
{
75. Assertion (A) : Letters to the editor are spontaneous response to news{naper Conten;s.
Reason (R) : These letters reflect public opinion and can also be an organised persuasive
device. - ! .
Code : i { (
(1) Both (A) and (R) are true. »

(2) Both (A) and (R) are true, but (R) is not/the correctjexplanation of (A).
4 . .
(3)  (A) is true, but (R) is false. . J
(4) (A) is false, but (R) is true ‘ H’{J

¥ F

76. Find out the correct chronological oxder of the followfin'g media organizations.

(1) Indian Society of Advertisers —{Aavertismg Council of India - Public Relations Society
of India - Audit Bureau oftigculation.

(2) Advertising Council of _Iﬁdjia - Audit Bureau of Circulation - Public Relations Society of
India - Indian Society of Advertisers.

(3) Public Relations Soeciety of India - Audit Bureau of Circulation - Indian Society of
Adpvertisers - Advertising Council of India.

(4) Audit Bureau of Circtiation - Indian Society of Advertisers - Public Relations Society of
India - Advertising Council of India.
"
77./ Identify the cortgct chronological order of establishment of advertising agencies of the
following : f '

(1) _Chaitra Leo Burnetta Inc, Trikaya Grey Advertising India Ltd. Mudra Communications,
FCB-Ulka |Advertising.

(2) Mudra Colmmunications, FCB-Ulka Advertising, Chaitra Leo Burnetta Inc, Trikaya
| Grey Advertising India Ltd.

5

3) “J FCB-Ulka Advertising, Mudra Communications, Trikaya Grey Advertising India Ltd.
8 y Yy g
* Chaitra Leo Burnetta Inc.

(4) Trikaya Grey Advertising India Ltd. Chaitra Leo Burnetta Inc, FCB-Ulka Advertising,
Mudra Communications.
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74. SMURKAT (A): 3T oft THERYA THIA & T THER 1 THAH €d £ |

& (R) : 311 Hifean &t g H guERYs i favedaa s1fus meeyut § w=ife 38 @
ST AT o1 Hifgan ¥ AT Bl §
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4) (A) TR 2, S (R) T R . g 9
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%< /‘4’ ll
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¥ {
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[ (4) effee = 3[TEF {«lgpcwl-i sfeas HiEmEe ATk Teaeissi - ufsctesh Reisr diemEe i sfean
- @a'dsﬁT Fefaet sifw i
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78. Identify correct chronological order of scholars who contributed for feminist media studies :
(1) Noreene Janus, Ann Gray, Margaret Gallagher, Betty Friedan
(2) Margaret Gallagher, Betty Friedan, Noreene Janus, Ann Gray
(3) Betty Friedan, Noreene Janus, Margaret Gallagher, Ann Gray
(4) Ann Gray, Margaret Gallagher, Betty Friedan, Noreene Janus
79. Find the correct sequence of news value according to M. Mencher. {
(1) Proximity, Impact, Timeliness, Prominence ..r‘;
(2) Prominence, Proximity, Impact, Timeliness [ F
(3) Timeliness, Prominence, Proximity, Impact
(4) Impact, Timeliness, Prominence, Proximity - - -
4 1 (
80. The sequential order of advertising copy eleme}jtg 5. #
(1) Headline amplification, Proof of claim, Explanatlon of claim, Headline, Closure
(2) Headline, Headline amplification, Explanation, of clalm Proof of claim, Closure
(3) Headline, Explanation of claim, Proof| of Clalrzh adline amplification, Closure
(4) Explanation of claim, Headline, Proof of claim, f—Ie_z_agﬂiHé amplification, Closure
A { (
81. Identify the correct order : "h | -
According to Cutlip, Center an‘i Broom the correct sequence of four stages of public relations
process is :
(1) Communication-action, Research-Listening, Planning-decision making, Evaluation
(2)  Planning-decisibn making, Evaluation, Communication-action, Research-Listening
(3) Evaluation, Planning-decision making, Research-Listening, Communication-action
(4) Researc.hi‘istening, Planning-decision making, Communication-action, Evaluation
P
82.1 Identify correct sgquénce of trends :
@) Programmé format developments, Public broadcasting services, Cable TV, MTV
__generation.
(2) Public brl)adcasting services, Cable TV, MTV generation, Programme format
| developments.
(3)\ « Public broadcasting services, Programme format developments, MTV generation, Cable
>V
(4) Cable TV, MTV generation, Programme format developments, Public broadcasting
services.
vossss [ IANRLA AN 2 Paper
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78. HHETGr Hifeal sTeAAAl o foT ANTeH & aret fagHi ot |t shH 94 ¢
(1) fE 579, T U, aFRe TER, 928t her

(2) TFRE TEMER, dedt WieH, ARA S99, T 3
()
(4)
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83. Identify correct sequence of Satyajit Ray films :
(1) Pather Panchali, Aparajito, Apur Sansar, Charulata
(2) Apur Sansar, Pather Panchali, Aparajito, Charulata
(3) Pather Panchali, Charulata, Apur Sansar, Aparajito
(4) Aparajito, Pather Panchali, Charulata, Apur Sansar
f
84. Identify the chronological order of Dada Saheb Phalke award winners : /
(1) D. Ramanaidu, Tapan Sinha, Manoj Kumar, Soumitra Chatterjee J J
(2) Manoj Kumar, Soumitra Chatterjee, D. Ramanaidu, Tapan Sinha
(3) Soumitra Chatterjee, Tapan Sinha, Manoj Kumar, D. Ramanaidu _
(4) Tapan Sinha, D. Ramanaidu, Soumitra Chatterjee, Mandj' Kuiinar
»
85. Find the correct sequence of factors for navigéble news rl_éporting.
(1) Communication Modalities, Non-lineaf Writing, Customisation, Audience Involvement
(2) Customisation, Audience Involvement, Commat?{ation Modalities, Non-linear Writing
(3) Non-linear Writing, Audience Involvement, Customisatfé;;l, Communication Modalities
(4) Audience Involvement, Custonﬁisé"tion, Non-linear Writing, Communication Modalities
: X d
Y4
86. Match the following : -
List - I . List - II
Author { - Concept
(@) John Fiske { (i) Omnipresence of power
(b) . Henry Jenkins (i) Deconstruction of text
/ (c)  Michel Fougault (i) Fans culture
(d) TJacques D:}ridzlir (iv) Popular culture and TV
Code :
@ ) |©
W 0 GG
2 Y@ @ i)
@) (v @@ @
@) @) @ @) q
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83. EcHSd X 1 fohel 1 Wel %A © -
(1) O1ER Hi=rell, SO, TR H6R, =readl
(2) ST HUR, TR e, ST, Jreardl
(3)  HIER YA, Eed], TR HHR, STAULSHT
(4)  STOULSAI, TR Ti=Teh, Seerdl, 3TqY T9R
84. Tr=fafad ST HRa Hicsh JLERR UM STell ohl SHICIRATIER Safeerd Y :
(1) <l T, 7o fow, s FaR, i west
(2) TN FER, Qi s, . AR, 9 o
3) ?ﬁﬁﬁﬂﬁﬁ, qu =21, 1St PHR, 2. {HTATEAG
(4) A =1, . (HATEE, aifas EESIREIS PHH o ™
' A
85.  Aferitarct T e 3 fore el B W@ HAA - |
(1) E9R Y, 31-3@eh @, 3Teher, i wai
(2) SATEHeH, Frdl oY, GAR Gehrdl, 31- s oE )
(3) I-fEs oA, g g4y, dijcjgoiﬂ HER YRRl { reé
(4) 4 ", ST ke, - {l@?&ﬁ'@'—f TR YehRal |
¥
86. TrmAfafaa i gafea sifee ™ .
T - 1 . gt - 11
@R ‘: J{ GehReaT
(a) < foReeh | (i)  IfoRT okl Sl
(b) 0 S (i) TS F faicar
[ fod @‘f (i) e HERT
(d) Tk Sder | (iv) creRiya GERfd R SefifasH
P .I
t @@ (b) ‘() (d)
My, @ @) @) @)
(2) » ( ) (1) () (i)
G) @) @) @ @
4) (@) @@ @) @
o | 2
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87.

88.

Match the following :

List - I List - II

(Concept) (Description)
(a) Cumulation (i)  Unified picture of events held by various media
(b)  Ubiquity (i) Powerful effect of media
(c) Consonance (i) Slow and pervasive influence of media 'F y
(d) Dependency (iv) Omnipresence of media { y
Code : f

@ b © (@ b
M @ 6@ G 6 28 Y
@ @ v 6 G AN
@ O @) @ W [ \ ]
) @ O G (@) \ /
Match the following : ;l : r

. ' N L .

List - 1 y - List-1II

(Level of measuremen_t) (Characteristic)
(a) Nominal { , (i)  Existence of a true zero point
(b) Ordinal | (i) Equal value
(c) Interval | (i) Ranked distance

/ (d) Ratio (iv) Numerical categorisation
Code : f
. (a) (b) (C (d)
(1t (iv)  (iii) (11) ()
()7 @) @) @ ()
@ @ O @ @
(4) (iv) (i)
Il H\IHIIH 2 Fapert
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87. TrAfafea i gafea wifs

Tt - 1
(FeheuT )
(a) FeE
(b) HEATIHRA
(c) HEHS=
(d) fAeian
<< :
@@ (b) (o (d)
1) (@v) () () ()
(2) @) (@Gv) (@) (i)
G) @ (@) @) ()
(4) @) @) (@v) (i)
88. Tmfafaa =i gafea Hife <
et - 1 Vi
(H1OE T W)
(a) WiBRe® ‘{ .
(b) PH FIR | {
(c) = ofaue 4
[ (d) o f
%<
@ 0O @
@), @) (@) 20D @)
(2) ¥ (@) @@ @) (@)
3) @) () (Gv) (i)
4) (@ (@v) (i) (i)
yossss |

I:;
i)  Hifean 1 & i) yEifia 8 e g4

T - 11

( fererot)

Ty=-fy= wifean gr0 sTRIfSIG wRihHl i Tehihd TER
Hifean o1 AfRmel T4

L
Hifean =1 TdfaemmEa { f

Tt - 11

( fergremmd )

& g forg g
A A
RIEAEEA
Seapichicau
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89. Match the following :
List - I
Communication concept
a) Limited effects
) All powerful media
c) Attitude change

d) Developmental learning

Code
@@ (b) (o) (d)
1) Gv) @) @ (@)
(2) @) @) @) @
(G) @) @Gv) @ @
@) @O @@ @v) (i)
90. Match the following :
List - I
(Concept) )

(a) Literal replication

(b) Operational rep:licati{on
(c) Instrumental replication

‘4
(d) Constructiyf replication

Code

= (a) (b) ll (c) (d)
(1)1 @@ @ S@av) (i)
@G @ 6 @
@) (v @) @ ()
@ @ (v) (@) (@)

)
poasss || Il

4
( List - II
L]
{

List - II
Theorist
(i) Jean Piaget
() Jack Lyle
(i) Harold Lasswell  a
(iv) Carl Hovland -f; ‘
f r

(Description)

(i)  Duplication of only the sampling and experimental
procedures of previous analysis

(i) Exact duplication of previous analysis

(iii) Tests the validity of methods previously used by
deliberately not imitating the previous study

(iv) Duplication of dependent measures of the previous
study
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89. TrAfafEa =i gafea wifs

1)
(2)
(3)
(4)

90. TrAfafEa i gafeaa wifsa .

L@ o wﬁ‘%
%< : .
@ O @ @
(1), @) @ S Gv) (i)
() ¥ i) @) G (v
(B) (v) (i) (i) <i)
4) (@ (@v) (i)
rossss | {11 |||\|\|

(iv)

-
el - 11

( faaoT)

Haa fusal favervo & dufem iR grEfres gfsman =
T

fosar fageior <1 T <t

i) TUod 1w o M 5l Thd 1 HLh I8l IR

T TG ot ALl 1 TR
fusat stem & fear amdl @1 et
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91.

92.

Match the following :

List -1

Newspaper
(a) Deccan Herald
(b) National Herald
(c) Indian Express
(d) The Times of India
Code :

@ b © @
M O @ G )
@ ) @) 6 @)
@) v @) @) 0
@ @ @ 0 G

Match the following :
List - 1
Media House
(a) Bertelsman
(b) News Corp
(c) Vivendi E;niversal
(

;s (d) Cox Media-’f \

Code :
@ b (O @
a @ o 6 @
o) (O @ )
G) @) @) @ ()
@ G @
o \||H\||\||\|

i)
i)
i)

(
(
(
(iv)

List - II

Editor

S. Mulgoankar
Pothan Joseph
Girilal Jain

M. Chalapathi Rao

List - II
Country
USA
France
Australia

Germany

32
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91. TrAfafea s gafaa wifse .

92.

pooss ||

ECE
fererrel gfaerge
a

@ 0O @

i) @) /(v) (i)

v) (i) () )

..... .
I

i iv)

) (
JHl
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93.

94.

95.

Match the following :
List - I
(Country)

) India (
(b) Mexico (
(c) The Philippines (i

(

1if)
(d) Japan iv)
Code :
@@ (b) () (d)
1) @ (@v) (@) (@
2 @ (@) @Gv) (i)
G) @) @ @ )
@4 (v) @ @ ()

Match the following :
List -1

(Communication scholar)

(a) Marshal McLuhan
(b) Theodor Adorno
(c) Stuart Hall

(d) Daniel Lerner

Code :

(@ () (o) (d)
@O @O (Gv) @) i)
(2 @) @ (v) (i)
@) @) (@) (@) ()
() (v) (@) G- @

Match List - 1 with List - I& ;

List-1
(Commdl'ssmns)

 (a) Royal Pres§fCommission
)

The Hutchin
(¢) Media Ombudsman

(d) . Press Commission
Code : |

L @ (k) () (d)
My @) @ @)

(2) @) @ @ @)

(3) (i) (ii) (iV) (i)

4) (@v) (iii)
posas [ I

Soap opera
Television Dramas
Music videos

s Commission

Animated cartoons

List - II
(Country)
Sweden
The UK
The US
India

34
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. T=fafea =i gafaa wifse .

gt - 1 T - 11
(291) (TARS-TYTen Sefifas wrisy faioT)
() () TS R
(b) Hfent (i) E9 SAY
(c) Tweld= (iii) ehfas AR
(d) SmaE (iv) e fafean
<
@ (b) (9 (d) /
1) @) (v) @) () (
2 @ () (v) (i)
(3) (@) @ @) ()
4)  (@(v) @@ @) (i)
ﬁwrmgigm‘md HITIT ﬁ ( ;I ‘; | \
o gty s
() TH EA (i) oA W
d) efEa e ) ffew T
@R -« '
(@) (b) () (D) p <
1) @  Gv) @) (i)
() (@) (@) (v) (i)
(3) () (@) (v) @
@ @) () (@) o0 -
95. et - I &I Feil - Il'éﬂ'ﬂﬁ—[l?lﬁﬁlﬁ'q
?:r@;d /%ﬁ\mﬂ) ?\:TST_) ’
(a) VA TE FHEH| () e
(b) efere i) I
(c) Hifemn sirareada (iii) . TH.
(d) 5= e | (iv)
%e :
L@ () (9 (d)
(1) DG (@) (@) ()
() (@) (@) @) (iv)
3 @ (@) @v) (i)
4  (v) @) (@) (i)
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Read the following passage and answer questions from 96 to 100 :

For more than three decades, cognitive psychologists have been developing a perspective on
the way individuals routinely cope with sensory information: information-processing theory.
It is actually a large set of diverse and disparate ideas about cognitive processes and provides
yet another way to study media audience activity. Researchers work to understand how
people take in, process, store, and then use various forms of information provided by media.
Drawing on the same metaphors as systems theory, information processing theory uses
mechanistic analogies to describe and interpret how each of us takes in and makes sense of
the flood of information our senses encounter every moment of each day. It assufhed that
individuals operate like complex bio-computers, with certain built-in mformatlon—handlmg
capacities and strategies. Each day we are exposed to vast quantities of sensory.information.
We filter this information so only a small portion of it ever reaches our conscious mind. Only
a tiny fraction of this information is singled out for attention and prqcess'mg, and we finally
store a tiny amount of this in long-term memo /)u We aze not so much information handlers
as information avoiders - we have developec} sophisticated mechanisms for screening out
irrelevant or useless information. Our Capa(ﬁty to lcope with sensory information is easily
overwhelmed so that we make mistakes by falhng to Ia in and process critical information.
Cognitive psychologists make an important distinc g;f between cognitive (or information)
processes and consciousness. Much of what takes place in our brain never reaches our
consciousness. Although this activity' often affects ofir conscious thoughts, it does so only
very indirectly through its influm:ci_{)n other cognitive processes. Our consciousness acts as
a supreme overseer of this coghitive activity but has very limited and typically quite indirect
control over it. This perspective on cognition is contrary to what most of us would like to
assume about our ability fo control what goes on in our minds. It contradicts our personal
experience, which is largely based on what conscious reflection is able to reveal to us. When
we watch a teleyised news| report, we have the sense that we are getting every bit of useful
information from it that is there. But recent research finds that only a fraction of the original
information reahes us, even when we pay close attention. We get distracted by compelling
pictures and W:ZF p_lrecious cognitive resources processing them while important auditory
ssed.

information is

96. What is the new.| perspective of cognitive psychologists ?
(1) A re-look at audience
(2) W Different study of media audience
(3) : Detachment of media audience from media
(4)

Rejection of media audience theory

vocns [ I NIATENNN
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Tefetad 9T sl dgeht U9 96 | 100 o ST faray :

T TRl 9 s wma @ JETHS TR, SAfdadl g)1 fafia ®9 9 veoeie geE s wmeE
T & ARl T TG : G THER fagia fasmfaa o ® €1 ard # g I fhan & IR
fafaey oiv fy=-fu=r faami =1 T a2 92 ¢ 3R difem & gl & e & AT #1 Th
3T THT T | TEhal 98 THeH o fT e X © © foh @ Hifedn gR1 Sqaisd &g T8 =1
fafi= =i 1 fohd TR T80T T § I SHehT THERTT], HUSRUT ST AcavaTd SHeh! STANT Sl ohid
¥\ wgft fogia % T @ R STRRE gE TSR (g, it e s 3t % e
ST T T 3 U B R TR TR e § 3R st e o e i Frde e
foru fpenfafues agead =1 %4 Sw fhan s o7 ot © T =afaa wifect s R & e
FM H T o Hiaw foee—s7-ga ye&m &t g iR WA 31 9o fod gar |
TSI T i I AT Bt € | BH 59 Fo1 it B2T8 i © 3R THeh1 Teh BTl T1AT & g9R =
T T T ¥ | T G B U g ST AR @ S RO iR Wi 3 A s7er e fem
ST € 3R 3Tq: TH T6h T 9gd SIS 37 B & Gl A R 1O T ¥ T ¥ o6 I e
A FEE O Al e § A g @ o e § 4 e STETT ST STTART e T B 5
fe uftspa = foerfaa foran €1 TRomfiet Yo | fae &t 2Rt T T 9 g« St © fored 3w
TRl T hl TR hleh SHRI THERIU 7 HA SId ® | AT FAATeh JHTcH
(7T ) TR iR =i 3 ot o0 wel e wi £ 1 SR ik # o g o a9
Foft ot TR A T T e | AR g e W N S R e et ¥ f o T
He nga«mam@mm&mmmﬁmﬁm% TR A1 39 FHIH
foran o weltea Frdersh & &9 § A wd € W THR IR f3Ra W agd & Wied o) sga &
SAege e &1 9 Weeh =e el wuR wftr ¥ S ol @ & S P e % fo g o
SATYeRTe T ! AT o 90 B | I8 TR AR STV 1 GUS HLd! § Sil Il 88 T 39
a1 W el el % Siffe g it e e whe FT H G ¥ 1 o o foh Sefifae
THING THMER @A ¢, T TE o1 § 6 50 359 9l 3wt gee e 9 W) ¢ fRg e %
STTHH 1 92 sk € 5 Jo1 G o1 hadt Tk 339 & &9 T 989 UMl ¢, 9% T 39 W R

/ot o T 2 | o STeen Tomil § forafora B € SR eyl 91 a1 1 SIS 3o THERll T

TR AT Sl 5 S R

96. S Wﬁésnﬁﬁ o1 1 Hed e ?
(1) st W g1:3fe sem
2 ) -n“ri‘am Frarsil 1 -1 s1eeem
(3) wfifean gl %t wifen & sFmafR
(4) Hifean grar fagid 1 SRR T
rosss [ NN 5 Paper
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97. What does information processing theory use to describe the sensory perception ?
(1) Systems theory (2) Disparate ideas

(3) Cognitive processes (4) Mechanistic analogies

98. Where does the distinction between cognitive processes and consciousness occur ?

(1) It occurs in information handlers  a

(2) It occurs in information avoiders \ .(/ ‘
(3) It occurs in the brain of the receiver { f
(4) It occurs in sophisticated machines - y

r

99. According to the passage, what did the recent r eafch;,ﬁnd ? ;
(1) A part of the original information reache(sﬁlfs i
(2) The consciousness fails to act / I ._."I
(3) It contradicts our assumptions ‘ Jj
(4) Sensory information is adequately processed —
%
{
100. While processing information',hv!ha‘la do we miss ?
(1) Pictures - (2) Smell
(3) TV news report  * (4) Auditory information
i -
|
! -00o0-
|
' ‘rf |
|
v
&
vossss [ IANRLA AN o Paper
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97. TTURNA ST 1 UM T ok TAC Foa THER fagia foReeht STanT & € 2
(1) Ysida fagid 2) f=-fv= faer
(3) SMIH Hfsha (4) fTranfafus dgwaa
98. el W FHHS ek 3iR Ja=ra1 &% s 945 3 2l © ?
(1) I 1 & Y& FL a6l § 3= 2l ¢ |
(2) € G 9 Fo Al ° 39 B g
(3) I WTdl & AiE H SO e B | .
(4) 9% Uftsha 3 | I B
99. waﬁz%wmﬁ%&ﬁa%wﬁwﬁ%}' : ,, ;
(1) ¥ o1 B T 379 T O G ® S '
(2) = s @ R | \ )
(3) ¥ TR et % fawia € f
(4) TSURNA Yo TE €9 § w“@;(%: ( -y
100. G  FHSEROT & T &9 aﬂﬁﬁ\éﬁ%
(1) fo= " 2) T
(3) <clifasH W{ . 4) g gE
(
N -00o0-
o
.I
\
y
rosss [ ININANAAN 5
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